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Letter from the Editor:

F E B R UA RY 2016

IMPORTANT NOTICE: WashTrends Magazine is now MONTHLY!

WASHTRENDS PUBLICATION INFORMATION 
WashTrends consists of the following family of publications:

WashTrends Magazine — MONTHLY  — Flipbook/PDF publication containing fresh, 
professionally written editorial content. The magazine also contains links to Blogs 
published weekly. This magazine is available by subscription and online. “Apps” for 
Apple and Android smart phones and tablets are also available. 

WashTrends Blog — PERIODIC — Blogs written by carwash operators and other 
industry insiders. 

Advertising packages are available that include logo/link ads, special promotions, 
and classified, as well as conventional display advertising.

Call 410.647.8402 or email info@washtrends.com.

Welcome to WashTrends February. What I really like about 
this month is that the year is in full swing, but there’s still 
almost a full year ahead to make this your best year yet! 
There’s so much going on in the carwash industry, and 
there is a great resource of ideas available to make your 
business thrive in 2016. So what will you add to your 
success strategy next?
 
WashTrends is always on the lookout for the latest trends 
and news you can use, right now, to keep your business 
on a success track year round. This month we’re offering 
a lineup of stories that offer serious inspiration as well as 
solid tips you can implement today.
 
Check out our insider tips on public relations. No fluff, just 
facts, make next steps clear. Bypass poor planning with 
our series on express detailing. Our experienced expert 
reveals what you need to know as well as pitfall avoidance 
strategies that can boost your profits and success. And 
who doesn’t need a community of experts to support 
your growth? Associations offer powerful benefits and 
resources you may not have considered and future action 
you may want to take advantage of. This month’s carwash 
profile also provides the story behind success as well as 
information you need to know that can work for you too.

Now that 2016 is in gear, make sure you’re keeping up with 
the energy that can give this year a great push forward 
to success. Turn dreams into reality with WashTrends’ 
resources and ideas that can make the difference you’re 
looking for.

We’d also like to hear about your successes as they 
happen. If you’d like to share your success stories or ideas, 
please consider sharing your news with WashTrends and 
our wonderful community of WashTrends readers. You can 
reach us at editor@washtrends.com.
  
As always, our goal is to bring you up-to-the-minute, 
unbiased, trendsetting information that can move your 
business to the future with economic success.

Happy carwashing from everyone at WashTrends.

Sandy Travis Bildahl
Editor in Chief
WashTrends
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BY LUCIA REGAN

It takes a lot of work to have customers wash their own cars. A self-service carwash may look 
like an easy business operation with its open bays and 24-hour service, but looks, as they say, 
are deceiving. 

Jerry Nix owns four Speedi Carwashes in western Washington. He opened his first carwash in 
1982 and others in 1990, 1994 and 1996. He has served on the board of the Western Carwash 
Association for 15 years. When asked about his participation in the WCA, he said, “It was by 
far the most rewarding experience of my career. Meeting other fellow operators in the industry 
and sharing my business knowledge and my experience with other carwash operators was 
very gratifying.”

The many years of sharing information with other owner/operators and working hard allows 
for continuing successes. While it may appear that a self-serve wash is “unattended,” that is 
not true.

Photo by Lucia Regan

Inside a Self-Service Carwash...
It’s What You Don’t See that Counts.
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Invisible Customer Service
A self-service carwash has multiple layers of attention and 
technology in place to take care of customers’ needs. Nix 
explains, “Our customers tell us that they really appreciate 
how clean and dependable our carwash facilities are. 
We clean our carwashes and inspect the equipment for 
operations two times a day. If a customer has a problem 
and they call the equipment problem phone number, I can 
guide them to an onsite ‘customer lockbox’ where they 
can enter a code and get tokens. On our automatic bays, 
if there is a problem and a customer calls up to voice a 
complaint, we can direct them to enter a code on the Auto 
Teller so they can receive their wash services. If that option 
is not available to the customer, then we can immediately 
void out their credit card transaction or mail a refund to 
them. More often than not, the code given to them over the 
phone works out great for them as they really appreciate 
the ‘live’ phone assistance.”

Security 24/7
When asked about protecting his carwashes, Nix was 
as clear: “Owning an unattended business where your 

equipment is vulnerable to thieves is a real security concern. Vacuums, coin bay boxes, 
vending machines, change makers and equipment rooms need to be secured by using a 
variety of measures.” Three of the Speedi Carwashes have shorter operating hours. 

He noted, “We have security guards that close and re-open the driveway gates at the 
appropriate posted business hours. All of our locations have alarms (motion sensors, vibration 
sensors and trip wire sensors) that are monitored by an alarm company. They work great 
as far as ‘time stamping’ the date and time of when an employee comes into the building 
and disarms the alarm, and then arms the alarm upon exiting the building. I receive text 
notifications and mail notifications on my smartphone of this activity.”

Of course, there is another layer of protection at every Speedi location—the CCTV cameras. 
“We are currently upgrading our camera systems to 1080p, which is vastly better in clarity 
than the older camera systems. Nix pointed out the advantages: “The ability to pull up and 
monitor your carwash facility on your smartphone or tablet device is definitely worth the 
investment if you want or need that extra level of security. Posting signs that indicate the 
property is under 24-hour CCTV surveillance helps deter criminal activity.” 

Speedi Carwash Menu of Services
Photo by Lucia Regan
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In addition, Speedi Carwash posts two-feet-by-three-feet signs 
at each corner of each property that states, “No Loitering” 
and “No Trespassing.” And just in case someone doesn’t 
see the signs, Nix clarifies, “We also have ‘No Loitering’ and 
‘No Trespassing’ agreements with local law enforcement 
agencies that help in running off any unwanted customers or 
panhandlers.”

Simple, Doable Security
There are everyday practices that any owner/operator 
can undertake to minimize risk and frustrate criminals. Nix 
continues, “Picking up the token and coins out of their coin-
op equipment on a regular basis is mandatory to help deter 
thieves that break in and keep coming back. If the thieves get 
next to nothing in a break-in, then their motivation is to leave you alone and move on to the 
next more vulnerable target. [Also], secure your equipment and vaults with numerous high-
quality locks that are difficult to drill out. At one location I have four locks to unlock before 
gaining access to my coin vault to prevent and deter criminal activity. Consider alarming 
equipment that is subject to constant break-ins or vandalism.”

The benefit of talking to other carwash owner/operators can improve one’s security practices. 
Nix observes, “I have seen some operators install an alarmed door panel over their vaults with 

a hasp and lock. When the 
criminal breaks the lock off 
the hasp and lifts the door 
panel covering the vault, the 
alarm goes off BEFORE they 
can gain entry to the vaults. I 
utilize a similar technique with 
my equipment room doors 
as I have security gates with 
trip alarms on them that need 
to be opened before you 
can open my back door and 
gain entry to the equipment 
room.” The security payoff for 
Speedi Carwash and Jerry Nix 
is considerable, he observes: 
“After 34 years in business, 
I have never had a break-in 
through my back door.” 

Contact Jerry Nix at 
Speedicarwash@comcast.net 

Locks on Vacuum
Photo by Lucia Regan

Jerry Nix, center, discussing security features  
at Speedi Carwash with PSCWA Road Show attendees.

Photo by Lucia Regan
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System

Ultraflex®, by Lustra®, revolutionized the car wash industry as the FIRST complete ultra-concentrated chemical line & 
packaging system. The development team at CSI & Lustra® spent years developing the UltraFlex® system, including the 
ultra-concentrated products as well as their delivery system.  With cutting edge research and development and extensive 
testing on a global scale, the Ultraflex® system fundamentally changed the way car washes approach chemical usage. By 
eliminating drums, backroom space was maximized, waste was completely eliminated, and washes were able to easily 
commit to going green. Most importantly, the Lustra® ultra-concentrated products delivered an incredible clean, shiny, 
dry vehicle that maximized the car wash user experience at an affordable cost per car that car wash owners demanded. 

Since the release of Ultraflex®, others have tried 
to copy the ultra-concentrate system concept, but 
NOTHING can copy the years of research, testing, and 
continual commitment to product excellence that have 
maintained Lustra’s leadership position in the industry.

ANDFIRST BEST!

OFTEN COPIED.
NEVER MATCHED!

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

1997 American Boulevard
De Pere, Wisconsin, 54115 • USA

920.337.2175 • www.LustraBear.com
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Why Join a 
Regional Carwash 

Association?

BY PAT TROY
PUBLISHER, WASHTRENDS
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If you are a carwash operator, chances are you have heard about a regional carwash 
association in your area. If you become a part of that group, you already know the 
benefits. If you have not yet joined, perhaps you wonder, “What is in it for me?”

Unlike some industries, carwashing is what could be described as “friendly.” In general, 
operators want to help each other. I think this is because there is a collective realization 
that the higher the public perception of carwashing, the better for everyone’s business. 

Being Connected
Being the owner or manager of a carwash can be lonely simply because you are the boss. 
We have all heard the statement, “It is lonely at the top.” When giving your all to your 
business in isolation, it is very rejuvenating to talk with others who share your day-to-day 
challenges. When carwashers get together for their association meetings, it is clear that 
the friendships are genuine.

Keeping Fresh
As with any other industry, new developments are happening all the time. Regional 
associations are keen observers of what is happening in the industry. Your regional 
association will bring you the hottest new ideas, as well as the voice of experience. Some 
regional associations offer trade shows or join with other regionals to host an annual 
trade show. For example, the Northeast Regional Carwash Convention is held annually in 
Atlantic City (hosted by given associations).

Seeing for Yourself
There is nothing like touring other carwashes to give you new ideas. Sometimes it is the 
little things that can make a big difference in the success of your wash. Most wash owners 
love showing off their washes to others who appreciate what they see behind the scenes.

Benefitting by Association
Regional carwash associations often have discounts or other tangible affinity benefits that 
are available to all members. Check your regional association’s website for details.
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Protecting your Business
There are major legislative threats to the carwash industry, potentially erupting at any 
time. What would happen to your wash if the state (or county) said you had to close or 
radically reduce your hours due to water use restrictions in a drought? Or how would your 
carwash fare it your state imposed a sales tax on services (including carwashing). Regional 
carwash organizations monitor legislation, and some hire lobbyists on an ongoing or as-
needed basis.

Doing Good Work
Carwashers are generally good stewards of the environment and solid business members 
of their communities. For example, three years ago the Mid-Atlantic Carwash Association 
formed a partnership with the Chesapeake Bay Foundation to host an annual event called 
Wash to Save the Bay. Thus far the popular program has raised $29,000.

To join your regional carwash association, see the previous page. It just takes a few 
minutes. You will be glad you did.

The Mid-Atlantic Carwash Association presenting
 a check for $10,000 to the Chesapeake Bay Foundation 

at the Northeast Regional Carwash Convention
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AUTOMOTIVE 
OIL CHANGE 
ASSOCIATION
12810 Hillcrest,
Suite 221
Dallas, TX 75230
Voice: 972-458-9468
Fax: 972-458-9539

AWANE
4 Main Street
Peterborough, NH 
03458
Voice: 603-924-9449

BADGER STATE 
CARWASH 
ASSOCIATION
P.O.Box 620830
Middleton, WI 53562
Voice: 608-836-3851
Fax: 608-836-3890

CALIFORNIA 
CARWASH COUNCIL
128 Cambridge Avenue
San Leandro, CA 
94577
Voice: 510-632-1430
Fax: 510-562-8125

CANADIAN 
CARWASH 
ASSOCIATION
5 - 2325 Hurontario St.
Mississauga, Unlisted 
L5A 4K4
Voice: 416-239-0339
Fax: 416-239-1076

CARWASH 
OPERATORS OF  
NEW JERSEY, INC.
3491 Coventry Place
Holland, PA 18966
Voice: 215-860-9055
Fax: 215-860-9065

CENTRAL STATES 
CARWASH 
ASSOCIATION
31 E. Berkley Dr.,
Rm. 200
Arlington Heights, IL 
60004
Voice: 888-545-9121
Fax: 888-545-9151
 

CHICAGOLAND 
CARWASH 
ASSOCIATION
PO Box 298
Lockport, IL 60441
Voice: 708-301-3568
Fax: 708-301-3568

CLEANING 
EQUIPMENT TRADE 
ASSOCIATION
968 Lake Street South, 
Suite 202
Forest Lake, MN 55025
Voice: 651-982-0010
Fax: 651-982-0030

HEARTLAND 
CARWASH 
ASSOCIATION
10430 New York Ave, 
Suite F
Urbandale, IA 50322
Voice: (515) 224-6845
Fax: (515) 224-0502

MID-ATLANTIC 
CARWASH 
ASSOCIATION
780 Ritchie Highway, 
Suite S-28
Severna Park, MD 21146
Voice: 888-378-9209
Fax: 410-544-4640

MIDWEST CARWASH 
ASSOCIATION-MCA
3721 W. Michigan 
Avenue, Suite 200
Lansing, MI 48917
Voice: 800-546-9222
Fax: 517-321-0495

NATIONAL 
ASSOCIATION OF 
CONVENIENCE 
STORES
1600 Duke Street
Alexandria, VA 22314
Voice: 703-684-3600
Fax: 703-836-4564

NEW ENGLAND 
CARWASH 
ASSOCIATION
591 North Avenue
Wakefield, MA 01880
Voice: 781-245-7400
Fax: 781-245-6487

NORTHEAST 
REGIONAL CARWASH 
CONVENTION
PO Box 646
North Chelmsford, MA 
10863
Voice: 603-529-8403
Fax: 603-529-8401

OHIO CARWASH 
ASSOCIATION
P.O.Box 9113
Canton, OH 44711
Voice: 330-492-8761
Fax: 330-492-8761

PROFESSIONAL 
CARWASH 
ASSOCIATION  
OF LONG ISLAND
P.O.Box 747
Lynbrook, NY 11563
Voice: 516-593-2220
Fax: 516-593-2616

PUGET SOUND CAR 
WASH ASSOCIATION
6351 Seaview Ave. NW
Seattle, WA 98117
Voice: 206-622-8425
Fax: 206-623-4474

ROCKY MOUNTAIN 
CARWASH 
ASSOCIATION
P.O. Box 9831
Denver, CO 80209
Voice: 303-773-1300
Fax: 303-773-1305

SOUTHWEST CAR 
WASH ASSOCIATION
4600 Spicewood 
Springs Rd, Suite 103
Austin, TX 78759
Voice: 512-343-9023
Fax: 512-343-1530

WESTERN CARWASH 
ASSOCIATION-WCA
10535 Paramount Blvd.,  
Suite 100
Downey, CA 90241
Voice: 562-928-6928
Fax: 562-928-9557

CONNECTICUT 
CARWASH ASSOCIATION
PO Box 230
Rexford, NY 12148
Voice: 518-280-4767

INTERNATIONAL 
CARWASH ASSOCIATION
401 N. Michigan Avenue
Chicago, IL 60611
Voice: 888-422-8422

NEW YORK STATE 
CARWASH ASSOCIATION
P. O. Box 230
Rexford, NY 12148
Voice: 518 280-4767
Fax: 518 280-4767

CARWASH ASSOCIATION 
OF PENNSYLVANIA
3225 W. St. Joseph Street
Lansing, MI 48917
Voice: 517-327-9207
Fax: 517-321-0495

NEW YORK STATE 
CARWASH ASSOCIATION
PO Box 230
Rexford, NY 12148
Voice: 800-287-6604
Fax: 518-877-6779

SOUTHEASTERN CAR 
WASH ASSOCIATION
184 Business Park Drive
Virginia Beach, VA 23462
Voice: 800-834-9706
Fax: 757-473-9897

ALASKA CAR WASH 
ASSOCIATION
PO Box 874408
Wasilla, AK 99687
Voice: 907-474-8686
Fax: 907-474-4343

AUSTRALIAN CARWASH 
ASSOCIATION
PO Box 352
Glen Huntly, Unlisted 3163
Voice: 03-9576-7800
Fax: 03-9576-7855

CARWASH & CARWASH RELATED ASSOCIATIONS
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Smart. Smooth. Attractive. And always at work. 
The Hamilton HTK is an automated transaction kiosk designed and built to 

improve customer convenience and grow your business through 
technology, security, and legendary Hamilton durability.

CONVENIENCE
Cash

Credit Card
Coins

Barcode Reader
Tokens

ExpressPass RFID
Coupon Codes

Dual Bill Dispenser
À La Carte

INNOVATION
Custom Wraps
Custom Display

Video
Special Event Times & Pricing

Customer Value Cards
Hamilton Tokenotes®

Hamilton Hosted Solutions 
(cloud-based, real time reporting)

SECURITY
High Security, 11 Gauge Door

Alarm
Standard Security Camera

Password Protection
Heavy Duty Locks

Separate Locked Cash Chamber
Email & Text Notifications

For information on our full range of high performance 
products, visit us at hamiltonmfg.com or call 888-723-4858

ALWAYS LEAD. NEVER FOLLOW.

NEVER STOPS
WORKING
FOR YOU
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Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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WashTrends Special Insiders Report:

BY WENDI WINTERS

NEWS FROM THE INSIDE: 
A veteran public relations expert reveals tips  

to succeed and shares essential basics  
of conducting public relations effectively
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Public Relations…what’s it all about? 
Here’s a straightforward tip sheet to clarify 
and strengthen whatever approach you 
take to promote your business.

• The media is not obligated to produce a story about your or your business, 
unless there is a genuine story.

• Publicity and advertising are two different methods of reaching the public. 
Essentially, when you pay for space in print, online or on the air, that’s 
ADVERTISING. You control the look, size or length of the advertisement and 
you approve what is said or written before it is published or aired. A news or 
business article is EDITORIAL. You don’t pay for it and you cannot read or 
approve it before it runs. Not surprising, in print, readers trust what is said in 
editorial about 3.5 times more than what is stated in an advertisement.

• Important note: Although you don’t “pay” for editorial, public relations is not 
necessarily “free” or cheap.

• The media is not a public utility. Most are private business enterprises. 
Just because you have an event that needs publicity or want something 
published in the local paper, it does not mean it will happen. 

• Do not ask for coverage of an event that is private or closed off to the 
general public.

• Keep in mind that all forms of media are operating with reduced staff these 
days.

• Be sure what you want covered is real news. 

• Treat your media contact with courtesy and respect. Most journalists today 
are overworked and underpaid, but they are dedicated to providing their 
audience with accurate and timely news reporting.

• Most reporters prefer to be contacted by email.
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• When contacting a member 
of the media by phone, 
immediately after saying 
“Hello!” the next thing you 
say should be, “Are you on 
deadline?” If the answer is 
“Yes,” ask when would be 
a good time to call back, 
and then get off the phone 
quickly. When a reporter is on 
deadline, every distraction is a 
delay in getting the news into 
print, online or on the air.

• Don’t bug a reporter with calls 
asking, “When’s it gonna run?” 
Instead, get yourself a free 
GoogleAlerts account. Go to 
google.com, type in “Google 
alerts,” and follow directions 
to set up an account tailored 
to your needs.  Though not 
perfect, it will “sweep” online 
published articles for mentions 
of your name, your company, 
what your competition is up 
to, industry trends – in short, 
anything you want to search 
for. You just need to spend a 
few minutes setting up one or 
more search accounts. (One 
trick: Put quote marks around 
words like names: “Dave’s 
Carwash, Annapolis, Maryland,” 
“John W. Johnson,” “Marv’s Car 
Wash Detergent.” That helps 
set up the search parameters 
you desire.)

• If a media outlet runs your 
story, be sure to say THANK YOU afterward. Those two words are very rare in journalism. 
We often hear when something is wrong with an article and rarely that someone likes a 
story. It makes a reporter’s day. If you are thrilled, handwrite a thank you note. If you are 
really thrilled, send a note to the reporter’s boss. 

• Another way to say “thanks” is to Tweet a link to the article, put it up on Facebook, and say 
you are thrilled with the article.

OVER 55 YEARS OF SKYLIGHT 
DESIGN AND MANUFACTURING.

713.673.7710 | skylights@plasteco.com | plasteco.com

Stand Out with Skylights that Stand 
the Test of Time.  

As one of the most experienced skylight providers in the industry, 
Plasteco delivers quality skylights on time and designed to meet 
your needs. Whether you need a custom design for a new building 
or to retrofit an existing structure, we offer a range of skylights and 
a hassle-free process. 

Trust Plasteco to make your car wash stand out against the 
competition with more than 30 years of experience designing and 
manufacturing skylights for the car wash industry. 

Let Us Design the Perfect Skylight for Your Car Wash.

REQUEST A QUOTE 
713.673.7710 | skylights@plasteco.com
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Social Media Keys
Getting publicity today entails more than working with the local and regional media. You have 
to have a solid social media presence.

Your Facebook page has to be fresh, up to date and filled with colorful photos. On Twitter, 
specials, new products, weather reports or car-care tips need to be Tweeted several times 
during the business day. If you have a website, make sure it is current, with updated, accurate 
information. 

I’ve looked at many carwash websites, and they are sadly in need of attention. They are 
worse than a car that hasn’t been cleaned since it rolled off the assembly line. Some look like 
“off the shelf” website designs of the 1990s. How many of us still come across the ones with 
bright yellow backgrounds and archaic graphics that haven’t been touched since they were 
launched?

I do not have the space to go into the minutia of getting your site to the top of Google 
searches, except to note a website that looks like it was created in the Stone Age of the 
internet will languish on page 17 of most online searches.

Planning Your Campaign
To promote your business, sit down and plan out a campaign.

• Can you schedule events (publicity events) on a regular basis, like charity carwashes, 
discount days or specials? Maybe a day when all eco-friendly electric, hybrid or Prius 
vehicles get a 25% discount?

• Do you want to be considered the “area expert” in the carwash industry in your 
community? The go-to person to ask about trends and statistics in carwashing? The 
person who can provide insight on eco-friendly washes and the latest technological 
innovations? You will need to keep two steps ahead on innovations and be quick to 
connect with the media when you notice a shift in consumer preferences or demographics, 
want to announce technology or product updates, or share environmental impact reports.

• Get acquainted with the media around you. READ the newspapers and magazines—who 
is their target consumer? LISTEN to the drive-time radio hosts and WATCH the local TV 
channels. LOOK at all their online sites. Do they have online calendars to which you can 
add information about your business? If yes, learn how to use them. Many sites offer that 
option now.

• Draft a list of local media contacts. They would primarily be the business and environment 
beat reporters. Simply plug in their media, contact name, email address and phone. You will 
rarely need their physical address. Get to know these people; read their articles or blogs 
and listen to their broadcasts. 

• Set the list up in a simple grid so you can swipe through the email column and copy just 
the email addresses when you send out a mass press release. When you send out a mass 
mailing, use the bcc or blind carbon copy function. No one likes to scroll through dozens of 
names to read a press release.
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• Update the list regularly. There is about a 25- to 33-percent turnover annually. At the paper 
where I work, it is not unusual to receive mail intended for someone who retired seven 
years ago. We roll our eyes and either throw it away or call up the long-gone reporter to 
tease her about it. Then we throw it away.

The Press Release
You don’t need to be Mark Twain to write a press release. Ideally, it should be short and free of 
industry jargon or acronyms.

A release should have these important elements:

• Who?
• What?
• Where?
• When?
• Why?
• How? or
• How much does it cost?

Of these, “Why?” is the most important “W.” Why would a reader, listener or viewer be 
interested? Why are you doing it? Why is this newsworthy? Is it “sexy”—meaning will it grab 
your reader’s attention from “Hello?”

The release should have your contact information:

• Your name or the name of the contact person
• Your 24/7 phone number
• Your mobile number
• Your email address
• Your website or your business website
• Your social media links.

Finally, if you have the finances to hire a public relations firm, interview possible firms with the 
same thoroughness you’d give to a new partner.

Wendi Winters has years of experience in public relations. She had her own firm in New York 
City and worked for two “top five” public relations corporations. In Maryland, she crossed over 
and is now a full-time journalist, columnist and feature writer. With her background, she often 
sees both sides of a story clearly.

As her pay it forward, she organizes an annual two-evening seminar in Annapolis called P.R. 
Bazaar. She is joined by colleagues in the area media and public relations industries. Over the 
event’s two nights, the panelists share their insights with the audience in small-group settings, 
and every seven minutes the panelists move to a new table, ensuring they meet every person 
in the room. Going into our 13th year, the next series is April 4 and 11, 2016.
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YOU HAVE COME TO EXPECT 
                               FROM LASERWASH ® 

Everything 

 A WHOLE LOT MORE!
• Aircraft grade anodized aluminum bridge and main rails - Now Standard

• New redesigned LaserWash 360Plus Navigation System for improved bridge 
movement, accuracy, and speed

• Non-corrosive materials used – stainless and aluminum

• Fluid valves eliminated from the bridge

• Air valves now enclosed for increased reliability

• New stainless steel pump station design focused on improved functionality and 
  low maintenance costs

• 25 gallon water tank – Now Standard

• Welded manifolds replacing assemblies of fittings – reduces leak points

• Larger low pressure pump that feeds spot free to the bridge, eliminating the need to 
  pressure feed spot free through the main pump, reducing energy /saving costs

• Ultimate cover package – Now Standard
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Express Detailing:

BY BUD ABRAHAM

WHAT YOU NEED FOR A HIGH-VOLUME OPERATION
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It is very interesting that even with the popularity of express detailing more carwash 
operators are not taking advantage of the financial possibilities that offering this service 
makes possible. It’s also interesting that express detailing services are also not being 
offered in the best way. For those considering the addition of express detailing services to 
a carwash, and for those already offering the service, DO NOT MISS the key aspect of the 
service. The key? It’s a high-volume service.

Consider what it takes to deliver a high-volume service:

1. sufficient space to accommodate the volume
2. equipment that can process the work quickly with the highest quality
3. well-trained personnel

It’s important to consider what it means to add a high-volume service. For instance, a 
carwash would want to look at:

1. their layout to see what they could do to enhance it
2. upgrading their carwash equipment 
3. retraining or adding new personnel; improving operational procedures.

Understanding Express Detailing
Express detailing at the carwash involves a number of consumer benefits that need 
attention in order to reap superior results. Many operators are making money with express 
detailing, but they could be making much more had they considered some essential 
details.

The consumer benefits are: 

1. Express detail services are a one-stop convenience for the customer because they are 
already at the carwash and will not have the time to come back another time.

2. No appointment is necessary.
3. Any one service can be done in 30 minutes or less. 
4. They are offered at a lower price because of the high volume.

The most important issue is time. Express means fast. If you are going to offer an express 
service and advertise that it can be done in 30 minutes or less, you have to deliver every 
day, every hour. It’s important to ask: Does your carwash have the ability to respond to this 
level of volume? Is it possible to deliver 10 to 20 express services on a busy Saturday?

To have an acceptable express detail service at a carwash takes more space than one bay 
or a canopy at the end of the tunnel; more equipment than a 15–lb. electric orbital waxer 
and portable soil extractor; and more personnel than a couple of carwash employees.
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What You Need
To capture all the potential that your 
carwash customer base offers, you 
need the following:

1. Adequate space: If you are washing 
6,000 cars a month, a full-service 
carwash operation could enjoy 
volumes from a low of 10 percent 
up to 25 percent of the 6,000 cars 
purchasing at least one express 
detail service. Do the numbers; that 
is huge potential. At 10 percent 
that is 600 services at, say, a low of 
$29.95 or $17.970 or an exterior or 
express wash doing 5 percent to 10 
percent at the low end 300 cars x 
$29.95 is $8, 985 per month. Your 
cost per car for labor, materials, 
amortization of equipment, and 
sales commissions is maybe $10 
per car. Bottom line: You cannot do 
those volumes with one bay.

2. You need well-trained and 
motivated employees who can 
turn out cars quickly with good 
quality and who are motivated by 
production.

3. You need enough equipment for 
each side of every vehicle in the 
bays you set aside for express 
detailing service. There should 
be sufficient equipment to allow 
two people to be working on both 
sides of every car. That means 
multiple orbital waxers, multiple soil 
extractors, etc.

4. Finally, you need to have the 
appropriate chemicals and supplies 
suited to perform express detail 
services, which typically are:

• express wax
• express carpet shampoo (and mats)
• express seat shampoo
• express interior detail (carpets, mats, seats, dash and door panels, and windows)
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The following is a recommended list of express detailing equipment, tools, supplies and 
Chemicals needed:

Equipment 

1. a central vacuum system with hose drops to each bay (these can be adapted to provide a 
soil extractor in every bay also)

2. portable extractors for each bay (if the central vacuum is not adapted with this feature) 
3. pneumatic (air) mini-orbital waxer or dual-action polisher to apply wax to a vehicle in five 

minutes (less with two people).
4. pneumatic rotary shampooer that provides fast and effective friction shampooing to 

carpets and fabric seats in less than 10 minutes.
5. some type of central distribution of chemicals with chemical lines in the work bays; these 

eliminate the need for chemicals in small squeeze and spray bottles and the resultant 
disorganization, distractions and wasted time.

Chemicals
Not all chemicals are the same, and they do make a difference in the delivery of express 
services. Give careful consideration to what you want to achieve and then choose chemicals 
that will give you those results. With that said, I will provide you a list of the highest quality 
chemicals that will allow you to deliver the best service as fast as possible. 

Assuming you will service the vehicle after the carwash (either full-service or exterior), this is 
what you need: 

1. tar and grease remover—you must remove tar from rocker panels before waxing. It has to 
be part of the service 

2. carpet and upholstery shampoo—for any friction shampooing that is required for dirty 
carpets or mats or fabric seats 

3. extractor shampoo—for use in the soil extractor to rinse clean the carpets, mats or 
upholstery (high dilution 64 to 1 and non-foaming) 

4. dressing—for tires, dash, etc. 
5. glass cleaner 
6. high-quality one-step product—certain vehicles will require some light surface cleaning 

along with protection 
7. paint sealant—this is a must instead of a wax because waxes are harder to apply and 

harder to remove; with time being an issue, you need a product that goes on and comes 
off easily. Besides, a sealant will last up to six months in some areas of the country, 
whereas a wax will last no more than 30 days anywhere in the country.
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NEW REPS WELCOME  PRODUCTS SUBJECT TO CHANGE WITHOUT NOTICE  2ALN16

T h e  U l t i m a t e  i n  D R Y I N G  Te c h n o l o g y ! 

7400 N. Glen Harbor Blvd. Glendale, AZ 85307
800.521.8218  •  www.protovest.com

2016 SCWA Covention &
Car Wash EXPO

Don’t miss visiting the Proto-Vest 
team at our booth! Both Ryan Reyes 
and Richard Flores will be glad to 
help you.

Call Sales or Ryan Reyes today
at 1.800.521.8218 for special
discounts on your order.

Use code Sales28

February 28 - March 1

Arlington Convention Center,
Arlington, TX
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Supplies
You will need the following operational supplies:

1. several dozen microfiber towels in three different colors—one for glass only; one for water 
and wax removal; one for cleaning

2. nylon scrub brushes
3. detail brushes 
4. air gun—for blowing water off the car and/or blowing out hidden dirt on interiors
5. plastic or paper floormats
6. plastic seat cover

Summary
This formula for the delivery of high-volume express detail services is based on my years of 
experience and observation. Assuming that you have enough space and personnel and you 
follow the recommendations I suggest, you will be able to deliver as many express services as 
you can sell.
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OF THEmonthphoto 
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BY PAT TROY, PUBLISHER OF WASHTRENDS

A Periodic Blog Posting  
From WashTrends  

and the Industry Leaders From  
the WashTrends.com Website

Carwash Words is a periodic blog. Posts are written by an array of carwash 
industry folks on carwash related topics of their own choosing. It is my 
observation that innovation in the carwash industry springs from individual 
hard work and flashes of genius, coupled with a healthy competitive 
environment. 

The trends don’t trickle down from a few people at the top. On the contrary, 
they seem to percolate up from the bottom. In my opinion, that is why a 
magazine like WashTrends is important to the industry. Somebody needs 
to keep an eye on what is driving change and report it throughout the 
industry. 

BLOG
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AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
kevin@americandoorsupply.com

American Garage Door Supply Inc. designs and manufactures door, 
operator and radiant heater products specifically for carwashes. 
Manufactured products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, Stainless Steel Track 
& Hardware, Magnum SP Rollers, Daystar Stainless Steel Infrared Heaters, 
and products designed for maximum performance in tough conditions. 
Complete line of universal and brand name replacement products for 
renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
763.205.8341 (phone)
763.433.0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing these customer 
recognized benefits: Quiet.Simple.Quality. Proven high efficiency and 
reliability, Arimitsu delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps on their new or 
existing equipment while migrating away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
215.781.3600 (phone)
215.781.3601 (fax)
cfrey@blendco.com
www.blendco.com
Product List: SuperSat Custom Detergent Systems, Red Rhino 
Waxes and Dressings, Two Clean, Durashield Total Car Protectant, 
Tunnel Vision, Total Tunnel, Diamond Magic Tire Shine, NEW Cool 
Dry, NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies a full line of 
transportation cleaning products, including formulated powders, 
liquids, SuperSat Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the transportation 
cleaning industry with innovative detergent solutions for more than 
30 years. At Blendco, we\’re dedicated to providing you with the very 
best in car wash products to take you where you want to go- putting 
out cleaner cars faster and easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
571.220.6997 (phone)
703.777.7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger manufactures the following 
well known brands: Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and QuickFire™

Carwash Solutions is a service-driven company with customers in Virginia, 
Maryland, Washington DC, North Carolina, South Carolina parts of West 
Virginia and Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions proudly sells 
Belanger equipment. In addition to our products, we also offer the following 
value-added services to include: site evaluation, site design, financial 
consultation, engineering support, project management, installation 
expertise, sales training, service training, and marketing support. We look 
forward to earning your business!

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
440.585.1100 (phone)
440.585.1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black Diamond, Vividplus, 
Sensations, Assault, GrimeBuster, Cleantech, Foamtech, Fast Break X55, 
Bead Up, Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, is a family-owned 
business manufacturing quality chemical solutions for more than six 
decades. Products are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth now and into the future. 
Diamond Shine has built its reputation on long-term relationships and 
customer satisfaction and prides itself on providing cutting-edge chemistry 
and cost-efficient solutions. Diamond Shine offers premier service and 
marketing support through a team of distributors and representatives 
committed to helping operators achieve product performance, cost 
effectiveness, and profitability.

Buyers GuideBuyers Guide

DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
800.336.6338 (phone)
330.645.2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel Controller, RFID

Computer solutions for the car wash and quick lube industry. Our point-of-
sale cash register system tracks your sales and labor as well as connects 
to your tunnel controller. We provide strong marketing solutions like loyalty 
promotion, customer tracking, ticket book control and prepaid cards. Our 
popular products include SiteWatch®, TunnelWatch®, Portable Touch 
Terminal, Xpress Pay Terminal®, FastPass®, and the Automatic Recharge 
Module®.
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EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
888.818.0118 (phone)
920.684.4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, Colored Panels, 
Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, clean, inviting experience 
for your customers. For use in self-serves, automatics, tunnels and perfect 
for new or refurbished construction. Panels are available in 12″ and 24″ 
widths, and cut to the inch from lengths 4 to 20 feet. Install quickly with no 
exposed fasteners, providing a smooth easy to clean surface. Come with a 
ten year warranty and Class A smoke and flame rating.

HAMILTON MFG. CORP.
1026 Hamilton Dr.
Holland, Oh 43528
888.723.4858 (phone)
sales@hamiltonmfg.com
www.hamiltonmfg.com

Hamilton Manufacturing Corp. is a recognized industry leader in the 
development, manufacturing, and support of automated point-of-sale 
transaction systems, parking access systems, Data Access Networks 
and token/change machines. Hamilton products are engineered and built 
to meet the demanding needs of the unattended car wash and parking 
industries, as well as, amusement, coin laundry, weigh stations and various 
other customized applications. Hamilton products are designed and built 
to improve customer convenience and loyalty, while offering contemporary 
technology, legendary Hamilton durability and superior security.

ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
610.881.8000 (phone)
www.icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, Tunnel Master®, Jr., 
Auto Sentry® flex, Auto Sentry® Petro, Auto Passport™

Innovative Control Systems is the leading provider of innovative business 
solutions for the carwash industry. Our mission is to help our operators 
achieve success through advanced control products and management 
solutions. We maintain an extensive distribution network throughout North 
America and Australia.

KLEEN-RITE CORP.
“Wholesale Carwash Supplies”
257 S 9th St.
Columbia, PA 17512
Toll Free: 800.233.3873
Phone: 717.684.6721
Email: sales@kleen-ritecorp.com
www.kleen-ritecorp.com

Kleen-Rite Corp. is a wholesale car wash supplier providing carwash 
supplies, parts and equipment at an affordable price. Some of the top 
sellers we stock include Cat Pumps, Flojet Pumps, Dema Solenoid Valves, 
Armor All Sponge, Simoniz Car Wash Soap, and Little Trees Air Fresheners. 
The best prices for you!

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
800.225.2231 (phone)
920.337.9410 (fax)
cwsales@lustrabear.com
www.lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, Conditioners, Drying 
Agents, Accessories

Lustra™ offers high-quality, innovative car care products, exceptional 
service and creative marketing. Ultraflex is Lustra’s™ advanced system of 
ultra-concentrated, environmentally-friendly car wash products, packaging 
and equipment. This allows you to create an extraordinary Car Wash 
Experience for your customers, while controlling operating costs, and 
improving safety and handling. Lustra’s™ global network of distributors 
provides local support when you need it. Let Lustra™ make your car 
cleaning and product offerings the best in your market.

Buyers GuideBuyers Guide

NATIONAL AUTOMOTIVE CHEMICAL
1000 Highland Ave.
Cambridge, OH 43725
740.439.4699 (phone)
www.nachemical.com

National Automotive Chemical prides itself in offering high quality chemicals 
for the car wash industry since it’s beginning in 1979. We are constantly 
keeping pace with the current market demands by formulating new 
products for the continually changing car wash needs as well as consumer 
demand. We are a proud supporter of American Entrepreneurs and our 
vision is to manufacturer the best quality, cost effective products in today’s 
market conditions. “We are here for You” NA Chemicals’ extensive product 
line includes pre-soaks, detergents, tire, rim and wheel products, waxes/
polishes, clear coats, drying agents, powders, detailing, pet wash products 
and more.
 
Rob Johnson 
rjohnson@nachemical.com
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Buyers GuideBuyers Guide

PLASTECO, INC.
PO Box 24158
Houston, TX 77229
713.673.7710 (phone)
www.plasteco.com

Plasteco has manufactured skylights since 1957 and supplied the car 
wash industry for more than 30 years. With skylights available for new 
construction and retrofitting, we provide on-time delivery and a trouble-free 
experience to meet your skylight requirements. 

Where Form Follows Function.
713.673.7710
skylights@plasteco.com
www.plasteco.com

PROTO-VEST, INC.
7400 N Glen Harbor Blvd.
Glendale, AZ 85307
623.872.8300 (phone)
advertising@protovest.com
www.protovest.com

At Proto-Vest, the globally known expertise in the specialty device drying 
industry with over 40 Patents in design and engineering on their products
with several more pending lends them to offer a unique, superior 
equipment that separates them from the others in exceeding expectations
in the industry. Their systems offer fully automated drying applications that 
uses low energy consumption and utilizes integrated processing control 
devices, solely developed and patented by Proto-Vest Inc.

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
920.983.8333 (phone)
920.983.8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and Tandem® 
RiteTouch in-bay wash systems, WashTools tunnel wash systems, MaxAir 
dryers, Access® Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems (SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System — PDQ 
Manufacturing, a Dover Company, is a leading designer and producer 
of vehicle wash systems. LaserWash® and Tandem® brands of in-bay 
systems and WashTools conveyor tunnel products are cleaning vehicles 
in thousands of facilities around the globe. PDQ also provides wash 
marketing, customer loyalty and wash payment products under the 
ACCESS® brand name. Since 1984, PDQ Manufacturing has represented 
Performance, Dependability and Quality with outstanding products, and 
support that contribute to our customers’ profitability.

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
800.548.3396 (phone)
574.267.3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line Solutions™

Warsaw Chemical Co., Inc. offers over two hundred Car Choice® Brand 
car wash and Maintenance products internationally and throughout the 
United States. The Car Choice® line includes products for self-service, 
automatic, and conveyor carwashes, including pre-soaks, detergents, 
foam brush shampoos, clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ environmentally 
friendly products. 
For more information contact Warsaw Chemical Co., Inc., P.O. Box 858, 
Warsaw, IN 46581. Phone: 800.548.3396, Fax: 574.267.3884. Website: 
www.warsaw-chem.com.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
800.448.4735 (phone)
434.978.4328 (fax)
washtech@laser-washtech.com
www.washtechinc.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, Lustra, Ginsan , 
Unitec, Ultraflex

Washtech sells, services and supplies car wash equipment to all segments 
of the Car Wash Industry. We operate the largest service department in 
the industry with same and next day service throughout VA, MD, NJ, DE, 
PA,and WV.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
443.561.1200 (phone)
410.579.6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, WashPay and EZ Trak

Unitec develops, manufactures and services automatic payment stations 
for unattended car washes. Our technology enables car washes to run 
24/7, helping owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks to internet-enabled 
touch screens integrated with fuel pumps, Unitec machines work in any 
environment, with any type of car wash control system. We design custom 
solutions, as well.

Buyers GuideBuyers Guide

800.327.8723 (toll-free)
954.720.4100 (International & Local)
Sales@SonnysDirect.com
www.sonnysdirect.com

SONNY’S The CarWash Factory is the largest manufacturer of 
conveyorized car wash equipment, systems, and parts in the world. With 
over 65 years of experience Sonny’s is committed to making car washing 
easy through their four departments of service: Car Wash Equipment, Parts 
and Accessories, CarWash College, and Auto Pilot Control. Discover more 
by visiting, www.sonnysdirect.com

SONNY’S ENTERPRISES, INC.
5605 Hiatus Road
Tamarac, Florida 33321
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Kleen-Rite Corporation announces the latest innovation of spray nozzles and the way to 
save more money. Rising water and sewer bills are at an all-time high, and carwash owners 
need to learn how to take action. With the water bill being the biggest component in the 
carwash industry, the smallest component can be one of the greatest influences on the 
amount of water that is used. We welcome the spray nozzle.

Spray nozzles are a minuscule part of a carwash and may seem unimportant. But it is 
common for a carwash to be using 30 percent excess water per vehicle if the wrong nozzle 
is in place. You also can have a loss of customers as a result of a poor-quality wash or 
excessive down time as well as unnecessary labor from increased maintenance.

“It’s funny, when you’re trying to solve a problem, the answer always seems to be right in 
front of your face,” Kleen-Rite Corporation President Mike McKonly says. “Spray nozzles are 
effective, reliant, and save me a ton of money. I never thought something so small would be 
so pertinent to a carwash business.”

There is no way you can change the cost of water, but you can always change the amount 
of water you use, which is why spray nozzles are the way to go. The annual cost of wasted 
water and chemicals in an in-bay automatic is $11, 826. Not only that, but a conveyor 
carwash loses about $23,652 alone! That’s a lot of money going down the drain, literally.

Worn nozzles cost you money, but by selecting the right nozzle and keeping up on the 
maintenance, you will save thousands of dollars and time. What are you waiting for?

Kleen-Rite Corporation was founded in 1959 and has been a successful business ever 
since, a carwash that is employed with a large, experienced and skilled team of carwash 
professionals. Kleen-Rite lives by its creed of being “your reliable supplier for the carwash 
industry” and providing “the best for less!” https://www.kleen-ritecorp.com/default.aspx

KLEEN-RITE CORP ANNOUNCES  
THE LATEST INNOVATION OF SPRAY NOZZLES
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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ALTA MERE TOUTS SUCCESSFUL REBRANDING EFFORTS

Franchise Introduces Paint Protection Services, New Auto Accessories and Installation 

Alta Mere The Automotive Outfitters, a franchise offering a complete selection of 
automotive aftermarket high-tech retail accessories and installation services, recently 
underwent a national rebranding that included several new products and features to 
enhance the customer experience. Alta Mere is a division of Moran Family of Brands, one of 
the nation’s leading franchises of general automotive repair, transmission repair and auto 
accessories.

Alta Mere introduced two new features in the company’s line of operations: paint protection 
services and car accessories, including a focus on driver safety. Their paint protection 
guards against damage done by rocks, pebbles, road debris and snow-melting chemicals 
by applying a precision-cut protective film to the exterior of a car. The franchise’s premium 
line of accessories includes features such as security and radar detection systems, remote 
starters and keyless entry, GPS tracking, and hands-free phone systems. In addition to 
highlighting the new products, Alta Mere continues to feature the franchise’s most popular 
service, custom window tinting for all makes and models of cars and trucks.

The Alta Mere rebranding features an updated showroom with a streamlined look for each 
store. Six digital menu boards were installed in alcoves around the showroom, displaying 
each of the products and services offered by the store. The menu boards provide video 
demonstrations of each product and an updated price guide for each. These displays offer 
a visually appealing way for customers to view Alta Mere’s services along with the latest 
automated updates. 

The rebranding first took place at the Alta Mere store in Oklahoma City in the fall of 2014, 
with franchise owner Greg Goodman’s location serving as the model store. All new stores 
will replicate the appearance of the Oklahoma City showroom, while existing stores will 
incorporate the updates pending their individual budgets. A virtual tour of the showroom at 
the Oklahoma City location can be found on the store’s website, http://okc.altamere.com/.

“To be the first store to take part in Alta Mere’s rebranding was a tremendous challenge and 
responsibility, but it has yielded fantastic results,” says Goodman. “We’ve heard constant 
positive feedback from our customers on the new layout of the store, as well as our website, 
which gives a virtual tour of the showroom. We have experienced a 15-percent increase in 
sales over the last year, which I believe is directly attributable to the Alta Mere rebranding 
efforts.”

As part of the rebrand, Alta Mere also created the new franchise tagline of “Alta Mere: The 
Automotive Outfitters” to better reflect the wide range of products and services available 
for all types of vehicles.
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LONG NECK CAR WASH SUPPORTS PATIENT PROGRAM 
AT BEEBE HEALTHCARE’S TUNNELL CANCER CENTER

“We have seen immediate results in sales increases and customer engagement as part of 
the franchise rebranding across all of our Alta Mere stores,” says Peter Baldine, president of 
Moran Family of Brands. “The Oklahoma City store provided us with a successful blueprint 
to implement in additional locations, and we look forward to providing our customers with 
top-notch automotive services and accessories.”

About Moran Family of Brands:

Moran Family of Brands is one of the nation’s leading franchisers of general automotive 
repair, transmission repair and automotive accessory centers. Based in Midlothian, Illinois, 
Moran Family of Brands provides specialty products and services in virtually every aspect 
of the automotive aftermarket through four individual brands and a total of more than 
120 franchise locations nationwide, including Mr. Transmission, The Professionals, Alta 
Mere: The Automotive Outfitters, and Milex Complete Auto Care Centers and SmartView 
Window Solutions. For more information on Moran Family of Brands, visit http://www.
moranfamilyofbrands.com.

Andrea and Tony Senturk, owners of Long Neck Car Wash, recently donated $1,098 to the 
Beebe Medical Foundation from a fundraiser where they focused on raising awareness 
for the “Day Away Retreat” program at Beebe’s Tunnell Cancer Center. Andrea and Tony 
are pictured here with Tom Protack, vice president of development at Beebe Medical 
Foundation.

Beebe Healthcare is a not-for-profit community healthcare system with a charitable mission 
to encourage healthy living, prevent illness and restore optimal health for the people 
residing, working or visiting in the communities we serve. It offers services throughout 
southern Delaware for residents and visitors, including a 210-licensed-bed hospital, a 
cancer center, and outpatient facilities providing walk-in care, lab, imaging and physical 
rehabilitation services. For more information, please visit us online at 
www.beebehealthcare.org.
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After 14 years, Quick Quack Car Wash is finally opening a new location in Amarillo, the 
city where the very first Quick Quack was built. To celebrate, Quick Quack gave away 
free carwashes for 10 days and includes free vacuums and a new hand-towel dry service. 
The new location is the fourth Amarillo location for the carwash chain and the twentieth 
location overall. The free carwash days were held January 15 through 24 and are only 
available at the new location.

The newly renovated carwash (formerly Aqua Express) is located at 1920 South Grand 
Street, behind Braum’s Ice Cream and Sonic Drive-In. Quick Quack will also be introducing a 
new hand-towel dry service at all Amarillo locations.

“It has been far too long since we opened a new location in Amarillo, and now we are 
planning on at least one more this year,” says Jason Johnson, president of Quick Quack Car 
Wash. “We are especially excited to add hand-towel drying at all our Amarillo locations.  
We are confident that we provide the fastest, cleanest, and now driest express carwash  
in town.”

Quick Quack was the Amarillo Globe-News “Best of Amarillo” 2015 award winner and has 
been selected as the “Best ofAmarillo” every year since 2010 when the carwash category 
was first introduced. Quick Quack is also regularly recognized as one of the top 50 carwash 
chains in the country.

About Quick Quack Car Wash

Quick Quack Car Wash has 20 locations in Texas, California and Colorado. The Quick Quack 
Car Wash concept grew out of a desire to get cars clean using the best technology and 
to do it extremely fast. Quick Quack is best known for its speed and its industry-leading 
low starting price of $14.99 per month for “Wash All You Want” Unlimited Car Wash 
memberships. Fully automated and computerized, the high-quality and environmentally 
friendly carwashing system uses soft cloth and filtered, recycled water. The customer stays 
in his or her vehicle while being automatically guided through the carwash, where the 
vehicle is soaked, soaped, washed, polished, rinsed with spot-free wate, and dried, all in  
a matter of minutes. Quick Quack Car Wash is open every day from 7:00 a.m. to 7:00 p.m.  
in winter and 7:00 a.m. to 9:00 p.m. in summer. More information is available online at  
www.DontDriveDirty.com.

CARWASH CHAIN CELEBRATES OPENING OF 20TH 
LOCATION WITH FREE WASHES AND TOWEL DRYING
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7 Flags Car Wash is very excited about the opening of our new Express Car Wash in Citrus 
Heights. The new 7 Flags Sunrise Express Car Wash is located at 7711 Sunrise Blvd, Citrus 
Heights, California, just off Antelope Drive. 

This new facility is fitted with cutting-edge carwash technology. It can get you in and out in 
three minutes, with three express pay terminals, 20 free vacuum stalls (with no time limit on 
vacuuming) and two free mat-cleaning machines. The carwash is fitted with LED lighting, 
as well as top-of-the-line equipment, to not only get a clean car but to enjoy the show put 
on while doing so. Sunrise Car Wash recaptures all the water used during the wash, filters 
it in our state-of-the-art water treatment system, and reuses it using less fresh water than 
a load of laundry. Sunrise Express Car Wash offers five carwash packages starting at $6 
and ranging to $20, with every wash receiving a towel dry. Sunrise Express Car Wash will 
be open 8:00 a.m.- 6:00 p.m. seven days a week in the winter, and 8:00 a.m. to 8:00 p.m. 
seven days a week in the summer.

“Our goal with our new wash is to generate excitement about getting a carwash; it is a one-
of-a-kind show that the entire family will enjoy, especially the kids,” explains Vice-President 
Jason Anthony. “It is a very exciting time for us, expanding out of Solano County into 
the Sacramento market; we look forward to new opportunities for more expansion in the 
future.”

7 Flags Car Wash was founded in 1964 by Jack Anthony Jr. and just celebrated its 51st 
anniversary. The company is now run by CEO and President Jack Anthony III with his 
sons Jason Anthony and Kyle Anthony by his side. This will be 7 Flags Car Wash’s second 
Express Wash and twelfth carwash location overall. 7 Flags Car Wash was the first green 
certified business in Solano County, and they are excited about expanding their green 
footprint.

For more information about 7 Flags Car Wash, please visit our website at 
www.7flagscarwash.com.

7 FLAGS CAR WASH IS EXPANDING ITS REACH  
TO THE SACRAMENTO AREA, OPENING SUNRISE 
EXPRESS CAR WASH

WCA is looking for articles on educational topics (NOT a sales pitch for a company or 
product) related to the carwash industry to include in our newsletter, Express. We have 
also launched a new section of the newsletter called Industry Bloopers. If you have an idea 
for a news article or have an industry blooper you’d like to share, please send to Executive 
Director Kristy Babb at Kristy@wcwa.org. We look forward to receiving your submissions! 

WESTERN CAR WASH ASSOCIATION CALL FOR ACTION
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ü Maximize your properties revenue potential with our 
site layout engineering team that creates over 13,000 
site-specific drawings each year for many of the most 
profitable car washes on the planet.

ü Eliminate  costly project delays with as many as 50 
pages of mechanical drawings, free of charge, with 
every equipment purchase backed by a company 
with Dun & Bradstreet’s highest rating since 1997.

ü Protect your investment with Sonny’s retrofit-able 
Foundation Frame architecture.  You’re able to mount 
additional components to increase wash throughput 
and retrofit new technologies as your site matures.

ü Grow your business with new training, technology, 
and equipment innovations engineered to adapt 
to your existing Sonny’s tunnel and ensure your 
competitive advantage for generations to come.

Sure, our equipment is reliable, easy to 
maintain, and affordable, but that’s only a 
small part of why Sonny’s is the bestselling 
conveyorized car wash equipment in the 
world.  When you choose Sonny’s, you’re 
getting a partner that has been washing 
cars since 1949 with the hands-on operating 
experience to guide you every step of the way.

www.SonnysDirect.com | 800-327-8723

The Tunnel Experts TM

Thank You for Making SONNY’S the Largest Manufacturer of Conveyorized Car Wash Equipment In The World!

Chris Dudar
Operations Manager 
Edwards Station  
Service Center  
Edwards Station, CO

We’re up 75% in volume some 
months and that’s in less than one 
year. With the Mini Tunnel, we’re able 
to wash 40 cars an hour compared 
to 10 cars an hour from the rollover 
it replaced. Sonny’s has been 
great.

Testimonial

Designed Here. Built Here. Backed Here.™

YOU 
CAN’T
FAKE
INNOVATION.

The Original 
Mini Tunnel 35-Foot Bay

50 Cars Per Hour

To watch this and many other car wash case studies,  
subscribe to SONNY’S® YouTube™ Channel
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Based on member and industry research performed in 2015 to determine ways the 
International Carwash Association can best serve the carwash industry, ICA has launched 
several new networking, learning and social events for carwash professionals in 2016.

The events are part of a new “Events Series” that will complement the world’s largest 
carwash events, The Car Wash Show and Car Wash Show Europe, on an ongoing basis. 
Four events will debut this year:

Splash! 2016 – October 25-26, 2016 | Las Vegas, Nevada

The “un” tradeshow for carwash professionals, this event breaks the mold to bring a fresh 
approach to getting down to business. It’s still work; it’s just cleverly disguised as your kind 
of party! Product demonstrations, workshops, raffles, supplier displays and plenty of food 
and beverages highlight this 24-hour carwash festival at the Mirage Hotel.

Management Seminar – September 10-18, 2016 | Europe

ICA is bringing back one of its most popular offerings: a tour of carwashes and historical 
sights in Europe. In 2016, ICA will offer a package tour of Germany, France and Switzerland 
that is perfect for owners and spouses. Space is limited.

Sporting Retreat – November 14-16, 2016 | Camilla, Georgia

You don’t need to be at a carwash to network with and learn from other operators, so join 
us on an outdoor excursion to one of the country’s top upland bird hunting lodges. Enjoy 
the opportunity to get away while also building your network and creating new friendships. 
Space is limited.

Supplier Summit – November 2016, Chicago, Illinois

Join carwash supplier company leaders and executives for this unique opportunity to 
network, learn from others about the status of the carwash industry, and hear about trends 
that will impact your business.

Details about a fifth new event, the Car Wash Excellence Summit, will be announced later 
in 2016.

“One of the best ways that ICA can help carwash operators succeed is by building and 
cultivating a community of people who are interested in learning and sharing,” says ICA 
CEO Eric Wulf. “The Events Series is a new way for carwash professionals to gain ideas, 
build friendships—and have fun along the way.”

ICA LAUNCHES NEW SERIES  
OF EVENTS FOR CARWASH PROFESSIONALS
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NOVEMBER 13-15, 2016 

HALL 1, 2 & 3, DUBAI INTERNATIONAL
CONVENTION & EXHIBITION CENTRE

Following the grand success of the inaugural edition, the Gulf Car Wash – Car Care Expo, 
the region’s only event totally dedicated to the carwash and car care industry, will return 
this November (13–15). Preparations are on for the second edition, with some of the top 
exhibitors this year having already confirmed their presence in the upcoming edition. 

The show will once again bring together under one roof leading car care and carwash 
owners, operators, equipment manufacturers, suppliers and distributors of equipment and 
accessories from the regional and international market, providing a platform where you can 
check out new products and technology. 

With the Middle East automotive market expected to grow twice as fast as North American 
and Western European markets by 2022, going by market reports, the demand for carwash 
and car care services in the region is bound to increase alongside this growth, providing 
further impetus to the show. 

Key highlights:

This year the show has increased its exhibition space by 100 percent. 

International conference focused on the carwash and car care industry.

VIS Exhibitions and Conferences,
P.O.BOX 80260, Dubai, UAE
Tel: +971 4 2970512, Fax: +971 4 2970513,
Web: www.mectw.com
For more information contact:
Anjna Nambiar
Mobile: +971 528781332
Email: anjna@vis.ae

GULF CAR WASH – CAR CARE EXPO  
GEARING UP FOR ANOTHER SUCCESSFUL EDITION
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DRB SYSTEMS MARKS FOUR MILLION RFID  
FASTPASS TAGS ISSUED TO CARWASH CUSTOMERS

Tidal Wave Auto Spa, an innovator in the carwash industry located in Peachtree City, 
Georgia, sold DRB Systems’ four millionth FastPass® RFID Tag. Tidal Wave owner Scott 
Blackstock attributes more than 20 percent of his customer growth to the monthly pass 
program.

In 2006, DRB Systems, a leader in carwash software and hardware solutions, introduced 
the FastPass® Wireless Acceptance System. This system uses RFID technology to automate 
wash menu selections and payment options and reduce lengthy wait times for frequent  
on-the-go customers. The FastPass® system also provides carwash staffers the ability to 
focus on selling and customer service, both a big win in the eyes of a carwash owner.

Convenience and security are key, and like many subscriptions, this groundbreaking system 
allows recurring plan members to securely draft their fee from an electronic payment 
method of choice. Gene Goins, a frequent carwash customer, decided to join Tidal Wave’s 
unlimited monthly pass club and was honored to have purchased the four millionth 
FastPass® Tag from Tidal Wave. 

“With more than four million FastPass® tags issued, we are excited to be a part of our 
customers’ success and with the continued acceptance of the monthly pass program,”  
said Bonnie McMillan, vice president of sales and marketing with DRB Systems.
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800.999.7235
www.NACHEMICAL.COM

Road tested and approved! National Automotive Chemical 
manufactures high quality presoaks, tri foams, polishes, 
waxes and other great products. Visit our website or call 
today to learn more about our exciting line of products
and services!

H TH T
tire

red

tire & engine cleaner
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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