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ON THE COVER:
ORIGINAL WATERCOLOR BY
PHYLLIS SAROFF

Phyllis Saroff is both an 
illustrator and fine artist. 
She illustrates children’s 
books, magazines and 
scientific wildlife pieces, 
and exhibits her fine art 
in an Annapolis gallery. 
She feels fortunate 
to be able to paint 
what she loves, and it 

shows in her work. She often says that she 
benefited from excellent teachers and a 
father who made sure she could become 
an artist. www.saroffillustration.com

Letter from the Editor:

IMPORTANT NOTICE: WashTrends Magazine is now MONTHLY!

WASHTRENDS PUBLICATION INFORMATION 
WashTrends consists of the following family of publications:

WashTrends Magazine – MONTHLY  – Flipbook/PDF publication containing 
fresh, professionally written editorial content. The magazine also contains links 
to Blogs published during the month. Available by subscription and online, as 
well “apps” for Apple and Android smart phones and tablets. Includes Product 
Guide. 

WashTrends Blog – WEEKLY – Blog written carwash operators and other 
industry insiders. 

Trends Report – ANNUAL (Summer) Spotlights top industry trends 

Advertising packages available that include logo/link ads, special promotions, 
and classified, as well as conventional display advertising. Call 410.647.8402  
or email info@washtrends.com.

Welcome to 2014’s first issue of WashTrends, your source 
for trendsetting information about the carwash industry. 
At WashTrends, we really like January. It reminds us that 
this is an industry that’s all about new beginnings, new 
resolutions, and new resolve, 365 days a year. January 
is a month that reinforces our success with renewed 
energy and inspiration. We’re seeing it all over the 
carwash industry. 

We’ve already got a great lineup of stories coming to 
you in 2014. And in this issue we’re featuring trends 
that focus on coupons, new ways to give back to the 
community, business strategies direct from industry 
leader Ed O’Hanrahan, and a successful carwash that 
takes entertainment to a new level. Of course, new 
beginnings are for WashTrends too. 

Now, WashTrends (formerly quarterly) will be coming 
to you monthly, offering new, hot-off-the-press stories 
every month. Of course, you’re still hearing from us 
weekly through our very popular blog, and what’s great 
is that we’re also hearing back from you on Twitter, 
Facebook and the blog, where you can comment also. 
We’re looking forward to sharing the valuable insights 
and knowledge we’ve all come to expect from an 
industry that’s always evolving, and we can’t wait to 
hear what you have to say too.

We hope you enjoy this issue. As always, our goal is to 
bring you unbiased, up-to-the minute, trendsetting 
information that can move your business into the future 
with economic success.

Happy New Year from all of us at WashTrends.

Sandy Travis Bildahl
Editor-in-Chief
WashTrends

JA N UA RY 2014
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the bene!ts of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a !rst impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

o"erings can streamline your 
operations, improve your 

e#ciency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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CARWASH COUPONS: 
THE GIFT THAT KEEPS ON GIVING

WRITTEN BY DEB MURPHY

“Digital makes it easy  

to be relevant immediately.”

“One of my best Christmas gifts was a coupon book for monthly carwashes. In fact, it was life 
altering, even eclipsing the pearl necklace my husband gave me (sorry honey!) As a mother of 
four, I never felt compelled to allot the time or expense to keep my car clean. After all, it would 
only get dirty the following day with the car pool from basketball. Still, what sense did it make 
to drive around in a filthy car until the coupons expired? 

So with coupon book in tow (a gift from my daughter’s boyfriend — was he trying to make an 
impression or a point?), I decided to clean up my act, even if it was destined to be fleeting. As 
I drove my shiny, clean car off the premises, I had a newfound sense of pride, which parlayed 
to my kids. I felt more confident pulling into my client’s parking lot the next day after dropping 
my son off at car pool, where I had to complain about the wait. No doubt my clean car gave 
me more credibility. I cinched the sale with my client. I am sure I caught him peering out the 
window admiring my sparkling minivan!

Most dramatically, my children became more responsible about their behavior in my car, and 
I quite possibly have become a better driver. What’s a mere ding among all the dust – but a 
scratch on my shiny new jewel would be devastating! Who knew what a difference a clean car 
makes?

Steve Sause, Director of Operations 

Personal Touch Car Wash Company
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 LustraFoam with Carnauba Wax gives you the 
opportunity to upsell and experience the technology 
DQG�EHQHÀ�WV�WKDW�WKH�8OWUDÁ�H[�V\VWHP�RI�SURGXFWV�DQG�
equipment provides. 
 Call Lustra today to have your customers start 
H[SHULHQFLQJ� WKH� EHQHILWV� WKDW� /XVWUD)RDP� ZLWK�
Carnauba Wax provides. ®

Div of        

800-225-2231  www.LustraBear.com

ONE Product
CAN INCREASE YOUR PROFITABILITY

Long-lasting Shine  Surface Protectant
Pleasing Unique Scent  Ability to Add Color

with

Pleasing Unique Scent 

Click the QR code to 
see LustraFoam® with 
Carnauba Wax being 
applied.
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THE EVOLUTION OF THE COUPON

PERSONAL TOUCH OFFERS CUTTING EDGE COUPON PROGRAMS 

All this the result of a book of simple perforated tear-off coupons with the words one 
deluxe carwash, expires 12/13. After the coupons were used up I was hooked and have 
since become a loyal advocate of carwash coupons.” –Deb Murphy

Businesses offer coupons to both generate new clients and ensure repeat customers. 
Carwashes offer a myriad of coupon specials to lure customers in and discount coupon 
programs to retain them. In the current economic climate, where expenses demand 
justification, carwashes often include coupons in advertising, hoping to produce instant results. 
The coupons can then provide an effective way to track advertising dollars.

Successful carwash coupon campaigns span the gamut, with options ranging from no SUV 
charge to dollars off/ and buy three get one free promotions. Many carwashes have learned 
to be creative with coupons in an effort to appeal to their target markets. While there is 
no disputing the effectiveness of the traditional clipped form, the virtual era has opened a 
plethora of new coupon and packaging venues for marketing carwashes and related services.

“Digital makes it easy to be relevant immediately,” says Steve Sause, director of operations 
for Personal Touch Car Wash Company. With 11 locations in Connecticut, Rhode Island and 
Florida, Personal Touch relies on an aggressive digital coupon campaign to respond to current 
conditions, such as the weather, and create an instant call to action. 

Personal Touch also advertises and offers traditional coupons in about 15 print applications 
monthly, from Valpak mailings and Clipper magazine to local newspapers. However, Sause 
feels the trend is definitely moving digital. “We are seeing a lower redemption as people move 
toward the digital side of things,” says Sause regarding print coupon use. “People are going 
fully mobile,” he adds. 

Virtual coupon options include those which can be redeemed directly from cell phones and 
downloadable, printable coupons. Sause believes the printed version works best for tracking 
purposes. Each of Personal Touch’s locations has its own virtual coupon page tailored to its 
specific market segment. “You have to play to local flavors, such as demographics,” explains 
Sause, citing the importance of niche marketing. 

The success of Personal Touch’s coupon promotions may well be attributed to its ability 
to identify with its customer base, adapt to the times, and then respond accordingly. The 
company plans to expand in 2014, opening two more locations. To maximize its efficiency, the 
company uses DRB systems exclusively for all their washes.
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A Division of National Pride Equipment

Same Day 
Shipping

Expanded 
Inventory

Multiple  
Distribution 

PointsQuality First, 
Service Second  

to None

No Part #
No Customer #

No Problem

Full Line  
Self-Serve  

Equipment

www.CarWashSuperstore.comOrder Now: 877-ONE-WASH
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THE FUTURE OF COUPONS IN THE CARWASH INDUSTRY

It is clear that technology and social media have had a big impact on coupon use. As the 
industry becomes more virtual, this evolving trend is expected to continue.

According to WashTech President Craig Hanson, “In the In Bay Automatic market the changes 
in technology have kind of made traditional couponing obsolete. For IBA operators that is a 
good thing. Customers now use vehicles like Face Book, email and Twitter to share specials at 
the wash. The customer is offered a discount code that is used at the pay station. Some units 
will read a bar code. Typically IBA’s do not have a full time attendant and are open 24 hours a 
day so traditional couponing has always been a challenge. New technology makes marketing 
the IBA much more feasible.” WashTech is a distributor of PDQ carwash Systems.

EXPANDING COUPONS WITH SYSTEMS MANAGEMENT COMPANIES

DRB, Unitec, PDQ, Hamilton and ICS are among the systems management companies leading 
the way in revolutionizing the use of coupons in the carwash industry. 

State of the art innovations in POS (point of sale) systems offer multiple scan options. These 
allow coupons, cards, codes, and even virtual coupons from cell phones, to be scanned 
instantly. Such technological innovations can translate into dollars saved for the carwash and 
convenience for the customer.

With their recently launched edition of Sitewatch, DRB has taken coupon use in the carwash 
industry to the next level. According to Sause, “We are currently using 2010 software and are 
looking to upgrade some of our locations with new RFID systems for an easier express wash 
experience for unlimited wash customers, and tie in marketing with our soon to be rebuilt 
website with location specific landing pages by using all the newest location based content 
marketing.”

Per Ken Brott, DRB’s Vice President of Marketing, “DRB Systems has always recognized that 
coupons are an important part of the marketing mix for many carwash operators, which is 
why we’ve always made the quick and easy redemption of coupons a priority when designing 
our software products. For example, we designed our SiteWatch Xpress Pay Terminal (XPT) 
to have a built-in barcode reader for coupons.” Brott continues, “Of course the nature of the 
coupon concept has changed. Technology has given the coupon new life in digital form. We 
have addressed this with the introduction of the XPT Image Reader, which makes it simple 
for carwash customers to redeem their barcoded coupons in either text or email marketing 
messages. The customer simply holds their smart phone up to the Image Reader and the 
coupon is read and redeemed. 
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Jeff LaBarre, Communications Manager of ICS carwash systems says, “Our inclination 
would be to promote Frequency Discounts as a better alternative to coupons, like offfering 
customers who are getting a wash another half-off wash (or similar offer) if they return within 
so many days. The offer can be passed on to friends and family members generating more 
business and more customers. The offer/code would be printed on their receipt.”

The universal consensus seems to be that while technology is essential to remain competitive, 
it doesn’t negate the importance of customer relations. Connecting with customers becomes 
more of a challenge and opportunity, as the virtual era ensues. Social media can now be used 
to augment relationships, and expand target markets. Good service, along with value added 
programs, will ultimately keep customers coming back. 

Unitec’s trendsetting technology, paired with their customer loyalty and marketing programs, 
offers many ways to help carwashes sell more washes, more often, to existing and new 
customers. The customized programs often include the use of coupons and subscriptions. 

“A great way to build customer loyalty at your carwash is to offer VIP coupons. You can sell 
these vouchers to local businesses or place coupons in fundraiser books, which will give 
customers a discounted rate and keep them coming back to your wash, time and time and 
again,” said Lyn Palmer, Southeastern Regional Sales Manager for Unitec. “It creates a true 
‘win win’ because the customer ends up paying a little less for each wash, but visiting your 
business more frequently, ultimately leads to more profit for you as the owner.” 

“I have found my coupon book is the gift that keeps on giving. As for my pearl necklace. It 
definitely looks better worn in a clean car. Next year I’ll hope for another coupon book – maybe 
in digital format – and a pair of earrings to go with that necklace.” – Deb Murphy

A Weekly Blog Posting from 
WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG
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x� View “Resources” at arimitsupumps.com for helpful tips!
x� Request Arimitsu Pumps when refurbishing old or building new!
x� Special pricing when mentioning this ad!
x� Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

�� 0AHB�0ANRA�=J@�0EJCHA�$QJ�-NAL
�� -+�������)ABP�Ġ=O�LE?PQNA@

�� -+�������/ECDP

Arimitsu 508
Upgrade From All Brands

�� !Q=H�$QJ�-NAL
�� -+�������)ABP�Ġ=O�LE?PQNA@

�� -+�������/ECDP

QUIET

SIMPLE

QUALITY

PROVEN

13WashTrends / January 2014



CLASSIC CAR WASH … CLASSIC CALIFORNIA
WRITTEN BY LUCIA REGAN

After a six-month build-out,  
the Delta Queen Classic  

Car Wash opened to 
curious customers wanting  

to experience the first 
themed carwash in 

California.

Photo courtesy  
of Classic Car Wash.

The 1960s were about cars. Big American made cars packed with families going on long-
distance vacations out West, speeding along brand-new highways. New model designs, white 
wall tires, fins, two-car garages added to new homes in suburban developments -- these were 
the markers of success. And a good wash and polish meant that you knew how to take care 
of your “baby.” The Beach Boys started singing about cars in 1962 too with 409, Little Deuce 
Coupe, Car Crazy Cutie, and many more. And Frank Dorsa purchased a carwash in Los Gatos, 
California. It was the beginning of a long and successful business.
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The Robertsville Classic Car Wash added the Queen’s Chest gift shop as well as food and 
beverage service like the Delta Queen. The historic theme draws locals and visitors who are 
curious about California’s farming culture.

The Lark Avenue Car Wash in Los Gatos was the first of four carwashes for Frank Dorsa. He 
started in 1964 with a pretty straightforward plan: “It was a simple carwash. Car goes in dirty 
and comes out clean. No bells or whistles. People stood and watched their car being washed. 
The Dorsas put in a gift shop and waiting area. In the waiting area was a shoeshine stand and 
free coffee. The idea was to take the customers’ minds off of washing their cars and provide a 
pleasant experience” said Marty Jensen, general manager of Classic Car Wash. The popularity 
of Lark Avenue Car Wash was due to Frank Dorsa’s vision of a “pleasant, safe and enjoyable 
place to visit.” 

That vision of “pleasant, safe and enjoyable” grew in 1972 with the addition of the Delta Queen 
Classic Car Wash. Yes, it is a replica of a grand riverboat.

Jensen explains, “…the land it stands on is a narrow property. There wouldn’t be enough 
room for an equipment room adjacent to the tunnel. So the thought was to put it above the 
equipment package. Then the thought of a riverboat came to Frank Dorsa in the middle of the 
night.” After a six-month build-out, the Delta Queen opened to curious customers wanting to 
experience the first themed carwash in California. They can watch the ducks in the pond next 
to the carwash or shop in the Queen’s Chest gift shop and get a bite to eat at their restaurant.

The theme idea grew with the addition of the Robertsville Classic Car Wash. “Robertsville 
Corners” pays tribute to Santa Clara County’s agricultural heritage with its Victorian 
architecture and turn of the century-inspired farm buildings. 

Robertsville Corners pays 
tribute to Santa Clara 
County’s agricultural 

heritage with its Victorian 
architecture and turn  

of the century-inspired  
farm buildings. 

Photo courtesy  
of Classic Car Wash.
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The Queen’s Chest  
gift shop.

Photo courtesy  
of Classic Car Wash.

In the early 1980s, Classic Car Wash purchased the Westgate Car Wash. The original design 
was preserved but Classic Car Wash updated the equipment and quality of the wash. 

Having two themed carwashes and two traditional carwashes in the area around San Jose 
and Silicon Valley might make customers think that there are differences in each carwash. But, 
as Jensen emphasizes, “They all have the same services. We try to keep everything uniform. 
Equipment, chemicals, procedures are all the same. Our carwash managers have been with the 
company for over 20 years each. Each department has its own manager and staff: car wash, 
gift shop and detail department.”

Classic Car Wash has come a long way since it opened its first operation in 1964. It is still 
locally owned and operated and the company supports community organizations and 
fundraisers. They offer coupons on their website and run advertisements in local media. All of 
the Classic Car Washes are on busy streets and are very visible, but as Jensen insists, “Like any 
other business, word of mouth is the key to our success.” 

Classic Car Wash customers are “very loyal.” Says Jensen, “We recognize people have many 
options when it comes to washing their cars. We believe Classic Car Wash is the leader in 
our area in providing a clean car combined with a pleasant and unique experience with great 
customer service. That’s what keeps them coming back.” 

This success breeds more success. The owners, Frank and Marilyn Dorsa, also produce an 
award-winning wine, La Rusticana d’Orsa, from their vineyard located in the Santa Cruz 
Mountains. Several varieties of La Rusticana are available at the Queen’s Chest Gift Shops. 

For more information:
Classic Carwash: www.classiccarwash.com
La Rusticana d’Orsa wine: www.larusticanadorsa.com
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Can carwashes and charities create trendsetting 
ideas? You bet. The carwash industry thrives on 
innovation, and when carwashes and charities get 
together, new ideas are not only good for business 
but they make the world a better place to live. 

Charity comes naturally to Patti Kaplan, owner of 
Starlite Car Wash in North Reading, Massachusetts. 
“After all,” she says, “who is our customer – the 
community is our customer! You have to give back.” 

Starlite is a participant in Wash for a Cause, the brainchild of Adam Korngold, president of the 
New England Carwash Association (NECA), and his fellow board members. NECA wanted to 
develop an environmentally safe alternative for local charities to raise funds any time of the 
year while raising the visibility of the professional carwashing industry.

Wash for a Cause works like this: Any nonprofit organization (501c3) may register a 
fundraising campaign on washforacause.com. Wash for a Cause creates a custom website 
through which the charity can receive donations. Korngold, owner of Waves Car Wash in  
West Roxbury, Massachusetts, explains: “It’s a Groupon type service site involving NECA 
member carwashes all over New England. We’ve lifted the geographic boundaries since 
donors can chose the wash closest to them.”

New Ways of Giving Back

WRITTEN BY SYDNEY PETTY

Can carwashes and charities create trendsetting 
ideas? You bet. The carwash industry thrives on 
innovation, and when carwashes and charities get 
together, new ideas are not only good for business 
but they make the world a better place to live. 

GIVING BACK CAR WASH STYLE

WASH FOR A CAUSE & STARLITE CAR WASH

www.starlitecarwash.com
Like them on Facebook
Follow them on Twitter

www.washforacause.com
Like them on Facebook
Follow them on Twitter
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HAMILTON TRANSACTION KIOSK
ADVANCED TECHNOLOGY. 
RUGGED CONSTRUCTION.

Hamilton Manufacturing has been in 
business since 1921 and in the Car Wash 
Industry for over 30 years. We are recognized 
as an industry leader in the development, 
manufacturing, and support of automated 
point-of-sale transaction systems; Data Access 
Networks, and token/change machines.  
Hamilton products are designed and built to 
improve customer convenience and loyalty, 
while o!ering contemporary technology, and 
durability. 

PROUDLY MADE IN THE U.S.A.

For more information about our full line of  
carwash products, visit us online or call:

888.723.4858
hamiltonmfg.com 

Hamilton Transaction Kiosk (HTK)
!e Hamilton Transaction Kiosk (HTK) is the next generation of point-of-sale transaction 
systems o"ering convenience, security and increased marketing capabilities in one machine.  !e 
HTK o"ers access via the Internet to view and print audit reports, clear so# errors, change prices 
and display messages.  Added security features such as a high security door, password protection, 
heavy duty interior and exterior locks, a security camera and a separate locked chamber o"er 
unattended car wash owners peace of mind. !e brilliant display on the HTK is ideal for 
promoting other areas of the car wash owners business and allows for promotional messages and 
custom graphics as well as video capabilities.  !e HTK’s features can be customized to meet the 
individual needs of car wash owners.  Available features include touch screen, bar code reader, 
custom graphics, voice and videos and a dual bill dispenser.  

Contact – For more information or to request a quote, contact Hamilton Manufacturing Corp. 
directly at (888)723-4858, or visit us online at www.hamiltonmfg.com.
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Sudsy’s Car Wash of Tennessee has taken a partnership approach to giving. With two 
locations, in Murfreesboro and Spring Hill, the family-owned business “feels it is our 
responsibility – and privilege – to give back to our community,” asserts General Manager, Joel 
Borden. 

Nonprofits that apply to Sudsy’s Community Partnership Program receive carwash vouchers 
for a choice of a Sudsy’s diamond, platinum or gold carwash. The nonprofits sell the vouchers 
and receive 50 percent of the profits. It’s a straightforward, simple plan. And there’s a bonus 
too. If an organization sells a specified dollar amount of vouchers, Sudsy’s will add in a 
”Sudsy’s Super Saturday.” This means that on a pre-scheduled Saturday, an organization can 
have a presence at their wash. They can hand out a charity code to each car that enters. If a 
customer purchases a diamond, a platinum or gold wash using the code, the charity receives 
50 percent from each of those washes. 

SUDSY’S CAR WASH RAISES $3,000 FOR 
AMERICAN RED CROSS TORNADO RELIEF 
EFFORTS

Pictured with Sudsy Duck left to right are David, 
Vick & Troy VanLiere, Owners, Sudsy’s Car Wash, 
Beth Ferguson, Development Director, American 
Red Cross, Joel Borden, Manager, Sudsy’s Car 
Wash.

SUDSY’S CAR WASH DONATES $1,250 TO BOYS 
& GIRLS CLUB OF RUTHERFORD COUNTY

Pictured with some of the children from Boys & 
Girls Club are (from left) Joel Borden, Manager, 
Sudsy’s Car Wash; Beth Jennings, Director of 
Resource Development, Boys & Girls Club of 
Rutherford County; Sudsy Duck; Troy VanLiere, 
Vicki VanLiere and David VanLiere, Co-owners, 
Sudsy’s Car Wash.

SUDSY’S CAR WASH
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March 31 – April 2  |  McCormick Place  |  Chicago, Illinois

Register Today for the 
Industry Event of the Year

•     Experience the full breadth of products 
and services

www.TheCarWashShow.com 

Join the conversation:

•     Discover actionable insights to enhance the 
customer experience and grow your business

•     Connect with industry leaders

Get your All Access Pass to celebrate 100 Years 
of Car Washing at Chicago’s House of Blues.
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SUDSY’S CAR WASH HELPS RAISE FUNDS AND 
AWARENESS FOR BREAST CANCER RESEARCH

Pictured with Sudsy Duck left to right are Troy 
VanLiere, Sudsy’s Car Wash Owner, Melissa 
Houck, Director of Development for Susan G. 
Komen for the Cure, Joel Borden, Sudsy’s Car 
Wash General Manager and David VanLiere, 
Sudsy’s Car Wash Owner.

“We accept applications from area nonprofits,” explains Borden, “but sometimes we seek out 
organizations to help, such as when a tornado hit Murfreesboro and for two weeks we gave 
$2 of every premium wash to the American Red cross to aid in tornado relief. We ended up 
raising $3,000.

“Right now we are focused on raising funds for the Susan G. Komen foundation, and we’ve 
done a lot with an organization called Special Kids that helps rehabilitate special needs 
children,” Borden says. 

Other organizations they have helped include local sports teams, the Rotary Club, and the 
Child Advocacy Center.

And if that’s not enough, Sudsy’s gives free washes to veterans every Veteran’s Day, to moms 
on Mother’s Day and to dads on Father’s Day.

Kwik Car Wash in Colorado sponsors its own Wash for a Cause. In 2013, Kwik Car Wash 
donated nearly $3,500 to the organizations, and with additional tips from local residents, a 
grand total of $7,120 was raised for these outstanding charities.

“Another year of charity washes has come and gone, and we are amazed!” exclaims Kwik Car 
Wash owner Aaron Green. “We want to thank our wonderful customers and communities 
for embracing what we do and supporting these great organizations! With your support, we 
helped send a team of youth to Panama to touch the lives of children, we helped troubled 
youth find a future, we helped fund research to end leukemia and lymphoma, we helped 
our veterans get back out in nature and find a sense of peace and belonging, we helped 
abandoned pets find a home, we helped kids with cancer meet dogs with cancer and develop 
a therapeutic pen pal relationship, and we helped youth with disabilities build toy cars to send 
to children in third world countries. Thank you to all who came and helped change the world!”

KWIK CAR WASH

www.sudsyscarwash.com
Like them on Facebook
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On event days, Kwik Car Wash donates 50 percent of its wash sales from the fundraiser’s 
duration to the organizations. Volunteers are also encouraged to have a presence on site, 
vacuuming and towel drying vehicles for additional donations. Some even chose to host bake 
sales, barbeques and raffles.

Leukemia & Lymphoma  
volunteers bring in  

the cars in their efforts  
to fight blood cancers.

The Rotary Club of Parker and 
Project Healing Waters team  
up to send veterans and their 

families on therapeutic retreats. 

Volunteers from the Rotary 
Community Corps wash cars 
to raise money for their 'Toys 

for God's Kids' fundraiser. 

“Another year of charity 
washes has come and  
gone, and we are amazed!” 
Aaron Green
Kwik Car Wash owner 
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Another example of ways to give is found at Brown Bear Car Wash, which was started in 1957 
and now has a total of 21 carwash tunnels and 23 self-service carwashes in Washington state. 
In 2007 it began a community fundraising program as “a way to give back to the community 
while providing a green service,” says Stefan Kovalenko, community affairs coordinator/project 
specialist, “since stormwater is the biggest polluter in the Puget Sound area.” Nonprofits pay 
$1.50 per ticket for a “Bear Essentials” tunnel wash that normally costs $5.00 to $7.00, and 
then sell those tickets for $6.00 to $8.00 per ticket, pocketing the profit. 

Over $2,400,00.00 has been donated to local non-profit organizations since the program 
was implemented, including children’s sports groups, school teams, co-op preschools, Young 
Life, Boys and Girls clubs, YMCA, Boy Scouts, the American Lung Association, and hospital 
auxiliaries. All of these organizations, and more, now know that “The Bear Cares.”

“Business has gone up,” since the program was implemented, says Kovalenko – just another 
example of how taking care of one’s community can reward a business’s bottom line. “The 
Bear Cares” is truly no hollow message to any number of local nonprofits that have used this 
program to raise funds for their causes.

And if the traditional fun of a charity carwash is missing, there are still ways for everyone to 
participate. “Nonprofits that want to participate in a hands-on type of way might want to 
come to the carwash and hold a bake sale, tee-shirt sale or cheerleader day at the wash.” Our 
number one mission,” he continues, “is to provide the best carwash available anywhere while 
also protecting our water resources.”

BROWN BEAR CAR WASH

Members and volunteers of Denver's FRIENDS FIRST gather to dry and 
vacuum vehicles to raise funds for their STARS National Conference. 

www.kwikcarwash.com
Like them on Facebook
Follow them on Twitter

www.brownbear.com
Like them on Facebook
Follow them on Twitter
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Carwash Words is a weekly blog, with 
a new post each weekend. Posts are 
written by an array of carwash industry 
folks on carwash related topics of their 
own choosing. It is my observation 
that innovation in the carwash industry 
springs from individual hard work and 
flashes of genius, coupled with a healthy 
competitive environment. 

The trends don’t trickle down from a few 
people at the top. On the contrary, they 
seem to percolate up from the bottom. In 
my opinion, that is why a magazine like 
WashTrends is important to the industry. 
Somebody needs to keep an eye on what 
is driving change and report it throughout 
the industry. 

BY PAT TROY, PUBLISHER OF WASHTRENDS

A Weekly Blog Posting from WashTrends and the Industry Leaders 
From the WashTrends.com website

BLOG

• How To Build A Successful Team In The Carwash Industry  
 by Brent McCann

• Carwash Suppliers & Owners: Getting Past The Gimmick and Building Mutual Trust  
 by Avesta Saaty

• Thinking about Sustainable Water Practice Every Day Of The Year  
 by QwikWash America!

• Carwash Customers: Still The Center Of Progress  
 by Dee Meurkes

• Carwash Policies: The Devil Is In The Details  
 by Buddy Royal

• Hiring Teenage Car Washers (Or, Lessons In Going Prematurely Bald & Gray!)  
 by Buddy Royal

• Using Social Media To Promote Your Car Wash  
 by QwikWash America!

• Employee Theft In The Carwash Industry  
 by Buddy Royal

• How To Manage A Carwash During The Winter Season  
 by Brent McCann

NOVEMBER

DECEMBER
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WRITTEN BY LUCIA REGAN

Ed O’Hanrahan is a busy guy. Between Galloway Chemicals and O’Hanrahan Distribution 
Company, and as owner of Coleman Hanna Company, he is always the move. Most recently, I 
spoke with him by phone while he was on his way to the exhibition hall at the recent National 
Association of Convenience Stores (NACS) convention in Atlanta. Rather than lose the phone 
connection by boarding the elevator, Mr. O’Hanrahan took the stairs and kept answering 
questions.

“If you don’t change with the times you fall behind,” O’Hanrahan mentioned several times. 
Change is a continual theme running through our conversation. O’Hanrahan’s approach is to 
anticipate current trends and separate the fads from the facts.

O’Hanrahan pays constant attention to demographics. It is important to survey the larger 
market and see what the customers want and where they are going. “Younger generations 
— Gen X and Gen Y types — want more green, ecologically friendly washes. Customers are 
becoming green sensitive … eco sensitive.” This is a fact that O’Hanrahan uses to create 
“simpler chemical mixes. …by changing the assortment of chemicals, you can change from 3 
[solutions] to 1. An owner/operator can control how much solution they use with equipment 
that dispenses less solution. The benefit is multiplied because it simplifies the process and 
costs less to use, and with fewer products the owner can streamline safety training and 
inventory control.”

Change drives innovation that means going even simpler. Simple is never easy. It takes a 
lot of study and decisiveness to separate the necessary from the unnecessary or fads from 
facts. This is an ongoing process of staying attuned to the industry and seizing opportunities 
to change and not fall behind. A case in point is O’Hanrahan’s purchase of Coleman Hanna 
Company.

A Passion for Change

“Change drives innovation... 
This is an ongoing process of 

staying attuned to the industry 
and seizing opportunities to 
change and not fall behind.”
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One year ago, in October 2012, O’Hanrahan purchased the Jim Coleman Company/Hanna Car 
Wash. From a press release issued at that time with a new name “Coleman Hanna Carwash 
Systems LLC”: “Under the leadership of Ed O’Hanrahan and Russell Coleman, Coleman Hanna 
Carwash Systems LLC will emerge as a power player in the industry, combining Jim Coleman 
Company’s knowledge of manufacturing carwash equipment with O’Hanrahan’s knowledge 
of producing wash solutions. The result is incredibly exciting and promising for the car wash 
business.” (www.hannacarwash.com). 

O’Hanrahan’s purpose in purchasing the company is simple: “The industry has changed. 
[We decided to] buy our own company in order to compete with direct sales from other 
equipment manufacturers.” He explained that there are companies that will design equipment 
and have it manufactured elsewhere. Or more manufacturers are selling direct to customers 
like Ryko and MarkVII. With the purchase of Coleman Hanna Carwash Systems LLC, it is a 
“logical fit because it offers the most diverse and extensive line of self-serve and conveyor 
equipment to carwash owner/operators.” 

The purchase also put Coleman Hanna Carwash Systems LLC on solid financial ground. “The 
company has turned around and is doing well. They are a complete integrated manufacturer 
from point A to point Z.” They adapt and change quickly for the customers’ benefit. 

They unveiled the “Fastrak” system at the NACS show, and as O’Hanrahan says, “The Fastrak 
has been released with a good start with numerous units being purchased by experienced 
operators. It has gone well.” During our conversation, O’Hanrahan said several times, “If you 
don’t change with the times, you get left behind.” This is what drives him and his company; 
change is what keeps him and the Ed O’Hanrahan Company out in front of the pack.

34 WashTrends / January 2014



35WashTrends / January 2014



800.999.7235
www.NACHEMICAL.com

20% off
first

order!

36 WashTrends / January 2014



Buyers GuideBuyers Guide

AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
United States
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and 
manufactures door, operator and radiant heater 
WYVK\J[Z�ZWLJPÄJHSS`�MVY�JHY^HZOLZ��4HU\MHJ[\YLK�
products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, 
Stainless Steel Track & Hardware, Magnum SP 
Rollers, Daystar Stainless Steel Infrared Heaters, and 
products designed for maximum performance in tough 
conditions. Complete line of universal and brand name 
replacement products for renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing 
[OLZL�J\Z[VTLY�YLJVNUPaLK�ILULÄ[Z!�8\PL[�:PTWSL�
8\HSP[ �̀�7YV]LU�OPNO�LMÄJPLUJ`�HUK�YLSPHIPSP[ �̀�(YPTP[Z\�
delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps 
on their new or existing equipment while migrating 
away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
215-781-3600 (phone)
215-781-3601 (fax)
kswope@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, 
Red Rhino Waxes and Dressings, Two Clean, 
Durashield Total Car Protectant, Tunnel Vision, Total 
Tunnel, Diamond Magic Tire Shine, NEW Cool Dry, 
NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies 
a full line of transportation cleaning products, 
including formulated powders, liquids, SuperSat 
Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the 
transportation cleaning industry with innovative 
detergent solutions for more than 30 years. At 
Blendco, we\’re dedicated to providing you with the 
very best in car wash products to take you where 
you want to go- putting out cleaner cars faster and 
easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
571-220-6997 (phone)
703-777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger 
manufactures the following well known brands: 
Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and 
8\PJR-PYL�
Carwash Solutions is a service-driven company with 
customers in Virginia, Maryland, Washington DC, North 
Carolina, South Carolina parts of West Virginia and 
Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions 
proudly sells Belanger equipment. In addition to our 
products, we also offer the following value-added 
ZLY]PJLZ�[V�PUJS\KL!�ZP[L�L]HS\H[PVU��ZP[L�KLZPNU��ÄUHUJPHS�
consultation, engineering support, project management, 
installation expertise, sales training, service training, and 
marketing support. We look forward to earning your 
business!

CLEAN EDGE CO.
3121 Wilmarco Drive
Baltimore, MD 21223
443-524-0864 (phone)
1-800-982-2436 (toll-free)
info@cleanedgeco.com
www.cleanedgeco.com
Products List: “CleanGreen” earth friendly 
products,”Clean-Concentrate” super concentrates, 
9LÄSSHISL�JVU[HPULYZ��LSPTPUH[LZ�KY\T�KPZWVZHS�HUK�JVZ[�
of 55 gallon drums, “Safe-Acid” wheel cleaners (non hF 
formula)

Clean Edge is a custom blender of car wash chemicals. 
>L�^PSS�KLZPNU�WYVK\J[Z�[V�TLL[�`V\Y�ZWLJPÄJ�JOLTPJHS�
needs. We Service Belanger and many other major 
brands of equipment. Our service department is open 7 
days a week.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
440-585-1100 (phone)
440-585-1195 (fax)
customerservice@diamondshine.com
http://www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black 
Diamond, Vividplus, Sensations, Assault, GrimeBuster, 
Cleantech, Foamtech, Fast Break X55, Bead Up, 
Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, 
is a family-owned business manufacturing quality 
chemical solutions for more than six decades. Products 
are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth 
now and into the future. Diamond Shine has built its 
reputation on long-term relationships and customer 
satisfaction and prides itself on providing cutting-edge 
JOLTPZ[Y`�HUK�JVZ[�LMÄJPLU[�ZVS\[PVUZ��+PHTVUK�:OPUL�
offers premier service and marketing support through a 
team of distributors and representatives committed to 
helping operators achieve product performance, cost 
LMMLJ[P]LULZZ��HUK�WYVÄ[HIPSP[ �̀

DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
800-336-6338 (phone)
330-645-2299 (fax)
info@drbsystems.com
http://www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel 
Controller, RFID

Computer solutions for the car wash and quick lube 
industry. Our point-of-sale cash register system tracks 
your sales and labor as well as connects to your tunnel 
controller. We provide strong marketing solutions like 
loyalty promotion, customer tracking, ticket book control 
and prepaid cards. Our popular products include 
SiteWatch®, TunnelWatch®, Portable Touch Terminal, 
Xpress Pay Terminal®, FastPass®, and the Automatic 
Recharge Module®.

DULTMEIER SALES
13808 Industrial Rd.
Omaha, NE 68137
800-228-9666, 800-553-6975 (phone)
402-333-5546, 563-386-5448 (fax)
dultmeier@dultmeier.com
http://www.dultmeier.com

Dultmeier Sales has been supplying and manufacturing 
equipment and supplies for the carwash industry 
since 1982. Bill and coin meters, triple foam systems, 
pumping stations, foam brush, spot-free rinse systems 
and pressure washers are just a few of our product 
offerings. Dultmeier also represents over 460 product 
lines and manufacturers. With two warehouses and over 
a million items in stock, we can easily meet your supply, 
parts and equipment needs. Give us a try!!

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
888-818-0118 (phone)
920-684-4344 (fax)
info@epiplastics.com
http://www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, 
Colored Panels, Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, 
clean, inviting experience for your customers. For use 
in self-serves, automatics, tunnels and perfect for new 
VY�YLM\YIPZOLK�JVUZ[Y\J[PVU��7HULSZ�HYL�H]HPSHISL�PU�����
HUK�����^PK[OZ��HUK�J\[�[V�[OL�PUJO�MYVT�SLUN[OZ���[V����
feet. Install quickly with no exposed fasteners, providing 
a smooth easy to clean surface. Come with a ten year 
^HYYHU[`�HUK�*SHZZ�(�ZTVRL�HUK�ÅHTL�YH[PUN�
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HOWCO, INC.
1521 East 3rd Street
Charlotte, NC 28204
704-731-2073 (phone)
704-333-4399 (fax)
howcosales@howco.com
www.howco.com
Product List: Howco, INC., Turtle Wax, Armor All, Hanna 
Jim Coleman, Istobal USA, Autec, INC.

HOWCO dedicates itself in providing superior quality 
car wash equipment, supplies, and chemicals. Above 
all else though, HOWCO is about supporting car wash 
investors and operators with the hands on assistance 
they need to keep their projects moving. HOWCO’s 
strength is in its people, experience, and reputation. 
Utilizing the latest equipment and processes, HOWCO 
employees provide assistance in sales, project planning, 
installations, parts, chemicals, and service in the 
Southeast and Mid-Atlantic geographical areas.

HOWCO is a full line distributor of professional car 
wash chemicals. We offer three choices: Turtle Wax, 
Armor All Professional, and HOWCO private label 
brand. Our relationship with our manufacturers allows 
us to be a cost effective distributor of the items you 
need. We know the demands professional car wash 
operators have and we are proud to offer the most 
innovative items in the industry to help you achieve 
cleaner cars. Turtle Wax and Armor All Professional 
offer a comprehensive line of products to meet your 
car washing needs. Using these two name brand 
manufacturers can help you earn co-op points towards 
your marketing efforts.

ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
610-881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, 
;\UULS�4HZ[LY���1Y���(\[V�:LU[Y`��ÅL_��(\[V�:LU[Y`��
Petro, Auto Passport™

Innovative Control Systems is the leading provider of 
innovative business solutions for the carwash industry. 
Our mission is to help our operators achieve success 
through advanced control products and management 
solutions. We maintain an extensive distribution network 
throughout North America and Australia.

JBS INDUSTRIES
2550 Henkle Dr
Lebanon OH 45036
1-888-745-0720 (phone)
sales@jbsindustries.com
jbsindustries.com

8\HSP[ �̀�PUUV]H[PVU��ZLY]PJL�HUK�]HS\L�HYL�[OL�MV\Y�N\PKPUN�
principles that make JBS Industries a trusted chemical 
provider for the car wash industry since 1979. We 
simply deliver higher dilutions, more fragrances, brighter 
JVSVYZ��ZOPUPLY�]LOPJSL�ÄUPZOLZ�HUK�JSLHULY�JHYZ��*HSS�
us today at 1-888-745-0720 or visit us online at www.
jbsindustries.com. We are Just Better Soap.

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, 
Conditioners, Drying Agents, Accessories

Lustra™ offers high-quality, innovative car care 
products, exceptional service and creative marketing. 
<S[YHÅL_�PZ�3\Z[YH»Z��HK]HUJLK�Z`Z[LT�VM�\S[YH�
concentrated, environmentally-friendly car wash 
products, packaging and equipment. This allows you 
to create an extraordinary Car Wash Experience?for 
you customers, while controlling operating costs, and 
improving safety and handling. Lustra’s™ global network 
of distributors provides local support when you need 
it. Let Lustra™ make your car cleaning and product 
offerings the best in your market.

MANNI’S WASH SYSTEMS
1131 Greensburg Rd.
Lower Burrell, PA 15068
(800)552-4492 (phone)
(724)337-8554 (fax)
Frank@manniwashsystems.com
Manniwashsystems.com
Product List: In-bay automatics, complete self-serve, 
ÅVVY�OLH[��JOHUNL�THJOPULZ��WHY[Z�HUK�Z\WWSPLZ
Manni’s Wash Systems has been in business for 34 
years! Buy direct and save today.

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
920-983-8333 (phone)
920-983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
7YVK\J[�3PZ[!�7+8»Z�WYVK\J[Z�PUJS\KL�3HZLY>HZO��HUK�
Tandem® RiteTouch in-bay wash systems, WashTools 
tunnel wash systems, MaxAir dryers, Access® 
Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems 
(SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System 
¶�7+8�4HU\MHJ[\YPUN��H�+V]LY�*VTWHU �̀�PZ�H�SLHKPUN�
designer and producer of vehicle wash systems. 
LaserWash® and Tandem® brands of in-bay systems 
and WashTools conveyor tunnel products are cleaning 
vehicles in thousands of facilities around the globe. 
7+8�HSZV�WYV]PKLZ�^HZO�THYRL[PUN��J\Z[VTLY�SV`HS[`�
and wash payment products under the ACCESS® 
IYHUK�UHTL��:PUJL�� ����7+8�4HU\MHJ[\YPUN�OHZ�
YLWYLZLU[LK�7LYMVYTHUJL��+LWLUKHIPSP[`�HUK�8\HSP[`�
with outstanding products, and support that contribute 
[V�V\Y�J\Z[VTLYZ»�WYVÄ[HIPSP[ �̀

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
443-561-1200 (phone)
410-579-6827 (fax)
marketing@startwithunitec.com
http://www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, 
WashPay and EZ Trak

Unitec develops, manufactures and services automatic 
payment stations for unattended car washes. Our 
technology enables car washes to run 24/7, helping 
owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks 
to internet-enabled touch screens integrated with fuel 
pumps, Unitec machines work in any environment, with 
any type of car wash control system. We design custom 
solutions, as well.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
800-448-4735 (phone)
434-978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
7YVK\J[�3PZ[!�7+8��3HZLY>HZO��4HJ5LPS��*HYVSPUH�7YPKL��
3\Z[YH��.PUZHU���<UP[LJ��<S[YHÅL_
Washtech sells, services and supplies car wash 
equipment to all segments of the Car Wash Industry. We 
operate the largest service department in the industry 
with same and next day service throughout VA, MD, NJ, 
DE, PA,and WV.
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Operators Realize Double the Cleaning Power in a Compact Area

MacNeil Wash Systems recently announced the availability of its new Quad Pack RS701/
RS400 Combo Wrap, a unique configuration that places MacNeil’s RS-400 Low Side 
Washer beneath the powerful Long-Arm RS-701 Superflex Wrap-Around brush. Easily 
installed into new or existing sites, this Quad Pack doubles the cleaning power into a 
smaller, more compact area, saving operators valuable tunnel space. It is available with the 
22-, 30- or 45-inch RS-401 brush models to suit every tunnel.

“The Quad Pack has been a great addition to clean the corner panels of the car and 
underneath the mirrors. It is really one of the best features that we added to it [the car 
wash] besides adding the Wheel Boss,” says owner and operator Glen Sheeley of Sheeley’s 
Car Wash in Walden, New York. “To achieve the maximum benefit, we moved the flex wraps 
back a little bit and mounted them underneath, and life has been good ever since. It was 
exactly what we need in the same footprint we already had,” he adds.

Water Wizard FasTrak™ (Overhead Design – 2 Arm Operation)

Decrease wash time while increasing profits with the Water Wizard FasTrak™. Coleman 
Hanna’s newest touch-free automatic provides an open, inviting bay that provides easy 
entry for customers. The two wash arms allow a faster wash time, washing more cars 
per hour and in turn increasing profits. The zero-degree nozzle technology delivers 
need impingement for a high-power cleaning. The simplistic design of the Water Wizard 
FasTrak™ has less moving parts and a lower cost of ownership. 

Industry and company veteran to continue focus on growth, innovation

Zep Vehicle Care, a leading provider of chemical solutions for the carwash industry, has 
announced that Darrin Baum has been promoted to vice president, general manager. Darrin 
will lead the newly created vehicle care division of Zep Inc. 

Darrin has deep industry experience – he’s been a company leader for 16 years, worked in 
and managed carwashes, and has been on the board of the Western Car Wash Association 
since 2002. 

MACNEIL INTRODUCES NEW QUAD PAK CONFIGURATION

COLEMAN HANNA’S NEWEST IN BAY AUTOMATIC

DARRIN BAUM PROMOTED TO LEAD NEW ZEP VEHICLE CARE
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Meguiar’s New Rinse Free Express Products Provide Professional Non-Scratch, Non-
Streaking Results in Less Time

Professional detailers are always looking for new car care products that can save them time 
and money. Meguiar’s® has created a system that delivers just that, with its two new Rinse 
Free product options: Rinse Free Express Wash and Rinse Free Express Wash and Wax. 

These wash-anywhere products help fight light to medium dirt with no pre- or post-rinsing 
required. The non-scratching and non-streaking formulas can be used on all types of cured 
paint surfaces.

Rinse Free Express Wash is both an exterior and interior wash, able to clean all vehicle 
surfaces. The biodegradable formula is hyper-concentrated and formulated to quickly and 
efficiently clean both surfaces. Rinse Free Express Wash and Wax is an exterior wash with 
up to 4:1 concentrate that also adds durable wax protection.

Tony Smith has joined PDQ Manufacturing Inc., manufacturer of in-bay automatic vehicle 
wash systems, as vice president of sales – auto dealer sector. Smith will be responsible for 
growing sales efforts in the automotive dealer market. He will report to Gerry Hanrahan, 
senior vice president of sales for PDQ.

With almost 20 years of experience in account development, sales management, marketing 
and customer relationships focused specifically in the automotive dealer market, Smith 
brings a solid background to PDQ. Prior to joining PDQ, Smith was responsible for 
development of sales and marketing strategy for all OEM dealership equipment throughout 
the United States for Snap-On Equipment in Conway, Arkansas.

Grease Magic introduces Biolock Extreme Odor Destroying Technology. Biolock is a 
nontoxic odor-destroying formula designed for the most severe foul odors. Biolock 
technology is the process of binding, bonding, encapsulating and absorbing odors at the 
molecule. 

MEGUIAR’S NEW RINSE FREE EXPRESS PRODUCTS

PDQ MANUFACTURING NAMES TONY SMITH VICE 
PRESIDENT OF SALES – AUTO DEALER SECTOR

INTRODUCING BIOLOCK EXTREME  
ODOR DESTROYING TECHNOLOGY
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Annual Program Benefits Iowans Statewide with Food Distribution, Partnership and 
Education.

Throughout the month of November, the employees of Ryko Solutions Inc. in Grimes, 
Iowa, have joined forces with the Food Bank of Iowa and its Combat Hunger Food Drive 
to benefit Iowans. The company, on behalf of its employees, made a contribution of 
$14,000 along with food that had been placed in receptacles throughout the company’s 
250,000-square-foot factory.

The International Carwash Association®’s The Car Wash Show™ 2014 will feature a 100 Years 
of Car Washing Celebration at the House of Blues in Chicago. The event will be part of The 
Car Wash Show 2014 taking place March 31 to April 2, 2014, at McCormick Place. 

The largest carwash event in the world, The Car Wash Show is expected to draw thousands 
of carwash professionals from around the world for premier educational sessions, peer-
to-peer networking, and the latest products, technologies and services available to the 
industry. In 2014, the Show will be featured in a new city for the first time in several years.

“The 100 Years of Car Washing Celebration is an exciting addition to Show’s already 
incredible array of offerings,” said Eric Wulf, CEO of the International Carwash Association. 
“We’re excited to be in a new city and welcome new people with a party in Chicago.” 

RYKO SOLUTIONS DONATES $14,000 TO FOOD  
BANK OF IOWA’S COMBAT HUNGER FOOD DRIVE 

THE CAR WASH SHOW 2014 KICKS OFF THE SHOW WITH 
A CELEBRATION AT CHICAGO’S HOUSE OF BLUES
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com

43WashTrends / January 2014



Yes, there is an App for us! 

Download Now at the Your App Store

Our new 

WashTrends 

apps puts the 

trends at your 

fingertips. 

See our trends, 

tips, and 

resources all 

available on 

Android, iPhone 

and iPad.
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