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M AY 2014

Welcome to WashTrends May 2014!

Great News! It finally feels like spring. And even better news? 
This season arrives with a whole list of good reasons for carwash 
owners to visit their favorite carwash.

Mud, pollen, bugs and more make it clear that carwashing is 
essential and that “spring cleaning” mood is always motivating 
for making things new and shiny--including the car.

There’s so much great news in the carwash industry, and this 
month we’re featuring lots of information you won’t want 
to miss. News from an industry leader, a thriving carwash, an 
inspiring tour for one carwash association and a business you’ll 
want to read about are all here on the following pages of 
WashTrends.

At WashTrends we’re all about following trends and talking 
about new products, but we also like another side of the story. 
We like the behind-the-scenes, inventive, inspirational news 
about people who have a desire to see this industry grow and 
meet the needs of customers and their communities. And that’s 
a great reason to check out our Facebook page, our Twitter 
conversations and our blog. There’s a lot of industry interaction 
going on at WashTrends.

As always, our goal is to bring you up-to-the-minute, unbiased, 
trending information that will move your business to the future 
with economic success.

We hope you enjoy this issue of WashTrends.

Sandy Travis Bildahl
Editor-in-Chief
WashTrends
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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800.999.7235
www.NACHEMICAL.com

20% off
first

order!
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BY LUCIA REGAN

Up in northeast Wyoming there is a town called Sheridan. That is where Dave Wills and Mark Law 
built the town’s first tunnel carwash, the Let’er Buck Car Wash (www.leterbuckcarwash.com). 

Wyoming is the Cowboy State. The brown and gold silhouette of a bucking horse and rider is the 
logo for the University of Wyoming’s athletic teams. And “Let’er Buck” is as much a way of life as it 
is a rally cry for the University of Wyoming sports fans. What does it mean? “We’re all in and we’re 
going to do everything to make [the carwash experience] right,” explains Dave Wills. 

It is a total commitment to whatever you do. Think about a rider sitting atop a bronco, waiting 
for the gate to open. All the preparation is done. Now it’s time … the gate swings open and… 
let’er buck! The logo for the carwash isn’t a bronco but a mustang--a 1971 Ford Mustang--and it is 
bucking.

Dave Wills moved to Sheridan, Wyoming, several years ago. He and Mark Law opened the Let’er 
Buck Car Wash three years ago in a town of 20,000 and a county population of 30,000. Wills 
admits, “We overbuilt. We have a lot of capacity for the size of the market area.” But at the same 
time Let’er Buck Car Wash is an attraction because “it’s the first time many customers have ever 
been in an express tunnel carwash. They were familiar with self-serve and automatic washes, but 
ours is the first tunnel wash in town,” Wills adds.

And “in a small town, everyone knows that a new business is going in,” Wills continues. “There 
was a lot of interest and they like the ease of it.” The suckers for the kids and biscuits for the dogs 
means a trip to Let’er Buck Car Wash is much more fun too. “We have a very high number of 
return customers,” Wills says.

LET ER BUCK CAR WASH'

Photos courtesy of Let’er Buck  

Car Wash and Flood Marketing
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A majority of his customers drive SUVs, pickup trucks and Suburbans. Around here the big 
industries are energy and ranching. “Mud is a big issue,” Dave explains that the mud was more than 
they expected when they opened Let’er Buck. But they quickly increased the size of their prep 
area and installed a high-pressure tower to the front of the tunnel to remove the mud. 

It is a great carwash that includes free vacuums. Vacutech Technologies moved to Sheridan, 
Wyoming, several years ago to take advantage of the “quality of life, favorable tax structure--no 
income or business tax,” Wills states. He planned to use the Vacutech central vacuum system 
during the building of the carwash. He is glad he did. He boasted, “It [Vacutech Vacuum] is totally 
trouble free. I just turn it on when I open in the morning and I turn it off when I close. It has a 
variable frequency drive, so it is energy efficient. And the company employs about 100 local 
people.” 

The carwash business is a local endeavor. This is very evident with Let’er Buck Car Wash because 
they use Flood Marketing www.floodsocial.com , a social media marketing company based in 
Sheridan. They also offer a gift basket giveaway on their Facebook page depending on the holiday. 
These baskets are created by “Basket Case,” a local company that assembles gift baskets for every 
occasion. “The response has been huge,” reports Wills. He continues, “The typical reach of a basket 
giveaway goes from 1.7k reach to 5k reach. The biggest reach we had was last year’s Mothers’ Day 
basket with 19k reach. This was the second gift basket giveaway we did. New thing and a lot of 
hype with it and it was strictly share to enter and we had 297 shares so it was massive.”

Let’er Buck Car Wash supports local businesses and vice versa. Recently, Emit Technologies, a 
manufacturer of large commercial catalytic converters, purchased more than 100 carwash passes 
for employees and customers. It is this kind of mutual support that makes Sheridan, Wyoming, 
a great place to build and operate the first exterior express carwash in town. It is a win-win that 
demonstrates the “all in” spirit of “Let’er Buck.”
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Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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BY WENDI WINTERS

This past April, 18 members of the Mid-Atlantic Carwash Association toured the Chesapeake 
Bay Foundation’s oyster restoration efforts located in rural Shadyside, Maryland. At the end of 
the 90-minute tour, given by Meghan Hoffman, an oyster restoration outreach coordinator for 
the Chesapeake Bay Foundation, and Dan Johannes, an oyster restoration assistant, concern for 
water and the environment was a strong connection for both the humble oyster and the carwash 
industry.

Here’s what the Mid-Atlantic Carwash Association learned about oysters and about how a problem 
is being handled. The solution is inspiring; the problem is of concern to the environment and the 
carwash industry.

Carwashes and Oysters Share a Common Concern
MCA Members Discover a Bond with the Bay

Photos courtesy of Wendi Winters
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Once numbering in the billions, oysters today have been reduced by pollution, disease and over-
harvesting to less than one percent of their count when the first English voyagers settled in the 
Chesapeake Bay watershed areas. The mountains of shells shucked by factory workers in the 
early 1900s vastly dwarf the amount of oysters available for harvest today. The Chesapeake 
Bay Foundation’s program is one of several efforts throughout the region to restore the oyster 
population.

And what does any of this have to do with the carwash industry? Water filtration is a big 
connection. Consider this: Most humans would have trouble guzzling two gallons of water in a 
day. But each warm weather day, the average three-year-old oyster filters more than 50 gallons of 
water. Several hundred years ago, the combined oyster population could clean the entire waters of 
the Bay in a matter of days. Today’s vastly reduced population would need decades to do the job. 
The sediment an oyster does not consume drops to the Bay bottom, where other creatures subsist 
and proliferate on the disposed materials.

Oyster restoration efforts began two decades ago but have become a more intense effort the 
past eight years, according to Hoffman. MCA members learned that the Bay’s health, overall, has 
improved slightly over recent years except in Anne Arundel County, where algae blooms and 
sewage treatment plants continue to vex cleanup efforts. The group learned how oyster reefs are 
constructed out of pre-cast reef balls composed of concrete and recycled rubble and shells. Used 
oyster shells are collected from cooperating restaurants, fisheries, seafood markets and other 
donors. Half of the recycled shells come from Mays Restaurant in Frederick, Maryland. Some come 
from oyster recovery partnerships in Maryland, Virginia, Delaware and Pennsylvania. Unfortunately, 
most oyster shells still wind up in landfills.
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Tagged by date of arrival, the recycled shells are cleaned and 
stored outdoors for a year to kill off potentially infectious 
bacterial or microbial organisms. The shells are packed into 
specially constructed steel cages, which are later loaded into 
a tank before being lifted by crane onto a custom-built oyster 
restoration vessel, Chesapeake Bay Foundation’s Patricia 
Campbell.

Once the shells are placed into a 3,300-gallon fiberglass tank, it 
is filled with Bay water. Millions of oyster larvae the size of grains 
of sand are poured into the tank. Within days, the larvae, known 
also as spat, have attached to shells and begun to grow. A few 
weeks later, the spat-laden shells are hoisted aboard the Patricia 
Campbell to be dropped onto designated oyster reefs in the 
Bay, most of them south of the Bay Bridge where the water is 
saltier.

The program puts about 25 million spat into the Bay each year. Other states have similar programs, 
plus there are several private “aquaculture” farming operations in the Bay. Approximately 20 
percent of Maryland’s oyster bars or reefs are off-limits to watermen. Others are open to all 
licensed to harvest oysters or are “leased bottom” areas.

The response from MCA was positive. Heather Ashley, the owner of Ashley’s Car Washes and 
Virginia Car Wash Industries in Virginia’s Shenandoah Valley, is president-elect of MCA and the first 
female elected to the position. “I learned the life cycle of an oyster,” Ashley says, already mulling 
ideas for collecting oyster shells in her region of Virginia. “I learned the importance of restoring the 
Bay. Even local seafood restaurants can contribute to this effort.”

“Though we live far away from the Bay, we owe it to ourselves to be more educated,” Hoffman 
urged her audience: “Try to get everyone who lives in this six-state watershed area to help their 
own community and the Chesapeake Bay. Lobby your legislators on the county, state and federal 
level. Be aware of things you can do to help the Bay.”

College Park Car Wash owner David DuGoff agreed: “Our business is water-based. When the 
Bay is healthy, water cycles are healthy and aquifers are healthy--we are able to wash cars. When 
there is a drought or a problem, the government wants to shut down carwash operations ‘to save 
water and set an example.’ Trying to conserve water is important to us, too. We do wash cars very 
efficiently. We recycle water and filter out most of the dirt and surfactants When I wash a car, all 
the water I use is collected, treated and sent to a sanitary system where it is treated again.”

Heather Ashley, MCA President
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classifieds
Looking to sell a piece of 
equipment or an entire car wash 
location? Want to hire someone 
perfect to run your business? 

Place an ad in our new classified 
section to maximize your exposure 
and reach just the right audience!

For Sales Information: 
Contact Tricia Miller at 
sales@washtrends.com  
or call 410-647-8402.

WashTrends Now Offers Classifieds!
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Hogs Hair FoamMaster® 
Product #212302 

 
 
 
 
 
 
 
 
 

Hogs Hair Tri-Level Squeegee  
Product #224906 

 

ERIE Hogs Hair Brushes Achieve: 
 

 Less Wear 
 Produce a cleaner car 
 INCREASE your profits  
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BayWatch Enterprises has been building doors and monitoring systems for the 
carwash industry since 1995. It is a full-service manufacturer located in Denver, 
Colorado, providing design, construction, installation and distribution to all 
the major carwash manufacturers. With off-site management and control of 
doors, heaters and heat mats, single thermostat control and a built-in car wash 
interface, BayWatch is recognized as the leader in advanced door solutions.

BayWatch hired Sandy Bass as president in April of 2012. Previously, Bass was 
with Ecolab as a corporate account manager in the Vehicle Care Division. Prior 
to that, he spent eight years as vice president of sales for Mark VII equipment. 
Curious to learn more about BayWatch and Bass’ leadership skills, I asked Bass 
to answer some pertinent questions. It seems BayWatch has made an excellent 

decision in choosing Sandy Bass to lead them forward within the carwash industry.

Wash Trends: In considering leading BayWatch, why did you think your personal philosophy  
was a good fit for the company? 

Sandy Bass: Tom Townsend, the founder of BayWatch, had an amazing product that was like 
no other in the industry,” Bass responds. “Over the years, I have built many great relationships 
with other vendors, distributors and end-users in the carwash industry. In coming to BayWatch, I 
knew I could get people to take a look at our products and that those products would speak for 
themselves. I was also excited to help take our existing offering and see how we could broaden 
its capabilities. Tom and I share a common vision of where we want to take this business. This 
common vision has resulted in doubling the size of the company over the past two years.

WT: What is your viewpoint on leadership skills?

SB: I am a big believer in communicating with our employees about where we are going and 
encouraging their input about ways of getting there,” explains Bass. “I believe employees will take 
a lot more pride in what they do if they understand the company’s goals and can take part in 
accomplishing them.

WT: What is the BayWatch company philosophy? 

SB: We feel that carwash doors are an integral part to the success of any carwash owner, but 
having a reliable door is only part of the equation. We want to expand what doors can do for 
our customers beyond just opening and closing. Our customers want to feel connected to their 
business at all times, and we have embraced the use of technology to keep them connected. We 
strive to provide high-quality products that are on the leading edge of automation.

WT: How is innovation at BayWatch orchestrated?

SB: Our products are centered around the latest technologies offered on the market. We offer

Industry Spotlight: Sandy Bass Leads BayWatch Enterprises

Sandy Bass

BY BRENDA GRACELY
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remote monitoring of our doors and heaters to give our customers peace of mind that their wash 
bay is safe and knowledge that they are maximizing sales. To make sure we are providing the most 
current technology available, we try very hard not to just look at what is going on in the carwash 
industry, but in other industries as well. We regularly meet with our suppliers, who get to see what 
is going on in other fields, and we solicit their advice about the newest available products and ways 
that we can integrate them into our doors.

Also Tom and I often try to take the time to throw ideas back and forth at each other. We start out 
with “I wonder if we could … ,” and it just seems to grow from there. The conversation just gets us 
thinking in new ways, and we seem to feed off each other’s ideas.

WT: Does Bay Watch change with the times? 

SB: Absolutely. The door and heater monitoring capabilities we offer have greatly improved over 
the past couple of years and have allowed us to expand the features we can offer our customers. 
For example, we started with the ability to notify the store personnel if there were any door errors 
out at the wash bay. That idea grew into the ability to also tie the doors, heaters, boilers and heat 
mats together with a single thermostat. This has been a big hit with wash owners because it 
eliminates employees and service technicians from tampering with heating systems. In the past, 
someone would raise the heater setting in the bay at some point in the winter. Spring would come 
and the doors would start staying open when the temperature would hit around 40 degrees. The 
heaters would still be set at 60 or even 70 degrees. This would result in heat being pumped out 
into an open bay all day long, wasting both energy and money. We’ve virtually eliminated that 
waste, and it has brought a lot of attention to us. We also expanded our product offering by adding 
a stainless steel heater line to take advantage of these capabilities.

In addition, we then looked for ways to take our on-site monitoring information and allow our 
customers to see it remotely. Remote monitoring allows our customers to access all their door 
and heater information from any tablet, smartphone or computer and make changes to their 
system without being on site. It also provides email alerts of any door or heater failures for reduced 
downtime and reduced risk of equipment freeze-ups.

WT: What additional changes do you see coming from BayWatch?

SB: We are currently working on a project with a very large customer to quantify just how much 
energy they are saving by using BayWatch doors and heaters that are synced together compared 
to their old setup where they were not. Our newest software release now captures the amount of 
time their heaters are turned on and will send a monthly efficiency score to their cell phone. We are 
tracking the energy consumption of some of their non-BayWatch sites to show the difference in 
efficiencies. We intend to use the information gathered in this study to help customers qualify for 
available energy rebates from their electric providers for reducing their consumptions.

WT: And finally, what is your most important goal? 

SB: Our goal is to continue to expand the amount of important information we can provide to our 
customers, helping them to run their business more efficiently.

www.baywatchdoors.com
Check out our video gallery!
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HAMILTON TRANSACTION KIOSK
ADVANCED TECHNOLOGY. 
RUGGED CONSTRUCTION.

Hamilton Manufacturing has been in 
business since 1921 and in the Car Wash 
Industry for over 30 years. We are recognized 
as an industry leader in the development, 
manufacturing, and support of automated 
point-of-sale transaction systems; Data Access 
Networks, and token/change machines.  
Hamilton products are designed and built to 
improve customer convenience and loyalty, 
while offering contemporary technology, and 
durability. 

PROUDLY MADE IN THE U.S.A.

For more information about our full line of  
carwash products, visit us online or call:

888.723.4858
hamiltonmfg.com 

Hamilton Transaction Kiosk (HTK)

The Hamilton Transaction Kiosk (HTK) is the next generation of point-of-sale transaction 
systems offering convenience, security and increased marketing capabilities in one machine.  The 
HTK offers access via the Internet to view and print audit reports, clear soft errors, change prices 
and display messages.  Added security features such as a high security door, password protection, 
heavy duty interior and exterior locks, a security camera and a separate locked chamber offer 
unattended car wash owners peace of mind. The brilliant display on the HTK is ideal for 
promoting other areas of the car wash owners business and allows for promotional messages and 
custom graphics as well as video capabilities.  The HTK’s features can be customized to meet the 
individual needs of car wash owners.  Available features include touch screen, bar code reader, 
custom graphics, voice and videos and a dual bill dispenser.  

Contact – For more information or to request a quote, contact Hamilton Manufacturing Corp. 
directly at (888)723-4858, or visit us online at www.hamiltonmfg.com.
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 LustraFoam with Carnauba Wax gives you the 
opportunity to upsell and experience the technology 
and benefi ts that the Ultrafl ex system of products and 
equipment provides. 
 Call Lustra today to have your customers start 
experiencing the benefits that LustraFoam with 
Carnauba Wax provides. 

®

Div of        

800-225-2231  •  www.LustraBear.com

ONE Product
CAN INCREASE YOUR PROFITABILITY

Long-lasting Shine • Surface Protectant
Pleasing Unique Scent • Ability to Add Color

with

Pleasing Unique Scent 

Click the QR code to 
see LustraFoam® with 
Carnauba Wax being 
applied.
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Here’s a story that begins with a big WHY? A manufacturer picks up and moves to a very small 
town in a sparsely populated state. Yes, the business climate is friendly and there are no income 
taxes. But the question is why. Why would a company do this? John Tucker, owner of Vacutech 
Industries, has a very clear answer, “I believe in repopulating rural America. I want skilled craftsmen 
who show up to work on time and who have a high quality of workmanship.” 

When Vacutech moved to Sheridan, Wyoming, several years ago, John Tucker came to town 
with a very clear goal of revitalizing American manufacturing for the carwash industry. “We are a 
U.S. manufacturer and we use U.S. [made] steel and U.S. parts in all of our manufacturing,” John 
emphasizes. This is important because Vacutech makes vacuum systems for many industries 
like commercial cleaning, industrial applications, dental and oral care systems and, of course, 
carwashes.

Arches at the Carwash — Vacutech Industries LLC
A Story That Begins with a Big WHY?

BY LUCIA REGAN

Photos courtesy of Trevor Justus
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Bringing the Best to  
Your Car Wash Business

www.HydroSpray.com  |  800-528-5733

Looking to upgrade your touchless in-bay equipment?  
 

Find a match in the Kondor® or the Saber®.  
 The Kondor® product suite is customizable to fit 
every bay and every budget! Featuring a sleek design 
in an open environment and LED lighting designed for 
in-bay navigation and marketing aesthetics, this series 
is sure to impress. The suite includes a one-arm KL1 
series and a two-arm KL2 series, each available in four 
custom models.  
 The Saber® SL2 is a true wash and dry touchless 
automatic with built-in appeal for both operators and 
customers. This machine is built to maximize an opera-
tors ROI via reduced maintenance needs, auto-reset-
ting breakaway arms and high vehicle output software. 
Standard features include two-step presoaks, triple 
foam, two wax applications, and the DuoDry® system 
that offers on-board and drive-through drying all on the 
same machine.

In need of Soft-Touch In-Bay Equipment?  
 

 The Freestyler® soft-touch automatic features a 
ClearBay® design created for an open, airy and pleas-
ant wash experience. The powerful five-brush system 
provides a fast and effective wash sure to please cus-
tomers and operators alike. Additional benefits of this 
machine include an overhead gantry design, a variable 
frequency drive, and damage prevention technology. 

Looking to upgrade your self-serve system?  
 

  An Elite Pro or an Elite Series 
Self Serve System is sure to fit 
your business needs. Both sys-
tems easily adapt to existing 
car wash equipment. Featuring 
variable speed motor control, a 
plug and play design, a compact 
stainless steel frame, and a  
multi-pressure system, these 
systems are some of the best on 
the market. 

For More Information Contact Cliff Reed at Hydro-Spray
800-528-5733  |  511 Spruce Sreet, Suite 1  |  Clearfield, PA 16830  |  cliff@hydrospray.com

Offering unmatched delivery 
performance that your  

customers will recognize! 

6-bay system shown

 by

Designed for  
rapid and  

sustained return on investment.

 by

High-flying  
performance, 
down-to-earth pricing.

An easy and  
smart decision  
for all operators.

 by

®
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Nine years ago, John Tucker sat down with Wes 
Dawson, Big Man Washes of Texas. They sketched 
out a new design for a carwash vacuum system that 
was not like anything that had been seen before. It 
was a central vacuum system with several arched 
stanchions. That napkin sketch became a blueprint 
which was then built at the Octopus Car Wash in 
Farmington, New Mexico. Now there are arched 
vacuum systems all over the country and in many 
other countries around the world. 

The company website, www.vacutechllc.com, 
provides more detail, “An increased popularity in free 
vacuum areas in express and full-serve carwashes 
has led us to work closely with each customer. The 
customers’ creative design combined with our strong 
manufacturing abilities has led to some very unique vacuum products that catch everyone’s eye. 
We understand the necessities of vacuum areas: from the flow of traffic, car spacing, hose lengths, 
to the overall look and functionality for the vacuum user.” The company offers at least nine different 
styles of arches to customers. All of it is “Made in America.”

Is it more expensive? “Yes it is,” responds John Tucker. “The 
vacuum system has three times more suction pressure than 
the best household vacuum. The arches are engineered for 
wind loads of up to 180 mph. It is more efficient and more 
profitable at the same time.” Tucker continues, “When our 
carwash customers renovate their existing vacuum area and 
install Vacutech equipment, they see a 20- to 40-percent 
increase in business as soon as the area is up and running.” 

Vacutech Industries has created 80 jobs in Sheridan, 
Wyoming. They installed the free vacuum area at Let’er 
Buck Car Wash in town. Now many carwash owners are 
purchasing similarly designed systems to install at their 
facilities. Business is good here in the USA, and the company 
is selling the sleek designed system in locations throughout 
the globe. “We’re planning to open another building and add 
20 more jobs,” John Tucker adds. 

All in all, the decision to move to Sheridan, Wyoming, has 
been worthwhile because it has made John Tucker’s vision of revitalizing American manufacturing 
a reality in Sheridan. He is understandably proud when he says, “I love what we do — love this 
industry.”
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Cal l  Now for Your FREE  Power Wash Equipment 
& Suppl ies Catalog! Or Vis i t  dultmeier.com  today!

90,000 Sq. Ft  of  Stock
20,000 Dif ferent Product I tems

Dultmeier has What You Need,
When You Need It!
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Touch Screen 
Payment Terminals
for Every Car Wash 
Business Model

icscarwashsystems.com  |  800-642-9396
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Carwash Words is a weekly blog, with 
a new post each weekend. Posts are 
written by an array of carwash industry 
folks on carwash related topics of their 
own choosing. It is my observation 
that innovation in the carwash industry 
springs from individual hard work and 
flashes of genius, coupled with a healthy 
competitive environment. 

The trends don’t trickle down from a few 
people at the top. On the contrary, they 
seem to percolate up from the bottom. In 
my opinion, that is why a magazine like 
WashTrends is important to the industry. 
Somebody needs to keep an eye on what 
is driving change and report it throughout 
the industry. 

BY PAT TROY, PUBLISHER OF WASHTRENDS

A Weekly Blog Posting from WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG

• Optimizing Car Wash Profits 
 by Greg Paul

• How to Create and Optimize A Facebook Page For Your Carwash 
 by Alec Gardner & Aldo Bocanegra

• Record-Keeping 101: Behind The Scenes of Your Carwash & Detailing Business 
 by Clint Allerton

• ...more to come. Visit www.washtrends.com/blog.

MAY

• Survival Tips: What I Learned From The Car Wash Show 
 by Brent McCann

• The Importance of Online Visibility in Carwash Industry 
 by Clint Allerton

• Innovative Advertising Strategies in The Carwash Industry 
 by Alec Gardner & Aldo Bocanegra

• Carwash Industry: Constructive Criticism In The Workplace 
 by Buddy Royal

APRIL
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AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
United States
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and 
manufactures door, operator and radiant heater 
products specifically for carwashes. Manufactured 
products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, 
Stainless Steel Track & Hardware, Magnum SP 
Rollers, Daystar Stainless Steel Infrared Heaters, and 
products designed for maximum performance in tough 
conditions. Complete line of universal and brand name 
replacement products for renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing 
these customer recognized benefits: Quiet.Simple.
Quality. Proven high efficiency and reliability, Arimitsu 
delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps 
on their new or existing equipment while migrating 
away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
215-781-3600 (phone)
215-781-3601 (fax)
kswope@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, 
Red Rhino Waxes and Dressings, Two Clean, 
Durashield Total Car Protectant, Tunnel Vision, Total 
Tunnel, Diamond Magic Tire Shine, NEW Cool Dry, 
NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies 
a full line of transportation cleaning products, 
including formulated powders, liquids, SuperSat 
Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the 
transportation cleaning industry with innovative 
detergent solutions for more than 30 years. At 
Blendco, we\’re dedicated to providing you with the 
very best in car wash products to take you where 
you want to go- putting out cleaner cars faster and 
easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
571-220-6997 (phone)
703-777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger 
manufactures the following well known brands: 
Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and 
QuickFire™

Carwash Solutions is a service-driven company with 
customers in Virginia, Maryland, Washington DC, North 
Carolina, South Carolina parts of West Virginia and 
Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions 
proudly sells Belanger equipment. In addition to our 
products, we also offer the following value-added 
services to include: site evaluation, site design, financial 
consultation, engineering support, project management, 
installation expertise, sales training, service training, and 
marketing support. We look forward to earning your 
business!

CLEAN EDGE CO.
3121 Wilmarco Drive
Baltimore, MD 21223
443-524-0864 (phone)
1-800-982-2436 (toll-free)
info@cleanedgeco.com
www.cleanedgeco.com
Products List: “CleanGreen” earth friendly 
products,”Clean-Concentrate” super concentrates, 
Refillable containers- eliminates drum disposal and cost 
of 55 gallon drums, “Safe-Acid” wheel cleaners (non hF 
formula)

Clean Edge is a custom blender of car wash chemicals. 
We will design products to meet your specific chemical 
needs. We Service Belanger and many other major 
brands of equipment. Our service department is open 7 
days a week.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
440-585-1100 (phone)
440-585-1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black 
Diamond, Vividplus, Sensations, Assault, GrimeBuster, 
Cleantech, Foamtech, Fast Break X55, Bead Up, 
Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, 
is a family-owned business manufacturing quality 
chemical solutions for more than six decades. Products 
are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth 
now and into the future. Diamond Shine has built its 
reputation on long-term relationships and customer 
satisfaction and prides itself on providing cutting-edge 
chemistry and cost-efficient solutions. Diamond Shine 
offers premier service and marketing support through a 
team of distributors and representatives committed to 
helping operators achieve product performance, cost 
effectiveness, and profitability.

DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
800-336-6338 (phone)
330-645-2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel 
Controller, RFID

Computer solutions for the car wash and quick lube 
industry. Our point-of-sale cash register system tracks 
your sales and labor as well as connects to your tunnel 
controller. We provide strong marketing solutions like 
loyalty promotion, customer tracking, ticket book control 
and prepaid cards. Our popular products include 
SiteWatch®, TunnelWatch®, Portable Touch Terminal, 
Xpress Pay Terminal®, FastPass®, and the Automatic 
Recharge Module®.

DULTMEIER SALES
13808 Industrial Rd.
Omaha, NE 68137
800-228-9666, 800-553-6975 (phone)
402-333-5546, 563-386-5448 (fax)
dultmeier@dultmeier.com
www.dultmeier.com

Dultmeier Sales has been supplying and manufacturing 
equipment and supplies for the carwash industry 
since 1982. Bill and coin meters, triple foam systems, 
pumping stations, foam brush, spot-free rinse systems 
and pressure washers are just a few of our product 
offerings. Dultmeier also represents over 460 product 
lines and manufacturers. With two warehouses and over 
a million items in stock, we can easily meet your supply, 
parts and equipment needs. Give us a try!!

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
888-818-0118 (phone)
920-684-4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, 
Colored Panels, Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, 
clean, inviting experience for your customers. For use 
in self-serves, automatics, tunnels and perfect for new 
or refurbished construction. Panels are available in 12″ 
and 24″ widths, and cut to the inch from lengths 4 to 20 
feet. Install quickly with no exposed fasteners, providing 
a smooth easy to clean surface. Come with a ten year 
warranty and Class A smoke and flame rating.
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Car Wash Cameras.com

Patent # - 7,764,194

866-301-CCTV

33WashTrends / May 2014



HOWCO, INC.
1521 East 3rd Street
Charlotte, NC 28204
704-731-2073 (phone)
704-333-4399 (fax)
howcosales@howco.com
www.howco.com
Product List: Howco, INC., Turtle Wax, Armor All, Hanna 
Jim Coleman, Istobal USA, Autec, INC.

HOWCO dedicates itself in providing superior quality 
car wash equipment, supplies, and chemicals. Above 
all else though, HOWCO is about supporting car wash 
investors and operators with the hands on assistance 
they need to keep their projects moving. HOWCO’s 
strength is in its people, experience, and reputation. 
Utilizing the latest equipment and processes, HOWCO 
employees provide assistance in sales, project planning, 
installations, parts, chemicals, and service in the 
Southeast and Mid-Atlantic geographical areas.

HOWCO is a full line distributor of professional car 
wash chemicals. We offer three choices: Turtle Wax, 
Armor All Professional, and HOWCO private label 
brand. Our relationship with our manufacturers allows 
us to be a cost effective distributor of the items you 
need. We know the demands professional car wash 
operators have and we are proud to offer the most 
innovative items in the industry to help you achieve 
cleaner cars. Turtle Wax and Armor All Professional 
offer a comprehensive line of products to meet your 
car washing needs. Using these two name brand 
manufacturers can help you earn co-op points towards 
your marketing efforts.

ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
610-881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, 
Tunnel Master®, Jr., Auto Sentry® flex, Auto Sentry® 
Petro, Auto Passport™

Innovative Control Systems is the leading provider of 
innovative business solutions for the carwash industry. 
Our mission is to help our operators achieve success 
through advanced control products and management 
solutions. We maintain an extensive distribution network 
throughout North America and Australia.

JBS INDUSTRIES
2550 Henkle Dr
Lebanon OH 45036
1-888-745-0720 (phone)
sales@jbsindustries.com
jbsindustries.com

Quality, innovation, service and value are the four guiding 
principles that make JBS Industries a trusted chemical 
provider for the car wash industry since 1979. We 
simply deliver higher dilutions, more fragrances, brighter 
colors, shinier vehicle finishes and cleaner cars. Call 
us today at 1-888-745-0720 or visit us online at www.
jbsindustries.com. We are Just Better Soap.

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, 
Conditioners, Drying Agents, Accessories

Lustra™ offers high-quality, innovative car care 
products, exceptional service and creative marketing. 
Ultraflex is Lustra’s™ advanced system of ultra-
concentrated, environmentally-friendly car wash 
products, packaging and equipment. This allows you 
to create an extraordinary Car Wash Experience for 
your customers, while controlling operating costs, 
and improving safety and handling. Lustra’s™ global 
network of distributors provides local support when 
you need it. Let Lustra™ make your car cleaning and 
product offerings the best in your market.

MANNI’S WASH SYSTEMS
1131 Greensburg Rd.
Lower Burrell, PA 15068
(800)552-4492 (phone)
(724)337-8554 (fax)
Frank@manniwashsystems.com
www.manniwashsystems.com
Product List: In-bay automatics, complete self-serve, 
floor heat, change machines, parts and supplies

Manni’s Wash Systems has been in business for 34 
years! Buy direct and save today.

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
920-983-8333 (phone)
920-983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and 
Tandem® RiteTouch in-bay wash systems, WashTools 
tunnel wash systems, MaxAir dryers, Access® 
Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems 
(SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System 
— PDQ Manufacturing, a Dover Company, is a leading 
designer and producer of vehicle wash systems. 
LaserWash® and Tandem® brands of in-bay systems 
and WashTools conveyor tunnel products are cleaning 
vehicles in thousands of facilities around the globe. 
PDQ also provides wash marketing, customer loyalty 
and wash payment products under the ACCESS® 
brand name. Since 1984, PDQ Manufacturing has 
represented Performance, Dependability and Quality 
with outstanding products, and support that contribute 
to our customers’ profitability.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
443-561-1200 (phone)
410-579-6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, 
WashPay and EZ Trak

Unitec develops, manufactures and services automatic 
payment stations for unattended car washes. Our 
technology enables car washes to run 24/7, helping 
owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks 
to internet-enabled touch screens integrated with fuel 
pumps, Unitec machines work in any environment, with 
any type of car wash control system. We design custom 
solutions, as well.

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
800-548-3396 (phone)
574-267-3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line 
Solutions™

Warsaw Chemical Co., Inc. offers over two hundred 
Car Choice® Brand car wash and Maintenance 
products internationally and throughout the United 
States. The Car Choice® line includes products for 
self-service, automatic, and conveyor carwashes, 
including pre-soaks, detergents, foam brush shampoos, 
clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ 
environmentally friendly products.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
800-448-4735 (phone)
434-978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, 
Lustra, Ginsan , Unitec, Ultraflex

Washtech sells, services and supplies car wash 
equipment to all segments of the Car Wash Industry. We 
operate the largest service department in the industry 
with same and next day service throughout VA, MD, NJ, 
DE, PA,and WV.
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1-800-975-5910 

www.PosTechSolutions.com

sales@PosTechSolutions.com 

Accept Wright Express  
& Other Major Credit Cards

Text Message  
Error Alerts

Internet  
Ready

Remote  
Management

Emailed  
Reports

Liberator easily connects inside your Hamilton Auto-Cashier 
to give you these additional features:

Hamilton Auto-cashiers are top of the line. 
Why not make something that’s great, even better? 

See how Liberator can take your bottom line to the top while minimizing downtime.

by

TURBO CHARGE
Your Hamilton Auto-Cashier
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MacNeil Wash Systems has launched its new 2014 product catalog, featuring carwash 
systems, equipment and parts, doubling its size from the 2012 parts-only version. Featuring 
more than 300 products, the 80-page full-color glossy catalog is a complete carwash 
resource guide for owners, operators and investors. 

Product features and technical specifications are listed, and a virtual edition is available on 
the MacNeil website at http://www.macneilwash.com/parts-landing.php. PDF versions of 
the catalog can be requested from this web page. 

The catalog, which includes customer photos and testimonials, is formatted for easy 
product look-up and is organized by industry categories such as “Tunnel Systems,” “Car 
Wash Equipment” and “Parts.”

American Garage Door Supply, a leading manufacturer of full-vision polycarbonate carwash 
doors, air powered openers and stainless steel door hardware, announces the newest 
addition to its corrosion-resistant product line. Released under the brand name smartLIFT, 
this garage door operator provides up to 390 in./lbs. of torque along with adjustable open 
and close speeds, “soft-start” and “soft stop,” adjustable obstruction sensing, electronic 
brake, UL325 monitored photoeyes and 5,000 cycles per day capacity. 

It features the reliability of a durable NEMA 4 high-torque brushless DC servo motor and 
the numerous benefits of an advanced adaptive digital based processor motor control 
system. smartLIFT provides fast and safe door operation while providing smooth and quiet 
door travel. smartLIFT gives you complete control with a variety of additional functions for 
any environment. Teamed up with our incredibly reliable and durable stainless steel, track, 
springs, rollers and hardware, smartLIFT operators are designed to take the punishment of 
the world’s harshest environments.

smartLIFT is an excellent choice for applications such as salt/brine operations, laboratories, 
food processing and preparation, wastewater treatment plants, cold storage doors, 
industrial plants and other areas where high reliability and corrosion resistance are required.

MACNEIL WASH SYSTEMS LAUNCHES  
2014 PRODUCT CATALOG: EASY-TO-USE  
CATALOG DOUBLES 2012 PARTS-ONLY VERSION

AMERICAN GARAGE DOOR SUPPLY INC.  
ANNOUNCES THE SMARTLIFT ELECTRIC  
DC JACKSHAFT GARAGE DOOR OPERATOR
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Zep Vehicle Care Releases the Assur Precision Dispensing System (PDS), a compact and 
easy-to-install chemical dispensing solution for conveyor carwash sites. The innovative 
and ultra-compact Assure PDS is designed to accurately and consistently dispense up to 
12 of Zep Vehicle Care’s highly concentrated chemistries, utilizing Hydra-Flex’s patented 
Aqua-Lab technology. The direct-inject system uses boosted pressure to optimize chemical 
performance and provide improved vehicle coverage, yet takes up less space and requires 
less maintenance than traditional mixing, dosing and pumping equipment. The Assure PDS 
system includes air-actuated stainless steel valve panels, a primary and back-up pump, and 
motor controls – all mounted on a Line-X protective coated rack and delivered pre-wired 
and pre-plumbed for fast and easy installation. 

“We are happy to be working with Hydra-Flex, which is a known leader in dispensing 
systems for our industry,” says Darrin Baum, vice president and general manager of Zep 
Vehicle Care. “We are excited to be able to offer this advanced dispensing system as part 
of our new Assure Platform. Together with our advanced super hyper chemistry, new 
‘cubitainer’ packaging and reservoir system, the Assure Car Care System makes managing 
operations easier, safer and better for our customers.”

Anyone responsible for fleet and vehicle maintenance knows that it takes a lot of elbow 
grease and a plethora of products to care for cars, trucks and vans. From exterior washing 
to deodorizing the carpets and cleaning the chrome, a large and costly line-up is needed to 
get the job done right. That’s why Armchem International--distributor of specialty industrial 
products--now offers a special bundle of products with everything needed to keep your 
fleet looking and smelling new. Revamp your vehicles with Armchem’s Armor Plate 
protectant, Gloss + glass cleaner, Car & Truck Wash, Command Auto Polish, Safe 2 Clean 
Green Seal Certified multi-purpose cleaner, Vanish Carpet stain remover, Fresh Sprinkles 
carpet deodorizer, and Instant Fresh Linen deodorant spray. 

“Our bundles have been very successful, as they are an economical and practical solution 
for our customers to test drive some of Armchem’s ‘greatest hits’ and complete a job from 
top-to-bottom,” says Armchem CEO Andy Brahms.

ZEP VEHICLE CARE RELEASES THE  
ASSUR PRECISION DISPENSING SYSTEM 

ARMCHEM INTRODUCES AUTOBUNDLE
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In recognition of Earth Day, Rain Tunnel Express in St. Louis, Missouri, washed hybrid cars 
free of charge at all of its six locations in Missouri and Illinois on Tuesday, April 22.

Beyond Earth Day, Rain Tunnel Express employs methods and technologies that eliminate 
the wasted water and harmful pollutants that are common byproducts of normal residential 
carwashing. By reclaiming the water used after each wash and sending it to a water 
treatment facility, Rain Tunnel Express also keeps a significant amount of hazardous wastes 
out of the local environment. Furthering its dedication to the environment, Rain Tunnel 
Express has joined WaterSavers, an International Carwash Association Program whose 
participants must follow a variety of ecologically sound business practices to maintain 
membership.

Energy Saving Air Valve Reduces Noise, Provides Healthier Environment

MacNeil Wash Systems, a supplier to the tunnel carwash industry, announced today the 
assignment of US Patent No. 8,621,707 for its new PowerLock, a lightweight energy-saving 
air valve that allows dryers to operate continuously while preventing air flow between 
vehicles and minimize peak load charges, resulting in increased energy efficiency and a 
dramatic cut in kilowatt hour charges.

The PowerLock incorporates sound-deadening materials, providing a cost-effective way 
to significantly reduce the sound generated by carwash dryers, resulting in a healthier and 
quieter carwash environment.

HYBRID CARS WASHED FREE BY LOCAL CARWASH  
ON EARTH DAY

MACNEIL ISSUED PATENT FOR NEW POWERLOCK:  
ENERGY SAVING AIR VALVE REDUCES NOISE,  
PROVIDES HEALTHIER ENVIRONMENT
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A Weekly Blog Posting from 
WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG

classifieds
Looking to sell a piece of 
equipment or an entire car wash 
location? Want to hire someone 
perfect to run your business? 

Place an ad in our new classified 
section to maximize your exposure 
and reach just the right audience!

For Sales Information: 
Contact Tricia Miller at 
sales@washtrends.com  
or call 410-647-8402.

WashTrends Now Offers Classifieds!
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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