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WashTrends consists of the following family of publications:

WashTrends Magazine — MONTHLY  — Flipbook/PDF publication containing 
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Call 410.647.8402 or email info@washtrends.com.

J U LY  2014

Welcome to WashTrends July!

July 4 started off the month with celebrations that set the mood 
for summer as well as all the great news and growth happening 
right now in the carwash industry. And here at WashTrends 
we’ve been enjoying checking out the wealth of information 
and choosing what we think will have the greatest impact on 
growth, financial reward and reading pleasure for you!

In this issue, we think you’ll enjoy the instant inspiration in 
our story featuring the exciting amusement ride atmosphere 
at the Cruz Thru Carwash. They’ve made fun and profit a 
winning combination. We also want to light up ideas in our 
story about lighting in the carwash industry. Safety, cost and 
attractiveness are considerations that can affect your bottom 
line and success. Saving time and money is also featured in our 
story about choosing a carwash architect. Design is critical, and 
understanding the ups and downs of this aspect of the industry 
is essential. And on a personal note, our story on effective 
leadership will open your mind to important relationships and 
how tactical changes can make a big difference in day-to-day 
operations and communication.

When we talk about communication, we always feel 
enthusiastic about the ways that WashTrends has created a 
unique conversation within the carwash industry. There’s all 
kinds of talk and sharing going on. Check out our blog, Twitter 
and Facebook page to see what’s happening.

We hope you enjoy this issue.

As always, our goal is to bring you up-to-the-minute, unbiased, 
trendsetting information that can move your business to the 
future with economic success.

Happy carwashing!

Sandy Travis Bildahl
Editor in Chief
WashTrends
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DRB Systems introduces SiteWatch® FastPass®,
a wireless recognition system that completes prepaid, annual pass or club card transactions
fast, without even requiring your customer to roll down their windows. SiteWatch FastPass
works exclusively with the SiteWatch Xpress Pay Terminal.Want to learn more?

Visit www.drbsystems.com/fastpass
Call 1-800-336-6338
* Based on site test results

C O M P U T E R S O L U T I O N S F O R T H E C A R W A S H A N D Q U I C K L U B E I N D U S T R I E S
Green, Ohio www.drbsystems.com ©Copyright 2007. All rights reserved DRB Systems, Inc.

®

DRB fastpass ad full Wash Trends:DRB XPT ad concepts  6/18/14  11:07 AM  Page 1
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Touch Screen 
Payment Terminals
for Every Car Wash 
Business Model

icscarwashsystems.com  |  800-642-9396
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There are many things to consider when building or improving a carwash, and one thing to ask 
is what should you know about choosing an architect? To find the answer we turned to A Plus 
Design Group, located in the Dallas/Fort Worth Metrople. This full-service architecture firm 
specializes in the design of commercial buildings, freight/industrial spaces and carwashes. 

They’ve done their homework on the carwash industry, and to support their clients’ industry-
specific needs, the A Plus Design Group team maintains memberships with the International 
Carwash Association, Southwest Carwash Association and Western Carwash Association. A Plus 
has designed more than 100 carwashes nationwide, including self-serve, in-bay automatics and a 
large portfolio of conveyorized washes. Having a unique understanding of the site requirements 
necessary for all types of carwashes, the firm looks at affordable and cost-effective solutions that 
are durable and will keep overhead and maintenance costs to a minimum. We talked to Trent Clark, 
the firm’s principal, and he shared some valuable advice.

A carwash isn’t like anything else

“The best advice for a potential owner is to choose experience and depth of knowledge,” notes 
Clark. “Many architects can design almost anything well, but a carwash is not like anything else. 
Carwashes trip up most architects because they have a high number of systems that need to be 

properly designed and coordinated. 
Many owners look for a low fee, but 
these typically don’t turn out well 
and cost the owner much more 
than they saved.

“Having an architect that has lots of 
experience in the carwash industry 
can also save the client money, 
time, maintenance and headaches,” 
explains Clark. “Fees might be 
higher than a typical architect, but 
if you save you 100K in mistakes, 
it’s a bargain. Not using a “carwash 
architect” can cost the same, but 
then you may have a building that 
is not as productive as it should 
be, losing revenue as long as it is 
operated.”

BY BRENDA GRACELY

What’s a “Carwash Architect,”  
and Should You Use One?

Photos courtesy of A Plus Design Group
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 LustraFoam with Carnauba Wax gives you the 
opportunity to upsell and experience the technology 
and benefi ts that the Ultrafl ex system of products and 
equipment provides. 
 Call Lustra today to have your customers start 
experiencing the benefits that LustraFoam with 
Carnauba Wax provides. 

®

Div of        

800-225-2231  •  www.LustraBear.com

ONE Product
CAN INCREASE YOUR PROFITABILITY

Long-lasting Shine • Surface Protectant
Pleasing Unique Scent • Ability to Add Color

with

Pleasing Unique Scent 

Click the QR code to 
see LustraFoam® with 
Carnauba Wax being 
applied.
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Get the “look”

“The look of the carwash is important in relation to competition and the local quality of buildings. 
Gone are the days that you can build four walls of concrete block, paint it and be competitive,” 
says Clark. “Customers demand more, and the competition will eventually provide it if you don’t. 
Themed carwashes can create the pop and sizzle initially, but you still need to keep it fresh. The 
competition can create a really nice carwash with great service at a low price and service 10,000 
cars a month without a theme. The core of our work is not themed. Several owners have played 
with the idea, but the entertainment costs make most owners go back to the basics – a quick, 
quality wash at a reasonable price.”

Check the resources

“Many things can go wrong if a new owner does not have good knowledge of the carwash 
industry,” continues Clark. “You can have the best looking carwash at the best location and go 
under in just a few years. New owners need to spend the time to figure out the business and 
best model for their location. The resources are endless with local and national associations and 
magazines like Wash Trends. New owners need to be a sponge and soak up all the knowledge 
they can. If they think they can do it alone, that ego will be tested. And that can be a painful 
experience.”

Trending makeovers

“The redesign of older carwashes is a current trend. The new facilities have pop and sizzle and lure 
the customers, but older washes are getting makeovers to keep up with the competition. Every 
week we get calls from all over the country for this kind of work. One tip – don’t think it will be 
cheap. Although a new carwash can cost from $4 to $6 million dollars, a good renovation to fend 
off competition can still cost $1 to $2 million.” 

“Architectural design and practicality should always go hand in hand,” explains Clark. “A carwash is 
a simple and practical process. The design should embody the same characteristic and provide the 
users of a facility with circulation and function that are simple and practical.”

www.apdg.us
Like us on Facebook

Follow us on YouTube

Click the play button  
to watch APDG’s  

promotional video.
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If you can’t figure out why your company can’t seem to shake its negative culture, look in the 
mirror. Here, we explain why “as above, so below” is a universal phenomenon—and provide tips on 
how to create a culture of accountability from the top down.

If you’re a carwash owner or owner of a business that supports the carwash industry, then 
you’re the leader at the top. You’re the one to whom everyone looks to guide the way. 
Great leadership can made a company soar. But sometimes when a company starts to 
flail, leadership may be the cause. And the great news is that a great leader can make the 
changes to turn the tide.

Almost every leader has been there. One minute you’re living the company values, and 
the next you’re making an exception—for yourself. Perhaps you have an official policy of 
being super-responsive, but when an especially problematic client calls, you avoid him 
for a day or two. Or despite a stated commitment to respectful communication, you lose 
it and shout at Margaret in sales when she falls short of her quarterly goal once again. Or 
you have a no-excuses policy on deadlines, but when you personally miss one, you just 
finesse the client into giving an extension. 

Sure, we all make mistakes. But if you’re not holding yourself accountable to the values 
you say are important, don’t be surprised when your bad behavior starts to trickle down—
and ultimately impacts the company’s bottom line. 

Employees pay attention to what you do, not what you say. Your behavior makes clear 
what the real corporate values are. So when you or other higher-level leaders ignore the 
company’s values, department managers think they can behave that way too. Meanwhile, 
employees will think they can ignore important change initiatives because management 
gets to ignore them. 

Soon you’ve got a company of employees who act however they want. High performers 
won’t want to work in an environment like that. They’ll leave. And what remains will be a 
company full of individuals promoting only their own self-interests. As we’ve seen with 
companies like Lehman Brothers, Enron and Bear Stearns, that will only end badly.

Company leaders should be aware of what they call the “as above, so below” 
phenomenon: the concept in which employees mirror the behaviors of the successful 
leaders they see above them. The rationale is simple: “If they get ahead by behaving that 
way, then that’s what I’ll do.” That’s great when leaders are acting with accountability, but 
it becomes a big problem when leaders don’t make accountability a priority.

BY JULIE MILLER & BRIAN BEDFORD

As Above, So Below: 
Four Critical Actions Leaders Can Take Now 
to Build a Culture of Accountability in 2014
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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Our new book, Culture Without Accountability—WTF: What’s the Fix?, explains what can happen 
when businesses, teams, families and individuals shirk accountability. The book is full of real-life 
stories of what accountability looks like and what can go wrong in its absence. It offers a proven 
process for installing an accountability-based culture, a platform for success in business and in 
everyday life.

To be successful, a company’s leaders must apply the relentless focus and commitment necessary 
to build the required culture and must serve as role models for the required behaviors. In the end, 
the establishment of a culture is all about how leaders behave and what behaviors they reward and 
discourage.

Read on to learn the four critical actions leaders must take in order to create a winning culture.

  HOLD YOURSELF ACCOUNTABLE. 

One example is Sir Alex Ferguson, the long-time coach of Manchester United soccer club, who 
held everyone, including himself, accountable to the credo “The club is more important than any 
individual.” No matter how skilled or important they were, if a player didn’t follow that rule, they 
were let go. Examples of his “no one is bigger than the club” ethic involved some of the biggest 
names in the club’s history, including David Beckham, whose larger-than-life persona became a 
distraction. 

SAF was quick to hold himself accountable to the same high standards. When United lost the 
Premier League title by the narrowest of margins at the end of the 2012 season, he blamed himself, 
not the players. And when the team exited from the Champions League (the competition he held in 
the highest regard of all) at an early stage in the same season, he blamed his own team selections 
and tactics.

You must hold yourself accountable to at least the same level of expectation you have for your 
employees. A rule applies to everyone or it applies to no one. As a leader you must be keenly aware 
that everyone is watching you, and everything starts at the top.

1

  SPELL OUT EXPECTATIONS TO THE LETTER. 

Without clear expectations, there’s no way to hold someone accountable. You must make sure 
that each employee has a clear understanding of what is expected of him or her in the job he or 
she performs. That may mean going into detail that, on the surface, feels like overkill—but isn’t. 
Telling employees, “It’s vital to me that I can always rely on you to do what you say you’ll do. If you 
can’t because circumstances have changed, let me know ASAP with a fix-it plan,” sets a very clear 
expectation.

2

  KNOW WHEN TO NOURISH YOUR EMPLOYEES.

Of his time at General Electric, Jack Welch once said, “My main job was developing talent. I was 
a gardener providing water and other nourishment to our 750 people. Of course, I had to pull out 
some weeds, too.” It’s clear that Welch knew the importance of holding people accountable.

3
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Cal l  Now for Your FREE  Power Wash Equipment 
& Suppl ies Catalog! Or Vis i t  dultmeier.com  today!

90,000 Sq. Ft  of  Stock
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Dultmeier has What You Need,
When You Need It!
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He had a standard for his employees, and anyone who didn’t meet that standard would suffer the 
consequences. When mistakes are made, you can and should hold your people accountable. If you 
don’t, they can’t improve, and your company can’t improve. 

Of course, holding people accountable isn’t easy. You have to tell your employees the truth. 
You can’t do this without having conversations with people about what they are doing well and 
where they need to improve. This is where the accountability process breaks down most often. To 
cultivate a culture of accountability, you have to know when and how to provide nourishment so 
that your people can improve just as Welch did at GE.

  HONE THE ART OF INSTANT FEEDBACK.

We talk a lot about feedback in our book because it’s so important. Most people don’t like giving 
feedback, and they like getting it even less! But you can’t hold people accountable without it. For 
feedback to be productive, it must be shared regularly and without delay. 

If this practice becomes part of the culture, your people will come to expect it and not feel that it’s 
anything unusual. Leaders should share impressions as soon as they see the behavior they would 
like to encourage or discourage. Make sure feedback is specific, focusing on the particular issue or 
behavior in question. If a leader will focus on what the person actually said or did—the facts and 
nothing but the facts—without labeling the employee or the action, the employee will be more 
likely to hear and heed the feedback.

You can also use the S.I.S. Feedback Model. It is a straightforward and objective process in which 
you first describe the situation, then explain what impact it had, and then suggest ways to stop (or 
continue) the behavior. The model teaches people to focus on the facts—what the person said or 
did—and the positive or negative consequence of those actions without resorting to name-calling 
or other inflammatory language, which will only add fuel to the fire.

4

In order to establish a culture of accountability, there can be no double standard. Leaders and 
employees must follow the same set of rules; otherwise, the whole system breaks down. The good 
news is that when leaders commit to role modeling the right behaviors, their employees will follow. 

About the Authors:
In 2001, drawing on their respective years of experience in senior global leadership at Motorola, 
Julie Miller and Brian Bedford joined forces to establish MillerBedford Executive Solutions. 
MillerBedford helps businesses and organizations improve strategy, culture and leadership, while 
addressing issues that limit success. And their clients actually have fun in the process! For more 
information, please visit www.millerbedford.com.

About the Book: 
Culture Without Accountability—WTF: What’s the Fix? (Criffel Publishing, 2013, ISBN: 978-0-989-
84692-9, $13.99, www.millerbedford.com) is available from major online booksellers.
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In the course of reporting on the carwash industry, several carwash owners/operators have talked 
about the safety and security of good lighting. It is important because it protects employees and it 
attracts customers. Equally important is keeping costs down while getting the most value from the 
equipment.

Andrew Brose of the Oasis Car Spa in Bendigo, Australia, recently wrote in the Wash Trends Blog 
(May 24, 2014) about switching out the light fixtures at his carwash locations, which operate 
around the clock – seven days a week. 

“We looked at LED lighting a couple of years ago after going to the International Car Wash Show 
in Las Vegas. The pricing of replacement LED units at that time was prohibitive. Just last month 
we went to buy some 4-foot twin fluorescent waterproof lights, which were around $120 per 
unit. My electrician told me that our supplier had recently been able to supply the equivalent LED 
replacement for only $88! Not only were they now cheaper, they will use around half the power and 
be just as bright or brighter! So we decided to start replacing our lighting, particularly where they 
run 24 hours every day.”

At the recent Car Wash Show in Chicago, Illinois, Cree, Inc. promoted the company’s Canopy 
CPY250 Series, security lighting, indoor lighting and pediment lighting for carwashes and 
convenience stores. The biggest question the company representatives received was about 
the cost of LED lighting. Amit Bhojraj, segment marketing manager at Cree, attended the trade 
show and talked about the long-term value of LED lighting: “Cree LED lighting offers significant 
energy and maintenance savings over traditional lighting technologies by providing efficiency, 
performance and longevity.” Bhojraj continued, “[The] initial cost to upgrade is going down. 
[Customers] see a pay back within three years in a typical scenario.” 

LIGHTING THE WAY 
New Lighting Trends in the Carwash Industry
BY LUCIA REGAN

Raley’s CarWash, Lake Tahoe, CA
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Car Wash Cameras.com

Patent # - 7,764,194

866-301-CCTV
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Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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Rebates

Bhojraj also stressed the support for converting old lamps and fixtures: “Rebates are beginning to 
play a critical role in LED installs.” 

Power companies have established programs to help businesses reduce their consumption and to 
use energy more efficiently. Con Edison in New York promotes its rebates “We also offer incentives 
for relamping and reballasting or delamping and retrofitting current fixtures and program approved 
lamps, ballasts and components.”

There are rebate programs across the country, like CPS Energy in San Antonio, Texas, Xcel Energy 
in several Mid-Western states, and non–profits such as Efficiency Vermont that are offering 
incentives to commercial customers.

The Cree Application Guide Booklet shows a graph that calculates the savings to customers:
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Raley’s CarWash, Lake Tahoe, CA

San Antonio TX CPS Energy:  
http://www.cpsenergysavers.com/
commercial/start-saving/lighting-rebates

Efficiency Vermont:  
https://www.efficiencyvermont.com

Con Edison in New York:  
https://www.conedci.com/Lighting.aspx

XCEL Energy:  
www.xcelenergy.com

Pacific Gas & Electric:  
www.pge.com

It seems that there is a great deal of support for owner/operators who want to make their 
operations brighter and increase their savings.
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HAMILTON TRANSACTION KIOSK
ADVANCED TECHNOLOGY. 
RUGGED CONSTRUCTION.

Hamilton Manufacturing has been in 
business since 1921 and in the Car Wash 
Industry for over 30 years. We are recognized 
as an industry leader in the development, 
manufacturing, and support of automated 
point-of-sale transaction systems; Data Access 
Networks, and token/change machines.  
Hamilton products are designed and built to 
improve customer convenience and loyalty, 
while offering contemporary technology, and 
durability. 

PROUDLY MADE IN THE U.S.A.

For more information about our full line of  
carwash products, visit us online or call:

888.723.4858
hamiltonmfg.com 

Hamilton Transaction Kiosk (HTK)

The Hamilton Transaction Kiosk (HTK) is the next generation of point-of-sale transaction 
systems offering convenience, security and increased marketing capabilities in one machine.  The 
HTK offers access via the Internet to view and print audit reports, clear soft errors, change prices 
and display messages.  Added security features such as a high security door, password protection, 
heavy duty interior and exterior locks, a security camera and a separate locked chamber offer 
unattended car wash owners peace of mind. The brilliant display on the HTK is ideal for 
promoting other areas of the car wash owners business and allows for promotional messages and 
custom graphics as well as video capabilities.  The HTK’s features can be customized to meet the 
individual needs of car wash owners.  Available features include touch screen, bar code reader, 
custom graphics, voice and videos and a dual bill dispenser.  

Contact – For more information or to request a quote, contact Hamilton Manufacturing Corp. 
directly at (888)723-4858, or visit us online at www.hamiltonmfg.com.
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Cruz Thru Express in California has proved that the coolest new trend in carwashes is also the 
hottest new trend in carwashes! With Cruz Thru Express’ Lava Cruz package, passengers travel 
through rolling thunder and lightening before entering the threshold of a lifelike volcano and 
becoming engulfed in a flow of “hot lava.” JoAnna M. Smith, assistant director of operations, 
explains, “The new Lava Cruz experience is nothing short of an amusement ride – this package is 
designed to create a fun and exciting experience for the entire family.” 

The Lava Cruz package appeals to all of the human senses. Children receive a custom lava pop 
that is triple the size of a standard lollipop; they can hear the rolling thunder and theme song upon 
entering the volcano; then they are visually delighted with the special effects of the volcano and 
hot lava bath. Children particularly love how special they are made to feel, with themed stickers, 
an enthusiastic first-name greeting by staff, and a personalized animated drawing on the child’s 
window before they enter their journey through the carwash tunnel.

Just in case all of this is not enough fun, Photo Shoot is a unique offering featured in the Lava Cruz 
package also. Photo Shoot places the guests and their vehicle in a unique background setting, 
which changes every week. Customers are reminded to smile at the camera once the red light 

An Amusement Ride at the Carwash
Entertainment Works for Cruz Thru

BY ELLEN KINSELLA

Cruz Thru Express’ Lava Cruz
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flashes, and mere moments after their photo is taken, guests can view and download it from 
cruzthrucarwash.com and send it to email, Facebook, Twitter or other social media sites. Customers 
may also enter these photos into monthly Photo Shoot contests and take a chance at winning all 
sorts of prizes, including complimentary carwashes, and even cash prizes. “Cruz Thru is the only 
carwash in the world to offer a package as unique as Lava Cruz,” claims Smith proudly.

But in the midst of all this fanfare, does the Lava Cruz actually get your car clean? Smith responds 
affirmatively, “The equipment inside the carwash tunnel provides customers a fast, inexpensive 
and thorough way to keep their vehicles clean. From Cruz Thru Express’ custom blend of carwash 
chemicals, to top-of-the-line wash equipment, their dedication is to deliver a clean, dry automobile 
every time.”

Cruz Thru Express’ pricing is competitive with other carwashes, locally and nationally, with prices 
ranging from $6 to $12. Smith says, “We deliver a quality product and service at an affordable rate. 
We choose not to charge more for our packages because we want everyone to be able to use Cruz 
Thru regardless of economic standing. This is also why we have a flat rate per-wash, regardless of 
vehicle size.”

Owners Frank Hobin, Raymond Roselle and Terry Houchin founded this successful business in 2002 
in Bakersfield, California, and today there are nine Cruz Thru locations throughout Bakersfield, 
Palmdale and Lancaster. “At a glance, Cruz Thru is an express exterior carwash with three unique 
package offerings, along with self-serve vacuums for the guests, but there is much more to Cruz 
Thru than producing a clean car,” states Smith, and it is the “much more” that has led Cruz Thru to 
its distinguished success. 

Smith points out that employees are critical to the business’ success and are very carefully chosen. 
Over the years Cruz Thru’s culture has been centered around the people who work there – so 
much so that they are considered the heartbeat of the business. “I cannot adequately express the 
importance of the people who work at Cruz Thru,” says Smith. “These are the people to whom 
we attribute our success more than anything else, as they are the frontline of our business, and 
they are what the guests remember more than anything else. We put a lot of time and energy into 
orientations and training programs centered on teaching and building our culture. In our eyes, the 
people who work at Cruz Thru are even more important than the guests – these are the people we 
strive to take care of, and in turn, they take care of our guests.”
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Employees are hand selected. It is not uncommon for JoAnna Smith and Frank Hobin to review 
in excess of 200 applicants for one position, and a typical new hire will have gone through three 
interviews before being offered a position with Cruz Thru. Explaining the theory behind the 
selectivity, Smith says, “There are multiple distinguishing factors taken into consideration during the 
hiring process, but more than anything we ask ourselves the question, ‘Would this person fit into, 
and build upon, our culture?’ We ask this question for a multitude of reasons. For example, if we 
were to hire someone based on their abundance of experience, but that person lacked the ability to 
buy into our culture, support it, and contribute to it, then their experience means nothing.”

Cruz Thru doesn’t do seasonal, mass hiring, or laying off, as some carwashes do, and consequently 
they have a very low turnover rate, of which they are proud. Every day team members are given 
feedback and incentives by management, which is thought to be essential to their success and 
performance. 

In keeping with their local community culture, Cruz Thru Express is actively engaged in helping 
create fundraising revenue for nonprofit organizations through a coupon program. Their fundraising 
efforts have helped over 250 organizations over the past seven years, including the United Way, 
Houchin Blood Bank, AYSO, Habitat for Humanity and several local schools. Details can be found on 
their website at http://www.crusthrucarwash.com/fundraising.html.

Cruz Thru Express’ business philosophy is to exceed guests’ expectations in every aspect. They’ve 
taken what used to be considered a chore and turned this negative perception of getting a car 
cleaned into an adventure that is fun and memorable for the entire family.

In summary, a clean car is only part of the reason Cruz Thru Express’ customers keep faithfully 
returning. Smith elaborates on this, stating, “We have the most innovative, high-quality carwashes 
in the world, but it wouldn’t mean anything if we didn’t have the right team members and 
management to represent Cruz Thru. If at the end of the day the only thing a guest took away from 
visiting a Cruz Thru was just a clean car, then we let them down, because we are about more than 
that.”

Cruz Thru’s motto, “Every Guest, Every Time,” is a concept that they live by. The promise to always 
go above and beyond for their guests is embedded into their culture and is at the center of 
everything they do. That is priceless.
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800.999.7235
www.NACHEMICAL.com

20% off
first

order!

31WashTrends / July 2014



 by

Bringing the Best to  
Your Car Wash Business

www.HydroSpray.com  |  800-528-5733

Looking to upgrade your touchless in-bay equipment?  
 

Find a match in the Kondor® or the Saber®.  
 The Kondor® product suite is customizable to fit 
every bay and every budget! Featuring a sleek design 
in an open environment and LED lighting designed for 
in-bay navigation and marketing aesthetics, this series 
is sure to impress. The suite includes a one-arm KL1 
series and a two-arm KL2 series, each available in four 
custom models.  
 The Saber® SL2 is a true wash and dry touchless 
automatic with built-in appeal for both operators and 
customers. This machine is built to maximize an opera-
tors ROI via reduced maintenance needs, auto-reset-
ting breakaway arms and high vehicle output software. 
Standard features include two-step presoaks, triple 
foam, two wax applications, and the DuoDry® system 
that offers on-board and drive-through drying all on the 
same machine.

In need of Soft-Touch In-Bay Equipment?  
 

 The Freestyler® soft-touch automatic features a 
ClearBay® design created for an open, airy and pleas-
ant wash experience. The powerful five-brush system 
provides a fast and effective wash sure to please cus-
tomers and operators alike. Additional benefits of this 
machine include an overhead gantry design, a variable 
frequency drive, and damage prevention technology. 

Looking to upgrade your self-serve system?  
 

  An Elite Pro or an Elite Series 
Self Serve System is sure to fit 
your business needs. Both sys-
tems easily adapt to existing 
car wash equipment. Featuring 
variable speed motor control, a 
plug and play design, a compact 
stainless steel frame, and a  
multi-pressure system, these 
systems are some of the best on 
the market. 

For More Information Contact Cliff Reed at Hydro-Spray
800-528-5733  |  511 Spruce Sreet, Suite 1  |  Clearfield, PA 16830  |  cliff@hydrospray.com

Offering unmatched delivery 
performance that your  

customers will recognize! 

6-bay system shown

 by

Designed for  
rapid and  

sustained return on investment.

 by

High-flying  
performance, 
down-to-earth pricing.

An easy and  
smart decision  
for all operators.

 by

®
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Carwash Words is a weekly blog, with 
a new post each weekend. Posts are 
written by an array of carwash industry 
folks on carwash related topics of their 
own choosing. It is my observation 
that innovation in the carwash industry 
springs from individual hard work and 
flashes of genius, coupled with a healthy 
competitive environment. 

The trends don’t trickle down from a few 
people at the top. On the contrary, they 
seem to percolate up from the bottom. In 
my opinion, that is why a magazine like 
WashTrends is important to the industry. 
Somebody needs to keep an eye on what 
is driving change and report it throughout 
the industry. 

BY PAT TROY, PUBLISHER OF WASHTRENDS

A Weekly Blog Posting from WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG

• Employee Theft In The Carwash 

 by Buddy Royal

• What A Carwash Customer Sees

 by Pat Troy

• Spying On Your Carwash 

 by Buddy Royal

• ...more to come. Visit www.washtrends.com/blog.

JULY

• Wash to Save the Bay 2014

• Car Washes, Baseball, and the Grand Canyon! 
 by Buddy Royal

• Thinking About Sustainable Water Practices Every Day of The Year

 by QwikWash America

• Facebook: The Premiere Social Media Platform For the Carwash Industry

 by Alec Gardner & Aldo Bocanegra 

JUNE
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Buyers GuideBuyers Guide

AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
United States
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and 
manufactures door, operator and radiant heater 
products specifically for carwashes. Manufactured 
products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, 
Stainless Steel Track & Hardware, Magnum SP 
Rollers, Daystar Stainless Steel Infrared Heaters, and 
products designed for maximum performance in tough 
conditions. Complete line of universal and brand name 
replacement products for renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing 
these customer recognized benefits: Quiet.Simple.
Quality. Proven high efficiency and reliability, Arimitsu 
delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps 
on their new or existing equipment while migrating 
away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
215-781-3600 (phone)
215-781-3601 (fax)
kswope@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, 
Red Rhino Waxes and Dressings, Two Clean, 
Durashield Total Car Protectant, Tunnel Vision, Total 
Tunnel, Diamond Magic Tire Shine, NEW Cool Dry, 
NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies 
a full line of transportation cleaning products, 
including formulated powders, liquids, SuperSat 
Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the 
transportation cleaning industry with innovative 
detergent solutions for more than 30 years. At 
Blendco, we\’re dedicated to providing you with the 
very best in car wash products to take you where 
you want to go- putting out cleaner cars faster and 
easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
571-220-6997 (phone)
703-777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger 
manufactures the following well known brands: 
Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and 
QuickFire™

Carwash Solutions is a service-driven company with 
customers in Virginia, Maryland, Washington DC, North 
Carolina, South Carolina parts of West Virginia and 
Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions 
proudly sells Belanger equipment. In addition to our 
products, we also offer the following value-added 
services to include: site evaluation, site design, financial 
consultation, engineering support, project management, 
installation expertise, sales training, service training, and 
marketing support. We look forward to earning your 
business!

CLEAN EDGE CO.
3121 Wilmarco Drive
Baltimore, MD 21223
443-524-0864 (phone)
1-800-982-2436 (toll-free)
info@cleanedgeco.com
www.cleanedgeco.com
Products List: “CleanGreen” earth friendly 
products,”Clean-Concentrate” super concentrates, 
Refillable containers- eliminates drum disposal and cost 
of 55 gallon drums, “Safe-Acid” wheel cleaners (non hF 
formula)

Clean Edge is a custom blender of car wash chemicals. 
We will design products to meet your specific chemical 
needs. We Service Belanger and many other major 
brands of equipment. Our service department is open 7 
days a week.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
440-585-1100 (phone)
440-585-1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black 
Diamond, Vividplus, Sensations, Assault, GrimeBuster, 
Cleantech, Foamtech, Fast Break X55, Bead Up, 
Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, 
is a family-owned business manufacturing quality 
chemical solutions for more than six decades. Products 
are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth 
now and into the future. Diamond Shine has built its 
reputation on long-term relationships and customer 
satisfaction and prides itself on providing cutting-edge 
chemistry and cost-efficient solutions. Diamond Shine 
offers premier service and marketing support through a 
team of distributors and representatives committed to 
helping operators achieve product performance, cost 
effectiveness, and profitability.

DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
800-336-6338 (phone)
330-645-2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel 
Controller, RFID

Computer solutions for the car wash and quick lube 
industry. Our point-of-sale cash register system tracks 
your sales and labor as well as connects to your tunnel 
controller. We provide strong marketing solutions like 
loyalty promotion, customer tracking, ticket book control 
and prepaid cards. Our popular products include 
SiteWatch®, TunnelWatch®, Portable Touch Terminal, 
Xpress Pay Terminal®, FastPass®, and the Automatic 
Recharge Module®.

DULTMEIER SALES
13808 Industrial Rd.
Omaha, NE 68137
800-228-9666, 800-553-6975 (phone)
402-333-5546, 563-386-5448 (fax)
dultmeier@dultmeier.com
www.dultmeier.com

Dultmeier Sales has been supplying and manufacturing 
equipment and supplies for the carwash industry 
since 1982. Bill and coin meters, triple foam systems, 
pumping stations, foam brush, spot-free rinse systems 
and pressure washers are just a few of our product 
offerings. Dultmeier also represents over 460 product 
lines and manufacturers. With two warehouses and over 
a million items in stock, we can easily meet your supply, 
parts and equipment needs. Give us a try!!

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
888-818-0118 (phone)
920-684-4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, 
Colored Panels, Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, 
clean, inviting experience for your customers. For use 
in self-serves, automatics, tunnels and perfect for new 
or refurbished construction. Panels are available in 12″ 
and 24″ widths, and cut to the inch from lengths 4 to 20 
feet. Install quickly with no exposed fasteners, providing 
a smooth easy to clean surface. Come with a ten year 
warranty and Class A smoke and flame rating.

34 WashTrends / July 2014



ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
610-881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, 
Tunnel Master®, Jr., Auto Sentry® flex, Auto Sentry® 
Petro, Auto Passport™

Innovative Control Systems is the leading provider of 
innovative business solutions for the carwash industry. 
Our mission is to help our operators achieve success 
through advanced control products and management 
solutions. We maintain an extensive distribution network 
throughout North America and Australia.

JBS INDUSTRIES
2550 Henkle Dr
Lebanon OH 45036
1-888-745-0720 (phone)
sales@jbsindustries.com
jbsindustries.com

Quality, innovation, service and value are the four guiding 
principles that make JBS Industries a trusted chemical 
provider for the car wash industry since 1979. We 
simply deliver higher dilutions, more fragrances, brighter 
colors, shinier vehicle finishes and cleaner cars. Call 
us today at 1-888-745-0720 or visit us online at www.
jbsindustries.com. We are Just Better Soap.

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, 
Conditioners, Drying Agents, Accessories

Lustra™ offers high-quality, innovative car care 
products, exceptional service and creative marketing. 
Ultraflex is Lustra’s™ advanced system of ultra-
concentrated, environmentally-friendly car wash 
products, packaging and equipment. This allows you 
to create an extraordinary Car Wash Experience for 
your customers, while controlling operating costs, 
and improving safety and handling. Lustra’s™ global 
network of distributors provides local support when 
you need it. Let Lustra™ make your car cleaning and 
product offerings the best in your market.

MANNI’S WASH SYSTEMS
1131 Greensburg Rd.
Lower Burrell, PA 15068
(800)552-4492 (phone)
(724)337-8554 (fax)
Frank@manniwashsystems.com
www.manniwashsystems.com
Product List: In-bay automatics, complete self-serve, 
floor heat, change machines, parts and supplies

Manni’s Wash Systems has been in business for 34 
years! Buy direct and save today.

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
920-983-8333 (phone)
920-983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and 
Tandem® RiteTouch in-bay wash systems, WashTools 
tunnel wash systems, MaxAir dryers, Access® 
Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems 
(SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System 
— PDQ Manufacturing, a Dover Company, is a leading 
designer and producer of vehicle wash systems. 
LaserWash® and Tandem® brands of in-bay systems 
and WashTools conveyor tunnel products are cleaning 
vehicles in thousands of facilities around the globe. 
PDQ also provides wash marketing, customer loyalty 
and wash payment products under the ACCESS® 
brand name. Since 1984, PDQ Manufacturing has 
represented Performance, Dependability and Quality 
with outstanding products, and support that contribute 
to our customers’ profitability.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
443-561-1200 (phone)
410-579-6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, 
WashPay and EZ Trak

Unitec develops, manufactures and services automatic 
payment stations for unattended car washes. Our 
technology enables car washes to run 24/7, helping 
owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks 
to internet-enabled touch screens integrated with fuel 
pumps, Unitec machines work in any environment, with 
any type of car wash control system. We design custom 
solutions, as well.

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
800-548-3396 (phone)
574-267-3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line 
Solutions™

Warsaw Chemical Co., Inc. offers over two hundred 
Car Choice® Brand car wash and Maintenance 
products internationally and throughout the United 
States. The Car Choice® line includes products for 
self-service, automatic, and conveyor carwashes, 
including pre-soaks, detergents, foam brush shampoos, 
clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ 
environmentally friendly products. 

WASHTECH
P.O. Box 573
Earlysville, VA 22936
800-448-4735 (phone)
434-978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, 
Lustra, Ginsan , Unitec, Ultraflex

Washtech sells, services and supplies car wash 
equipment to all segments of the Car Wash Industry. We 
operate the largest service department in the industry 
with same and next day service throughout VA, MD, NJ, 
DE, PA,and WV.
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Mister Car Wash launched its 2014 Paws-A-Thon fundraising campaign on July 1 to help 
local humane society and rescue league organizations. Money was raised through in-store 
donations. Customers purchased a paw in $1, $5 or $10 amounts with 100 percent of the 
money donated to the local humane society. The paper paw, with the customer’s name 
written on it, is displayed on Mister Car Wash’s walls. Customers also receive an exclusive 
offer of savings on their next car wash. 

The first Paws-A-Thon took place in July 2010 and raised $48,565 in total. Since then, it has 
raised almost $280,000. 

“Paws-A-Thon gives our customers, carwashes, lube centers and corporate office in Tucson 
the opportunity to work together and make a positive impact within our communities. 
Since 2010 we have been overjoyed with not only the results, but also with the feedback 
we receive from our customers and the donation recipients,” says John Lai, chief executive 
officer.

Carl Godfryt recently joined the Washworld team as an industrial engineer. He is a graduate 
of Iowa State University with a major in industrial technology. Carl focused on lean 
manufacturing/manufacturing efficiency for a variety of industries. Prior to Washworld, he 
worked for a local manufacturer overseeing two of their production Departments, where 
his time was spent on operations management. Carl’s focus at Washworld will be on quality 
and manufacturing efficiency.

Sonny’s The CarWash Factory is pleased to announce the addition of Washtech Inc. to 
their SSO (Select Service Organization) network. Washtech Inc. will distribute, install and 
service Sonny’s Tunnel Equipment and AutoPilot CarWash Control Systems in the Maryland 
and Virginia markets. “Washtech is a top notch organization with all the capabilities to 
service and support customers in a way that will continue to build the Sonny’s brand,” 
stated Robert Andre, vice president of outside sales. “Craig Hanson and his team represent 
unparalleled experience helping carwash operators succeed. They have the expertise and 
integrity to support our clients before, during and after their decision to choose Sonny’s.”

MISTER CAR WASH FIFTH ANNUAL PAWS-A-THON

WASHWORLD ADDS INDUSTRIAL ENGINEER

SONNY’S ANNOUNCES NEW PARTNERSHIP  
WITH WASHTECH
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Sonny’s The CarWash Factory is pleased to announce the expanded territory of Carwash 
Services of the Southeast Inc. They will now serve as the SSO (Select Service Organization) 
for Georgia, North and South Carolina and Eastern Tennessee. CWSSE Inc. will distribute, 
install and service Sonny’s Tunnel Equipment and AutoPilot CarWash Control Systems. 
“CWSSE and their people have been a perfect fit for what Sonny’s looks for in our SSO 
group,” stated Robert Andre, vice president of outside sales for Sonny’s. “What truly sets 
the CWSSE team apart from others is their commitment to remaining true to the core 
principle that “customer service and quality lead everything they do.”

Carwash Services of the Southeast planted its roots in the carwash industry over 50 years 
ago, servicing the Greater Atlanta area. As the industry has evolved, CWSSE has grown into 
one of the nation’s top SSO’s. CWSSE is the proven choice for industry experts and new 
investors alike, not to mention the over 300 current carwash owners and operators they 
service. With expertise and services ranging from a full chemical division, design and site-
construction to a service department which operates 24/7, CWSSE has a solution for every 
need a carwash owner will encounter.

SONNY’S ANNOUNCES EXPANSION PARTNERSHIP  
WITH CWSSE 

Sonny’s The CarWash Factory is pleased to announce the expansion of Sunbelt CarWash 
Services Inc. They will now serve as the SSO (Select Service Organization) network for 
Alabama, Mississippi, Louisiana, Florida Panhandle and Western Tennessee. Sunbelt 
CarWash Services Inc. will distribute, install and service Sonny’s Tunnel Equipment and 
AutoPilot CarWash Control Systems. “Sunbelt is a family owned company that has roots in 
carwash operations and knows what it takes to fully support their customers in way that 
enables them to grow strong relationships,” stated Robert Andre, vice president of outside 
sales for Sonny’s. “The Richardsons treat each wash they build as if it was being built for 
them. This ensures a high quality end product.”

Sunbelt Car Wash Services, a family owned carwash business, has been an active member 
of the car wash industry since 1976. 

SONNY’S ANNOUNCES EXPANSION PARTNERSHIP
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The longest running carwash show in the U.S., the Western Car Wash Show, will be held 
October 28 – 30, 2014, at the Rio All-Suites Hotel Las Vegas. In its 33rd year, the Western 
Carwash Association’s show will be the ONLY carwash show in Las Vegas in 2014.

Over 1,300 attendees walking the tradeshow floor include more than 800 carwash owner/
operators from the West as well as throughout the country. Operators and suppliers alike 
will be attending the expanded education sessions, keynote presentations, roundtables 
and new this year – carwash tour. As one of the more densely populated regions, with 
an improved economy and one of the lowest registration costs, this show will draw huge 
crowds of interested buyers.

ANNOUNCING THE 33RD WESTERN CARWASH SHOW  
IN RIO, LAS VEGAS

What do you get when you combine the world’s best-selling zero emission vehicle with 
innovative paint technology that repels mud, rain and everyday dirt? Answer: a very special 
Nissan LEAF electric vehicle that might just be the “world’s cleanest car.” 

Created to demonstrate its potential use in future production vehicles, this Nissan LEAF’s 
exterior was treated with a specially engineered superhydrophobic and oleophobic paint 
that is designed to repel water and oils. The “self-cleaning” paint, called Ultra-Ever Dry®, 
creates a protective layer of air between the paint and environment, effectively stopping 
standing water and road spray from creating dirty marks on the LEAF’s surface. Nissan 
is one of the first carmakers to apply this technology to a vehicle. The coating, which is 
being marketed and sold by UltraTech International Inc., has been undergoing testing by 
engineers at Nissan Technical Center Europe. So far it has responded well to common use 
cases including rain, spray, frost, sleet and standing water. While there are currently no 
plans for the technology to be applied to Nissan vehicles as standard equipment, Nissan will 
continue to consider the coating technology as a future aftermarket option. For the North 
American demonstration, the paint is featured on a white Nissan LEAF. “The 100 percent 
electric LEAF provides the perfect canvas for this new, advanced paint technology,” said 
Pierre Loing, vice president of product planning, Nissan North America Inc. “This is one 
LEAF that never has to stop at gas stations – not even for a carwash.” “No matter what the 
road throws at this LEAF, its Ultra-Ever Dry® exterior coating will throw right back,” said 
UltraTech International Inc. Chief Executive Officer Mark Shaw. Shaw presented the benefits 
of superhydrophobic technology and how it creates an “umbrella of air” sold separately. 

THE WORLD’S CLEANEST CAR
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The International Carwash Association recently announced that it will be relocating its 
headquarters office effective July 1, 2014. 

The new mailing address is:

230 East Ohio Street  
Suite 603 
Chicago, IL 60611

INTERNATIONAL CARWASH HEADQUARTERS RELOCATES 

The Western Car Wash Association’s upcoming Road Show & Car Wash Tour is August 6 
and 7.  This regional show kicks off Wednesday August 6 by hosting multiple 20+ minute 
“roundtable” discussions on topics such as protecting your data information, maximizing 
your profit by adding detail, water conservation and more. A casual dinner and networking 
is included as well.  On Thursday car wash tours are featured. 

The Car Wash Tour bus leaves early Thursday morning and whisks attendees around to 
seven different car washes. Car wash owners, detailers and suppliers will see a mix of 
express, full serve, flex and self serve car washes. The tour will cover Southern, Eastern, 
Western and downtown Portland as well as two locations in Washington state.  

Car Wash visits include:

• Hazel Dell Car Wash (Full-Serve w/ detached detail shop plus gas station) 
• Highway Fuel and Car Wash (Express w)/ gas station & auto repair)  
• Kiss Car Wash (Express) 
• Mia’s Express (Express w/ Oil Can Henry’s) 
• Red Barn #2 (Express w/ gas station plus Pacific Pride) 
• Scrubby’s Car Wash (Self-Serve with RV wash) 
• Sparkle Car Wash (Express, new conversion)

Carwash locations are subject to change.

WESTERN CAR WASH ASSOCIATION ROAD SHOW  
AND CAR WASH TOUR
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A Weekly Blog Posting from 
WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG

classifieds
Looking to sell a piece of 
equipment or an entire car wash 
location? Want to hire someone 
perfect to run your business? 

Place an ad in our new classified 
section to maximize your exposure 
and reach just the right audience!

For Sales Information: 
Contact Tricia Miller at 
sales@washtrends.com  
or call 410-647-8402.

WashTrends Now Offers Classifieds!
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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