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Letter from the Editor:

S E P T E M B E R 2015

Welcome to WashTrends September.

Fall is in the air! Cooler temperatures and a new season 
are almost here. And that means new routines are prime 
targets for inspiration. What can you try that’s new? What 
new strategies for success can you implement? Have you 
been procrastinating? Resisting change? Now is a great 
time to look at new trends and check out what the carwash 
industry is up to in this month’s issue of WashTrends.

Our September issue has great ideas to share with you. 
As trend seekers we’re always watching for what’s new as 
well as news you can use--today. Interested in what kind of 
work environment millennials are seeking? If you’re hiring, 
you’ll want to check this out. How about EMV? Are you 
ready? Lots of confusion is put into perspective right here in 
WashTrends. How about a road trip? The Western Carwash 
Association just hosted another newsworthy event where 
connections and learning are “win-win” experiences for 
everyone. Our carwash profile this month features Pronto 
Carwash. Take note of what the competition is doing and 
how success is working for them.

And to celebrate the new season, why not take a moment 
for yourself and consider new strategies for success. It’s 
easy! Just sit back, relax, and open the September issue of 
WashTrends. We think you’ll be inspired to step into the 
new season with a new vision for the upcoming months. 

We’d also like to know about any tips for success that can 
make a difference in a carwash. You can email editor@
washtrends.com and we’ll be in touch.

We invite you to open the pages of WashTrends September. 
Explore and be inspired!

As always, our goal is to bring you up-to-the-minute, 
unbiased, trendsetting information that can move your 
business to the future with economic success.

Happy carwashing from everyone at WashTrends!

Sandy

Sandy Travis Bildahl
Editor in Chief
WashTrends

IMPORTANT NOTICE: WashTrends Magazine is now MONTHLY!

WASHTRENDS PUBLICATION INFORMATION 
WashTrends consists of the following family of publications:

WashTrends Magazine — MONTHLY  — Flipbook/PDF publication containing fresh, 
professionally written editorial content. The magazine also contains links to Blogs 
published weekly. This magazine is available by subscription and online. “Apps” for 
Apple and Android smart phones and tablets are also available. 

WashTrends Blog — PERIODIC — Blogs written by carwash operators and other 
industry insiders. 

Advertising packages are available that include logo/link ads, special promotions, 
and classified, as well as conventional display advertising.

Call 410.647.8402 or email info@washtrends.com.
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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Pronto Car Wash 
Keeping Customers
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BY LUCIA REGAN

The sign says it all. Pronto Car Wash in St. Petersburg, Florida, has been keeping customers 
coming back since 1958. When you consider the challenges that an owner-operator faces 
every day, 365 days a year, it is quite an achievement to keep the cars rolling for more than  
50 years. 

Pronto Carwash has had three owner groups since it opened its doors. Marcus Greene and  
his partners purchased the business in 2001 from the second ownership group, which 
operated the carwash for 30 years. 

Marcus Greene explains his affinity for the business: “I have loved cars since I was a kid. My 
dad was a car buff, and we frequented the carwash in my hometown of Mobile, Alabama,  
as I was growing up.” Greene’s college degree is in finance, and he has an MBA. He notes,  
“I have been providing banking services to independent businesses since college. It has helped 
me understand the needs of small-business owners.” So his lifelong love of automobiles  
and his knowledge of financing businesses have come full circle, right to Pronto Car Wash  
& Quick Lube. 

“A Car Wash Is Known by  
the Customers It Keeps.”
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ALL ABOUT THE COMMUNITY

When a business is in one location for this long, it becomes an essential element of 
the community. Pronto has deep connections to St. Petersburg, with its long-term 
membership in the St. Petersburg Chamber of Commerce, its support of the Tampa 
Bay Rays and its participation in the Eagle Eye Crime Prevention program with the St. 
Petersburg Police Department. Yet the connections that matter most are with Pronto’s 
employees and customers. 

Two quotes from the website capture the connection best:

EMPLOYEES:

“During the more than 50 years we’ve served the St. Petersburg community, we 
have also provided personal growth and career opportunities for three generations 
of Pinellas area residents. Many of our current upper-management employees 
began as attendants at Pronto Car Wash & Quik Lube, and some have been here  
as long as 25 years!” 

CUSTOMER:

“For about 20 years, I have been enjoying the services of Pronto Car Wash. I’ve 
owned several cars, new and old, and in each and every visit my vehicle is treated 
like it’s the only one on the lot. The main reason for my review is to extend my 
thanks to the gentleman I look to finish service on my car each time I visit Pronto. 
His name is Mike, and I believe he has been an employee for quite some time. 
Yesterday I decided to visit Pronto Car Wash with an issue I wasn’t sure could be 
addressed. I ran the side of my car against a white painted wall coming into my 
garage. With all the usual care Mike attends to my car, he brings over some cleaner 
and with a little love and elbow grease, off comes the white paint on my gray car! 
I was impressed and so glad I stopped at Pronto instead of the dealership. Who 
knows what they would have charged or how long it would have taken? And on 
top of all that, my car was eligible for a free wash. Mike works diligently on every 
car he attends. These employees hope for a generous gratuity. Please extend that 
courtesy to all of them, as you would any other services… Mike, you rock,  
my friend!” Deborah D. - St. Petersburg - 2/17/15

Pronto Car Wash
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This community extends to the 
company’s website and social 
media presence too. When asked 
about the website  
www.prontocarwash.com, Mr. 
Greene happily reports, “The 
website is new this year. It has 
gotten excellent reviews from our 
employees and our customers. 
We have Facebook, Twitter and 
Pinterest accounts. We have 
gotten favorable interactions on 
all accounts.”

Something else to consider as 
a small-business owner is the 
connection with associations 
and other owner-operators. 
Pronto Car Wash is a member 
of the International Carwash 
Association, the Southeastern 
Car Wash Association and 
the Automotive Oil Change 
Association. Marcus Greene 
supports joining industry groups. 
“Being a member provides 
the ability to connect to a 
large group of people within 
the carwash industry. I would 
suggest to carwash owners that 
they get to know other owners 
on a more personal level and 
learn from their experience.” 

The connections with owners 
and associations and between 
employees and customers all 
come together at the business. 
This is especially important for 
a business that has been around 
for 50-plus years. 

www.prontocarwash.com

Take a look at their video: youtu.be/zt1Xp5HmMU8?rel=0

OVER 55 YEARS OF SKYLIGHT 
DESIGN AND MANUFACTURING.

713.673.7710 | skylights@plasteco.com | plasteco.com

Stand Out with Skylights that Stand 
the Test of Time.  

As one of the most experienced skylight providers in the industry, 
Plasteco delivers quality skylights on time and designed to meet 
your needs. Whether you need a custom design for a new building 
or to retrofit an existing structure, we offer a range of skylights and 
a hassle-free process. 

Trust Plasteco to make your car wash stand out against the 
competition with more than 30 years of experience designing and 
manufacturing skylights for the car wash industry. 

Let Us Design the Perfect Skylight for Your Car Wash.

REQUEST A QUOTE 
713.673.7710 | skylights@plasteco.com
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john bildahl
410.991.3580

jbildahl@aol.com
bildahlphotography.com

facebook: john bildahl
CARS • CARWASH PROFILES •  PORTRAITS • EVENTS

John Bildahl Photography
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Confused About EMV?
(EMV Chip Payment Processing)

What You Need to Know Now

COURTESY OF UNITEC
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There’s a lot of confusion about EMV compliance. We asked Unitec how to best 
understand what’s going on and what is happening right now. The following 
frequently asked questions offer clarity where there may be concern.

EMV FREQUENTLY ASKED QUESTIONS: 

WHEN DO I NEED TO UPGRADE MY EQUIPMENT FOR EMV 
COMPLIANCE? 

There is no requirement to upgrade equipment to accommodate EMV 
cards. The card brands are implementing a “liability shift” in the U.S., 
which takes effect in October 2015 (October 2017 for fuel dispensers). If a 
merchant does not upgrade his equipment for EMV cards by these dates, 
he would assume liability for sales with fraudulent cards. Each merchant will 
need to determine whether the potential costs of the liability shift justify the 
investment in EMV upgrades. 

I’M NOT SURE HOW TO ESTIMATE THE POTENTIAL COST 
ASSOCIATED WITH THIS LIABILITY RISK; CAN YOU EXPLAIN IT? 

The risk occurs when the cardholder data from an EMV card is used to 
create a fraudulent magnetic stripe card. If this card is then used at an EMV 
terminal, the terminal will detect that the card was issued with a chip (EMV 
card) and will not allow processing by the magnetic stripe. A non-EMV 
terminal would not have this capability and would process the fraudulent 
card. Should this happen, the merchant would lose the revenue from that 
wash sale and could be liable for a chargeback fee from the card company. 
The liability shift does not apply if the original card was not issued with a 
chip (mag stripe only) or if the sale was completed with a stolen EMV card.

WILL USE OF EMV PREVENT DATA BREACHES? 

No. Payment card system criminal activity can be either fraud or data theft. 
Fraud is making a payment using another person’s card. Data theft involves 
stealing or collecting cardholder information, such as account number, 
name and expiration data for later fraudulent use. As a merchant, using 
EMV-capable devices in the right manner can help reduce the possibility 
that a fraudulent card will be used for payment. EMV does not prevent the 
theft of data or a data breach, which can still occur through methods such 
as network malware. 

1

2

3
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DO I NEED TO UPGRADE TO EMV FOR PCI COMPLIANCE? 

No. PCI requirements are separate and compliance is not at risk if you don’t upgrade 
for EMV. 

I’VE HEARD THAT EMV CARDS WILL NOT WORK WITH MY TERMINAL 
UNLESS I UPGRADE; IS THAT TRUE? 

No. The chip cards issued in the U.S. will still have magnetic stripes and can still be 
processed with legacy terminals.

IS EMV THE SAME AS CHIP AND PIN? 

Not exactly. EMV stands for Europay/Mastercard/Visa, which formed the organization 
that originally introduced this payment method. The cards are referred to as chip 
cards because there is a computer chip mounted on the surface. In some cases, the 
cardholder must enter a PIN (Personal Identification Number) to verify they are the 
owner of the card. Applications that require a PIN are referred to as “chip and PIN.” 
Similarly, applications that require a signature are sometimes known as “chip and 
signature.” 

6

5

4
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LustraFoam® with

Carnauba Wax

800-225-2231  •  www.LustraBear.com

LustraFoam® with Carnauba Wax is a supreme foaming polish  
and sealant that is fortified with NATURAL CARNAUBA WAX 

providing a deep, glossy shine with UV protection and an 
appealing orange-vanilla scent. 

Provide greater value to your customers by offering LustraFoam® 
with Carnauba Wax and keep them coming back again and again!

See for yourself, contact your Lustra® 
representative today 1-800-225-2231.

100% Satisfaction GuaranteedMarketing 
Available!

2-Sided
Driveway 
Antenna Sign

Scan the QR code to 
see LustraFoam® with 
Carnauba Wax being 
applied.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps
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800.999.7235
www.NACHEMICAL.com

20% off
first

order!
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CARWASH QUESTION  
OF THE MONTH:

SHOULD WORK BE FUN?
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BY MICHAEL HOULIHAN & BONNIE HARVEY

If you’re recruiting millennials, read on. You may want to consider the following six 
components to create a positive workplace culture—and why your company needs 
one.

A positive company culture is quickly becoming a must-have for millennials who are 
entering the job market. But there are definite strategies that today’s carwash can 
use in order to create a new type of environment where fun can actually mean more 
funds. Because one thing is clear:

This isn’t your father’s Corporate America. Workplaces have become more casual, 
more connected, more innovative and more flexible. But have they become fun? 
Maybe so—or at least, that’s what the latest crop of employees hope to find when 
they settle into their new cubicles. 

According to a recent report from Accenture, 60 percent of graduates from the class 
of 2015 said they would take a pay cut to work for a company that had a “positive 
social atmosphere.”

Most employers don’t actually need to see the results of a study to know that a 
positive, even fun, company culture is a deciding factor for young people who are 
entering the job market. And since millennials now account for the largest share of 
the U.S. workforce, those employers had better take this generation’s expectations 
seriously—even if they themselves are members of the “it’s called work for a reason” 
camp.

Don’t worry, you won’t have to put in a basketball court or bowling alley—and 
actually, injecting a little more fun into your organization will benefit everyone. 

It’s a myth that productivity improves when company cultures are rigid, serious and 
businesslike. The reality is, productivity improves when people enjoy being at work 
and enjoy the work they’re doing, regardless of the decade in which they were born.

In our book, The Entrepreneurial Culture, we share the methods and tactics we used 
to make Barefoot Wine so successful. (And yes, that included proactively making 
our company an enjoyable place to work.) Here are six components of a positive 
company culture:
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1. FUN. While going to work might not ever beat a day at the beach, it’s still possible to 
make time at work enjoyable. When possible, allow your employees to work in highly 
collaborative teams and make group work areas available. Give these teams clear goals 
and celebrate when they’re accomplished. You might even want to introduce a little 
friendly competition.

Beyond that, strive to create a fun environment. At Barefoot, we designed colorful work 
spaces with natural light and playful graphics. We let employees choose their titles and 
encouraged wine-related names. (I was “Head Stomper,” if you’re curious.) We also 
gave plenty of time off, celebrated birthdays and didn’t mind a little silliness as long as 
the work got done. All of this helped our people to stay fresh and involved and kept 
morale high.

2. RESPECT. Yes, your new millennial hires will be the low men and women on your 
carwash totem pole. But that doesn’t mean they can be treated dismissively or viewed 
as a cost. No one, regardless of age or experience, will enjoy coming to work if they 
aren’t treated with respect and viewed as an asset.

A good way to show employees respect is to create a know-the-need culture instead 
of sticking to a need-to-know policy. Practice transparency. Share company challenges 
and ask the entire staff for solutions. Your people are full of intelligence, ideas and 
passion, and you may be surprised by the ideas they come back with. And, of course, 
be sure to recognize your people for an outstanding performance and acknowledge 
their accomplishments publicly.

3. PHILANTHROPY. A 2014 report by consulting firm Achieve revealed that not only do 
millennials think it’s important to give back to their communities, but 57 percent would 
actually like to see their employers offer more company-wide volunteer opportunities. 

It’s a good idea for your company to stand for more than “just” the mercantile value 
of its goods and services. All of your employees, regardless of their age, will be proud 
to work for a company that’s committed to a better world, not just a better product. 
(And if some of them share your company’s good deeds on social media, so much the 
better.)

From the start, we aligned Barefoot with several social “causes” including local parks, 
civil rights and environmentalism, which we had felt strongly about long before 
creating our company. Even when we didn’t have cash to spare, we still donated bottles 
of wine and encouraged our employees to volunteer for our partner organizations on 
company time. Knowing that their work was governed by a higher set of principles 
gave our employees a higher sense of purpose and increased their engagement, morale 
and loyalty. They were truly proud to say that they worked for Barefoot Wine.
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4. FLEX-HOURS. If your company has a rigid attendance policy, we ask you to seriously 
consider: Why? Thanks to technology, many of today’s jobs don’t require employees 
to be in the office, at their desks, from nine to five. And believe it or not, almost half of 
millennials say they’d choose flexibility over pay.

Employees feel positively about companies that give them time to live their lives 
outside of work when possible. Set up deadline-based timetables rather than strict 
work schedules, and allow for home office work as much as possible. This will help 
your people save gas and commute hours. Think of it as paying for performance, not 
attendance. At Barefoot, we found that when we trusted our people to do what we 
asked them to and left the when and where up to them, they were more focused and 
productive. They thought like entrepreneurs, not clock-punchers.

5. APPRECIATION. When your employees work hard on your company’s behalf, they 
deserve your thanks and appreciation. Don’t take it for granted when your employees 
put in extra hours, land a coveted client or turn out an incredibly well-thought-out 
proposal, for example. Make sure they know that you have noticed their efforts. 
For that matter, don’t even take it for granted that they show up every day. (As the 
economy continues to improve, employees have an increasingly wide array of potential 
employers to choose from!)

A great way to build team spirit and nurture a positive culture is to send out written 
acknowledgments or make an announcement when a person does something that 
positively affects business. At Barefoot, we did this on each employee’s anniversary. 
Not only does saying “thank you” as publicly as possible give individual employees 
the warm fuzzies, but it also causes the whole team to gain more respect for their 
coworkers.

6. FAMILY. Accenture’s report also revealed that only 15 percent of 2015 grads “prefer” 
to work for a large corporation. Today’s employees want to be known and treated as 
individuals, not merely as “human capital” or cogs in the proverbial machine. They value 
kinship, shared values and being part of a supportive group that has one another’s 
best interests at heart. They want to feel proud of their “tribe” and look forward to the 
company of the group with whom they spend the majority of their waking hours. 

All of this advice will help you to create a workplace “family.” In addition, another good 
idea is to set up a mentorship program. When a new employee comes on board, try to 
match him up with a more experienced worker who can advise, teach, challenge and 
encourage him. Mentoring relationships are a win-win because they guarantee that 
valuable institutional knowledge is passed on while knitting your team more closely 
together.
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www.sunheatsolar.com • 1-844-3-SOLAR-3 (844-376-5273)

Go Solar and Save!
Free Energy Pays for Itself

CALL TODAY 
for free custom 

info packet!

TAKE ADVANTAGE OF:
• 2015 Solar Tax Credit
• Cash Back Solar  

Incentives

SAVE ON NATURAL GAS  
WITH SOLAR HOT WATER

• Solar-Assisted Water Heaters

• Super-Efficient Heaters  
& Water Tanks

-NEW EQUIPMENT AND EXISTING RETROFIT-

SAVE ON ELECTRICITY  
WITH SOLAR ELECTRIC PANELS

• Solar Canopy & Awning

• Solar Rooftop

You may have noticed in Accenture’s report that 70 percent of the graduates surveyed are 
still being subsidized by Mom and Dad—but don’t assume that they’ll be willing to settle 
for less in the workplace for the sake of a few more bucks once they’re on their own. By 
that time, your competition will woo them with higher salaries and a positive company 
culture. Now is the time to get in front of the curve and attract the folks you need to build 
your carwash.

Shouldn’t work be fun anyway? Isn’t that when we all do our best work? Isn’t that the 
fertile ground that allows the best solutions and disruptive ideas to grow? And isn’t 
that the basis of company loyalty? With the right people in the right environment, your 
carwash will be more likely to hit its numbers and be able to provide those increased 
salaries when Mom and Dad pull the plug.

ABOUT THE AUTHORS:

Michael Houlihan and Bonnie Harvey are coauthors of The Entrepreneurial Culture:  
23 Ways to Engage and Empower Your People  
(Footnotes Press, www.TheBarefootSpirit.com).
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CONVERSATIONS THAT COUNT
WashTrends talks to Kristy Babb, Western Carwash 
Association’s executive director, and Chris Buscaglia, 
past president of the WCA board and owner of  
Zoom Car Wash & Lube

BY WENDI WINTERS

WashTrends magazine recently talked to Kristy Babb, executive director of the Western Carwash 
Association, based in Sacramento, California. Chris Buscaglia, past president of the WCA board and 
owner of Zoom Car Wash & Lube, added some comments to the conversation.

This past July 21 and 22, WCA hosted the San Francisco Roadshow and Car Wash Tour in San 
Francisco. We checked in to talk about what worked—and what didn’t. 

WASHTRENDS: We’d like to know how you 
drew such a big crowd, what made this – and 
other – road shows successful? 

KRISTY BABB: With 100 people attending the 
San Francisco Roadshow and Carwash Tour, 
we believe there were many factors that made 
this event a success. We really focused on our 
marketing efforts and also tried to select a 
location we thought would be appealing for 
people. Also, incorporating the tour of Levi’s 
Stadium was an added bonus that I believe 
drew people to attend. (Levi’s Stadium is the 
home of the San Francisco 49ers.)

WASHTRENDS: What worked well for this type 
of event?

KRISTY BABB: The event schedule worked very 
well with stops at five different carwashes and
having the tour of Levi’s Stadium break up the 
day. 

WCA members, Jeanie Lee, Alfred Lam  
and their son had the chance to show off  

their business Redwood City Car Wash, and the 
many exciting renovations taking place on site.
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WASHTRENDS: What part of the event would you do again?

KRISTY BABB: Having something that is more fun/entertainment focused as part of the event is 
definitely something we would like to do again.

WASHTRENDS: What would you NEVER do again? 

KRISTY BABB: Something I would consider when planning future roadshows would be the 
challenges that come with planning an event in the middle of summer. That is the peak of many 
washes’ busy season and also when a lot of people are on vacation with their families. I think we 
could have had an even larger attendance number if the event had taken place outside of the 
summer months. 

WASHTRENDS: Was the tour of the new stadium a major draw?

KRISTY BABB: The tour of Levi’s Stadium, home of the San Francisco 49ers, was definitely a 
nice added bonus for event attendees – especially those who are 49ers fans and football fans. 

WASHTRENDS: What did you learn from the experience?

KRISTY BABB: I always learn something new with each event we do. The one thing this event 
reiterated for me was just how family oriented the carwash industry is. It is always great to meet 
the owners of the washes and hear their stories about how they got into the business. 

WASHTRENDS: How many people helped you make it a success? 

KRISTY BABB: WCA is very fortunate to have such a great team that enthusiastically works 
to ensure our member events are a success. We had a total of six staff members who assisted 
in the event in one way or another and also worked closely with WCA’s events/education 
committee, led by board members Chris Buscaglia and Scott Horner. 

WASHTRENDS: What was the feedback? 

KRISTY BABB: All the feedback we received was very positive, especially with regard to the 
flow of the event. Several attendees commented on how they felt that the number of stops was 
perfect and that they appreciated our not trying to pack too much into one day. 

Attendees enjoyed our keynote speaker, Zach Goldstein, CEO of Thanx, whose presentation was 
focused on targeted customer retention programs for carwash operators. 

We also had a great balance of both operators and vendors at the event, which made the event 
very valuable to all segments of our members. 

WASHTRENDS: What’s on tap for the next roadshow in October? 

KRISTY BABB: The Roadshow in October will be unique in that we will also be including WCA’s 
annual member meeting and awards as part of the event. It will be a great opportunity for WCA 
members to network and recognize others in the industry. 
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ü Maximize your properties revenue potential with our 
site layout engineering team that creates over 13,000 
site-specific drawings each year for many of the most 
profitable car washes on the planet.

ü Eliminate  costly project delays with as many as 50 
pages of mechanical drawings, free of charge, with 
every equipment purchase backed by a company 
with Dun & Bradstreet’s highest rating since 1997.

ü Protect your investment with Sonny’s retrofit-able 
Foundation Frame architecture.  You’re able to mount 
additional components to increase wash throughput 
and retrofit new technologies as your site matures.

ü Grow your business with new training, technology, 
and equipment innovations engineered to adapt 
to your existing Sonny’s tunnel and ensure your 
competitive advantage for generations to come.

Sure, our equipment is reliable, easy to 
maintain, and affordable, but that’s only a 
small part of why Sonny’s is the bestselling 
conveyorized car wash equipment in the 
world.  When you choose Sonny’s, you’re 
getting a partner that has been washing 
cars since 1949 with the hands-on operating 
experience to guide you every step of the way.

www.SonnysDirect.com | 800-327-8723
We make car washing easy!

The Tunnel Experts TM

Thank You for Making SONNY’S the Largest Manufacturer of Conveyorized Car Wash Equipment In The World!

YOU 
CAN’T
FAKE
EXPERIENCE.

Sonny’s Car Wash Massachusetts, 1956

The thing about SONNY’S is that they’re not just car 
wash manufacturer’s; they’re car wash operators and 
owners, they’ve been in it for over 60 years. They 
manufacture equipment that they know works, 
they sell you equipment to be successful!

Jack Barrett
Owner  
Superwash Express Car Wash
Port Orange, FL

Testimonial

Call today to claim your free site evaluation. Whether you’d like to evaluate how a 
component upgrade could improve customer satisfaction, or run a complete proforma 
to retrofit your site to a different wash format, we’ll show you your potential, with 3D 
renderings you can take to the bank.

You be the judge!
FREE Site Evaluation

Designed Here. Built Here. Backed Here.™
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Chris Buscaglia, past president of the WCA board, also graciously responded to our questions. 
He is the owner of Zoom Car Wash & Lube, a full-service carwash with two locations in Stockton, 
California. Zoom Car Wash & Lube offers carwashes with lube, gasoline, detailing and tint.

WASHTRENDS: What aspect of the July roadshow in San Francisco was most beneficial to your 
membership? 

CHRIS BUSCAGLIA: For sure, it’s the sheer generosity of our host carwashes. Our members 
were greeted openly and encouraged to explore and ask questions regarding all facets of the 
business. 

WASHTRENDS: Why? 

CHRIS BUSCAGLIA: We can become so narrowly focused on our own operations that getting 
a fresh perspective can be so illuminating. This tour was particularly good because of the blend 
of new and old locations. It’s just not possible to walk away from one of these tours without 
picking up a few new ideas or maybe an old idea just applied in a new way.

WASHTRENDS: What event, stop or meal did you enjoy the most? 

CHRIS BUSCAGLIA: If I had to single out one stop on the tour it would have to be Lozano’s Car 
Wash in Mountain View. They wash a phenomenal number of cars but make it look so easy; it’s 
just mesmerizing to watch these guys work.

WASHTRENDS: If possible, in your opinion, what could be done to improve or capitalize on this 
successful event? 

CHRIS BUSCAGLIA: These tours are great but our industry is inherently fragmented, so these 
events are a great vehicle to bring local operators together. To take it a step further, we are 
working to create more localized regions or chapters under WCA where, with our support, our 
members are better positioned to address truly local issues. 

WCA’s website is www.wcwa.org.

Chris Buscaglia, WCA Immediate Past President and Rich 
Hays, DRB stop for a quick phot inside Levi Stadium.
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Scan to  
watch video

SELF-SERVE UNDERBODY SYSTEM

 Looking for an easy way to increase 
your customers time in the self serve 
bay? The Self-Serve Underbody System 
provides a simple, fast and easy way to 
add a unique service option to your car 
wash.

Features include:

  Compatible with all self-serve car wash equipment
  Easily adapts to any existing high pressure pump 
  Controlled by the rotary switch on any existing meter box
 	 Pre-wired	and	pre-plumbed	for	easy	field	installation

 An Elite Pro™ is an industry leading self-serve system 
sure to attract more customers and produce cleaner 
vehicles from your car wash business. Consumers feel 
more value and enjoy better cleaning power as a result 
of the Elite system’s Advanced Product Delivery, 
which gives car wash operators the ability to 
customize the delivery pressure for all functions. 

Other	benefits	include:

800-528-5733
w w w . h y d r o s p r a y . c o m

c o n t a c t   u s 

TODAY

Equipment that adds value!

Standard Functions Include: 
Rinse, Soap, Wax, Pre-Soak, Wheel 
& Tire, Foam Brush, Spot Free, Foam 
Polish & Extra Service9

  Integrated System Design
  Industry Standard Parts
  Multi-Pressure Delivery, 0 – 1500 PSI
  Quick Purge Functionality
  Maintenance Friendly
 	 2	–	6	Bay	Configurations
  Pump Options: CAT, GP & Arimitsu
 	 5	HP	Efficient	Motors
  1 Year Warranty, 90 Day Labor 
  (Subject to Terms & Conditions)

MORE REVENUE!
Add a New Service & Generate

Plug & Play
Installation

Easy
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OF THEmonthphoto 
(Daniel Psygnotic)

33WashTrends / September 2015



BY PAT TROY, PUBLISHER OF WASHTRENDS

A Periodic Blog Posting  
from WashTrends  

and the Industry Leaders From  
the WashTrends.com website

Carwash Words is a periodic blog. Posts are written by an array of carwash 
industry folks on carwash related topics of their own choosing. It is my 
observation that innovation in the carwash industry springs from individual 
hard work and flashes of genius, coupled with a healthy competitive 
environment. 

The trends don’t trickle down from a few people at the top. On the 
contrary, they seem to percolate up from the bottom. In my opinion, that is 
why a magazine like WashTrends is important to the industry. Somebody 
needs to keep an eye on what is driving change and report it throughout 
the industry. 

BLOG

34 WashTrends / September 2015



NEVER STOPS
WORKING
FOR YOU

Smart. Smooth. Attractive. And always at work. 
The Hamilton HTK is an automated transaction kiosk designed and built to 

improve customer convenience and grow your business through 
technology, security, and legendary Hamilton durability.

CONVENIENCE
Cash

Credit Card
Coins

Barcode Reader
Tokens
RFID

Coupon Codes
Dual Bill Dispenser

À La Carte

INNOVATION
Custom Decals
Custom Display

Video
Special Event Times & Pricing

Customer Value Cards
Hamilton Tokenotes®

Hamilton Hosted Solutions 
(cloud-based, real time reporting)

SECURITY
High Security, 11 Gauge Door

Alarm
Standard Security Camera

Password Protection
Heavy Duty Locks

Separate Locked Cash Chamber
Email & Text Notifications

For information on our full range of high performance 
products, visit us at hamiltonmfg.com or call 888-723-4858

ALWAYS LEAD. NEVER FOLLOW.
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AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and 
manufactures door, operator and radiant heater 
products specifically for carwashes. Manufactured 
products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, 
Stainless Steel Track & Hardware, Magnum SP 
Rollers, Daystar Stainless Steel Infrared Heaters, and 
products designed for maximum performance in tough 
conditions. Complete line of universal and brand name 
replacement products for renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing 
these customer recognized benefits: Quiet.Simple.
Quality. Proven high efficiency and reliability, Arimitsu 
delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps 
on their new or existing equipment while migrating 
away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
(215) 781-3600 (phone)
(215) 781-3601 (fax)
kswope@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, 
Red Rhino Waxes and Dressings, Two Clean, 
Durashield Total Car Protectant, Tunnel Vision, Total 
Tunnel, Diamond Magic Tire Shine, NEW Cool Dry, 
NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies 
a full line of transportation cleaning products, 
including formulated powders, liquids, SuperSat 
Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the 
transportation cleaning industry with innovative 
detergent solutions for more than 30 years. At 
Blendco, we\’re dedicated to providing you with the 
very best in car wash products to take you where 
you want to go- putting out cleaner cars faster and 
easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
(571) 220-6997 (phone)
(703) 777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger 
manufactures the following well known brands: 
Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and 
QuickFire™

Carwash Solutions is a service-driven company with 
customers in Virginia, Maryland, Washington DC, North 
Carolina, South Carolina parts of West Virginia and 
Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions 
proudly sells Belanger equipment. In addition to our 
products, we also offer the following value-added 
services to include: site evaluation, site design, financial 
consultation, engineering support, project management, 
installation expertise, sales training, service training, and 
marketing support. We look forward to earning your 
business!

CARWASH SUPERSTORE
3350 Hwy 309 N
Byhalia, MS 38611
877-ONE-WASH (663-9274)
Sales@CarWashSuperstore.com
www.CarWashSuperstore.com

Car Wash Superstore has been known for providing 
superior, personalized service since 2003. We carry a 
complete line of car wash parts, supplies, and vending 
to help your business be the best it can be. Recently, we 
teamed up with National Pride Equipment which makes 
us bigger, stronger and better than ever. Our partnership 
allows us more buying power that means bigger 
savings for you. Your order is always shipped same day 
and now from multiple distribution points. Car Wash 
Superstore: Quality first, service second to none.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
(440) 585-1100 (phone)
(440) 585-1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black 
Diamond, Vividplus, Sensations, Assault, GrimeBuster, 
Cleantech, Foamtech, Fast Break X55, Bead Up, 
Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, 
is a family-owned business manufacturing quality 
chemical solutions for more than six decades. Products 
are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth 
now and into the future. Diamond Shine has built its 
reputation on long-term relationships and customer 
satisfaction and prides itself on providing cutting-edge 
chemistry and cost-efficient solutions. Diamond Shine 
offers premier service and marketing support through a 
team of distributors and representatives committed to 
helping operators achieve product performance, cost 
effectiveness, and profitability.

DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
(800) 336-6338 (phone)
(330) 645-2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel 
Controller, RFID

Computer solutions for the car wash and quick lube 
industry. Our point-of-sale cash register system tracks 
your sales and labor as well as connects to your tunnel 
controller. We provide strong marketing solutions like 
loyalty promotion, customer tracking, ticket book control 
and prepaid cards. Our popular products include 
SiteWatch®, TunnelWatch®, Portable Touch Terminal, 
Xpress Pay Terminal®, FastPass®, and the Automatic 
Recharge Module®.

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
(888) 818-0118 (phone)
(920) 684-4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, 
Colored Panels, Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, 
clean, inviting experience for your customers. For use 
in self-serves, automatics, tunnels and perfect for new 
or refurbished construction. Panels are available in 12″ 
and 24″ widths, and cut to the inch from lengths 4 to 20 
feet. Install quickly with no exposed fasteners, providing 
a smooth easy to clean surface. Come with a ten year 
warranty and Class A smoke and flame rating.

HAMILTON MFG. CORP.
1026 Hamilton Dr.
Holland, Oh 43528
(888)723-4858 (phone)
sales@hamiltonmfg.com
www.hamiltonmfg.com

Hamilton Manufacturing Corp. is a recognized industry 
leader in the development, manufacturing, and support 
of automated point-of-sale transaction systems, parking 
access systems, Data Access Networks and token/
change machines. Hamilton products are engineered 
and built to meet the demanding needs of the 
unattended car wash and parking industries, as well as, 
amusement, coin laundry, weigh stations and various 
other customized applications. Hamilton products are 
designed and built to improve customer convenience 
and loyalty, while offering contemporary technology, 
legendary Hamilton durability and superior security.
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ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
(610) 881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, 
Tunnel Master®, Jr., Auto Sentry® flex, Auto Sentry® 
Petro, Auto Passport™

Innovative Control Systems is the leading provider of 
innovative business solutions for the carwash industry. 
Our mission is to help our operators achieve success 
through advanced control products and management 
solutions. We maintain an extensive distribution network 
throughout North America and Australia.

PLASTECO, INC.
PO Box 24158
Houston, TX 77229
(713) 673-7710 (phone)
www.plasteco.com

Plasteco has manufactured skylights since 1957 and 
supplied the car wash industry for more than 30 years. 
With skylights available for new construction and 
retrofitting, we provide on-time delivery and a trouble-
free experience to meet your skylight requirements. 

Where Form Follows Function.
713.673.7710
skylights@plasteco.com
www.plasteco.com

SONNY’S ENTERPRISES, INC.
5605 Hiatus Road
Tamarac, Florida 33321 U.S.A
800-327-8723 (toll-free)
954-720-4100 (International & Local)
Sales@SonnysDirect.com
www.sonnysdirect.com

SONNY’S The CarWash Factory is the largest 
manufacturer of conveyorized car wash equipment, 
systems, and parts in the world. With over 65 years of 
experience Sonny’s is committed to making car washing 
easy through their four departments of service: Car 
Wash Equipment, Parts and Accessories, CarWash 
College, and Auto Pilot Control. Discover more by 
visiting, www.sonnysdirect.com

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, 
Conditioners, Drying Agents, Accessories

Lustra™ offers high-quality, innovative car care 
products, exceptional service and creative marketing. 
Ultraflex is Lustra’s™ advanced system of ultra-
concentrated, environmentally-friendly car wash 
products, packaging and equipment. This allows you 
to create an extraordinary Car Wash Experience for 
your customers, while controlling operating costs, 
and improving safety and handling. Lustra’s™ global 
network of distributors provides local support when 
you need it. Let Lustra™ make your car cleaning and 
product offerings the best in your market.

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
(920) 983-8333 (phone)
(920) 983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and 
Tandem® RiteTouch in-bay wash systems, WashTools 
tunnel wash systems, MaxAir dryers, Access® 
Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems 
(SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System 
— PDQ Manufacturing, a Dover Company, is a leading 
designer and producer of vehicle wash systems. 
LaserWash® and Tandem® brands of in-bay systems 
and WashTools conveyor tunnel products are cleaning 
vehicles in thousands of facilities around the globe. 
PDQ also provides wash marketing, customer loyalty 
and wash payment products under the ACCESS® 
brand name. Since 1984, PDQ Manufacturing has 
represented Performance, Dependability and Quality 
with outstanding products, and support that contribute 
to our customers’ profitability.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
(443) 561-1200 (phone)
(410) 579-6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, 
WashPay and EZ Trak

Unitec develops, manufactures and services automatic 
payment stations for unattended car washes. Our 
technology enables car washes to run 24/7, helping 
owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks 
to internet-enabled touch screens integrated with fuel 
pumps, Unitec machines work in any environment, with 
any type of car wash control system. We design custom 
solutions, as well.

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
(800) 548-3396 (phone)
(574) 267-3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line 
Solutions™

Warsaw Chemical Co., Inc. offers over two hundred 
Car Choice® Brand car wash and Maintenance 
products internationally and throughout the United 
States. The Car Choice® line includes products for 
self-service, automatic, and conveyor carwashes, 
including pre-soaks, detergents, foam brush shampoos, 
clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ 
environmentally friendly products. 
For more information contact Warsaw Chemical 
Co., Inc., P.O. Box 858, Warsaw, IN 46581. Phone: 
800-548-3396, Fax: 574-267-3884. Website: www.
warsaw-chem.com.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
(800) 448-4735 (phone)
(434) 978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, 
Lustra, Ginsan , Unitec, Ultraflex

Washtech sells, services and supplies car wash 
equipment to all segments of the Car Wash Industry. We 
operate the largest service department in the industry 
with same and next day service throughout VA, MD, NJ, 
DE, PA,and WV.

Buyers GuideBuyers Guide

HYDRO-SPRAY WASH SYSTEMS INC.
511 Spruce Street, Suite 1
Clearfield, PA 16830
Contact: Cliff Reed/ Thom Miller
(814) 765-9097 (phone)
(800) 528-5733 (toll free)
(814) 765-9107 (fax)
info@hydrospray.com
http://www.hydrospray.com

Hydro-Spray is a full-service car wash and pressure 
wash equipment provider based in Clearfield, PA. Our 
company offers more than the equipment and supplies 
our customers need; we provide the service and 
support to make it all work. Hydro-Spray manufactures 
superior Touchfree Automatics, durable Self Serve 
equipment and Ancillary Equipment. Our Rainmaker 
Touchfree Automatic integrates the latest technology for 
the best possible touchfree wash performance. Our Elite 
and Elite Pro Self Serve System equipment is designed 
to offer years of trouble free operation. For replacement 
parts or new wash systems, Hydro-Spray meets your 
needs.

37WashTrends / September 2015



Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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The Australian Car Wash Association won the public education category award for the 
video, “Stormwater Pollution – The Dirty Truth: Home Car Washing.”

Since the mid-2000s in Australia, most automatic carwashes have used recycling systems 
to comply with water efficiency targets. The Australian Car Wash Association (ACWA)—a 
nonprofit that promotes commercial carwashes as the most environmentally responsible 
places to wash vehicles—studied the quality of carwash wastewater. The research showed 
that recycling the water was not harmful to human health and safety. However, ACWA 
found that the range and concentration of pollutants were much higher than expected and 
that at-home carwashing can significantly harm local waterways.

To keep pollutants out of waterways, ACWA created a public awareness campaign to 
encourage car owners to visit commercial carwashes and inform the public that water 
flowing into stormwater drains goes directly to local waterways untreated. The Victorian 
Department of Environment, Land, Water and Planning funded the campaign.

“The videos have received enthusiastic support from local councils, from [Australia’s] 
national Stormwater Association, and even from peak motoring bodies,” says ACWA CEO 
Diane Ross. “With all this support, over time, the people of Australia will become aware of 
the direct connection between their local stormwater drains and the pollution of their local 
waterways and hopefully change their habits accordingly.”

THE AUSTRALIAN CAR WASH ASSOCIATION WINS 

STEVE COLLINS JOINS MARK VII SALES TEAM 

Mark VII Equipment Inc., the North America subsidiary of WashTec AG of Germany, the 
world’s largest manufacturer of vehicle cleaning systems, today announced that Steve 
Collins has assumed responsibility for direct sales in Florida. He replaces Al Cope, who has 
decided to retire. 

Collins’ background includes sales experience and 28 years in operations management at a 
multi-site carwash operator. He will be based in Tampa. 

“I want to thank Al for his years of service to Mark VII and wish him well in his retirement,” 
says Larry McCarty, Mark VII’s U.S. direct sales manager. “And I want to welcome Steve to 
the team. His carwash management experience and proven track record in sales will make 
him a valuable contributor to our growth plans.”
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PDQ AND DOVER FOUNDATION DONATE  
$10,000 TO MAKE-A-WISH® FOUNDATION 

Donation to local chapter allows wishes of two Wisconsin children to come true

Through its ongoing campaign to support the charitable work of organizations serving  
local residents, PDQ Manufacturing Inc., an industry-leading manufacturer of in-bay 
automatic vehicle wash systems, has made a $5,000 donation to the Make-A-Wish® 
Foundation of Wisconsin. The amount was equaled through a matching-grant initiative 
created by the Dover Foundation, which is the philanthropic arm of PDQ’s parent company, 
Dover Corporation, for a total donation of $10,000. The Dover Foundation was created 
in 2011 as a way to help support not-for-profit organizations, causes and/or projects that 
benefit the local communities in which its operating companies are located.

This marks the fourth consecutive year that PDQ and the Dover Foundation have made 
a donation to Make-A-Wish of Wisconsin, which grants the wishes of children who have 
been diagnosed with life-threatening medical conditions. Specifically, this year’s donations 
helped make the wishes of two ill Wisconsin children come true:

• Delaney, a teenager diagnosed with a rare form of cancer called multiple endocrine 
neoplasia, received her wish by traveling to Atlanta, GA, to shop for a new wardrobe, 
participate in a beauty pageant and spend time with Kim Gavel, the star of her favorite 
television show, Kim of Queens.

• Evangeline, a two-year-old diagnosed with a terminal brain tumor, had her wish come 
true by traveling with her family to the Bahamas to spend time together not worrying 
about radiation treatments, doctors visits or her poor prognosis.

“It’s a tremendous honor to be able to partner with well-respected organizations like 
the Make-A-Wish Foundation of Wisconsin and help such special people as Delaney and 
Evangeline,” says Andrea Brazeau, HR generalist for PDQ Manufacturing. “Giving back to 
the local communities in which we operate is very important to PDQ, Dover Corporation, 
and its employees, and we’re extremely pleased to once again support the vital mission  
of the Make-A-Wish Foundation.” 
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CLEANING SYSTEMS INC. HIRES JOHN PINSON

Cleaning Systems Inc. (CSI) of De Pere, Wisconsin, proudly announces the hiring of John 
Pinson to the position of sales consultant covering the state of Texas.

Pinson, from Austin, Texas, began his career in the carwash industry working in a carwash 
chain as a college student at the University of Texas at San Antonio in 1997. It didn’t take 
him long to realize that he had a genuine passion for the industry, and through the many 
relationships formed since that time, Pinson has grown as an industry leader throughout the 
state.

Pinson says, “I am excited to be a part of the CSI family. I feel that my combination of 
equipment knowledge and carwash operational expertise with the Lustra brand will be an 
asset to the customers I am privileged to serve across the state of Texas.”

Dave Krause, president and CEO of CSI, notes, “We are excited to welcome John to CSI. 
His unique experience and vast array of relationships across Texas make him a tremendous 
asset to both the company and to our customers.”

Cleaning Systems Inc. is a leading manufacturer of cleaning and protection chemical 
products, as well as chemical application technology, for the transportation industry 
globally. Founded in 1976, Cleaning Systems Inc. is based in De Pere, Wisconsin, and is an 
ISO 9001-2008 and ISO 14001-2004 registered company, whose products are known for 
high quality, value, effectiveness and environmental sustainability, as well as cutting-edge 
industry-leading technology. CSI’s product lines include Lustra, servicing the professional 
carwash industry, including Ultraflex ultra concentrated technology, as well as a full line 
of commercial transportation cleaning products and an array of chemical application 
technology solutions.

FALL ROAD TRIP TAKES OFF  
FOR PUGET SOUND CAR WASH ASSOCIATION

October 6 marks the date of the Puget Sound Car Wash Association Fall Road Trip. They’ll 
start and end the day at the famous LeMay Collection in Tacoma. Travel and carwash 
tours in Spanaway and Puyallup, lunch, and a return to the LeMay Collection for a guided 
tour, followed by refreshments are all part of the experience. Participants can also take a 
self-guided tour of the remainder of the Lemay collection. The schedule includes tours of 
Elephant, Brown Bear, Classy Chassis and Speedi carwashes. For more information visit: 
http://pscarwash.org/
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HYDRA-FLEX EARNS SPOT ON THE INC.  
5000 LIST OF FASTEST-GROWING  
PRIVATE COMPANIES FOR THE SECOND TIME

Inc. magazine ranked Hydra-Flex Inc. No. 3047 on its 34th annual Inc. 5000, with three-year 
sales growth of 114 percent. The list represents the most comprehensive look at the most 
important segment of the economy—America’s independent entrepreneurs.

One of only 177 manufacturers on the list, Hydra-Flex’s CEO, Jaime Harris, attributes their 
success to their mission of developing products that solve customer problems. “We develop 
fluid handling tools and techniques that create quantitative value for our customers—
innovations that save money, reduce waste, last longer, work faster, etc. To be on the list for 
a second time is a tremendous honor. Our track record of consistent growth is not only a 
testament to the quality of our products but also the incredible team that made them. Our 
employees are extremely passionate about what they do.”

“The story of this year’s Inc. 5000 is the story of great leadership. In an incredibly 
competitive business landscape, it takes something extraordinary to take your company to 
the top,” says Inc. president and editor-in-chief Eric Schurenberg. “You have to remember 
that the average company on the Inc. 5000 grew nearly six-fold since 2012. Business 
owners don’t achieve that kind of success by accident.”

As an Inc. 5000 honoree, Hydra-Flex shares a pedigree with several notable alumni. 
Companies such as Yelp, Pandora, Timberland, Dell, Domino’s Pizza, LinkedIn, Zillow 
and many other well-known names gained early exposure as members of the Inc. 5000. 
Complete results of the Inc. 5000 can be found at www.inc.com/inc5000.
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PDQ VEHICLE WASH SYSTEMS  
RECEIVES AUTO DEALER OEM APPROVALS

PDQ Manufacturing Inc., an industry-leading manufacturer of in-bay automatic vehicle wash 
systems, is pleased to announce that its LaserWash® AutoXpress® and ProTouch® AutoGloss 
in-bay automatic vehicle wash systems have received approval by 12 auto dealer OEMs. 

Extensive evaluations by Chrysler, Hyundai, Jaguar/Land Rover, Kia, Lexus, Mazda, 
Mercedes-Benz, Nissan/Tech-Mate, Subaru, Toyota, Volkswagen/Audi and Volvo verified 
that PDQ LaserWash AutoXpress and ProTouch AutoGloss systems meet strict industry 
performance standards required for OEM approval.

“These important OEM approvals validate the performance and value of PDQ automatic 
vehicle wash systems to the industry,” says Tony Smith, vice president of sales - auto dealer 
segment. “Dealers can now take advantage of PDQ’s innovations for superior cleaning, 
labor reduction and cost savings.”

The PDQ LaserWash AutoXpress is an affordable wash system that features advanced 
touch-free wash technology for a quick, superior clean with the ability to wash up to 23 
vehicles an hour, including the largest SUVs and trucks. The PDQ ProTouch AutoGloss wash 
system is an energy-efficient three-brush gantry-style system that offers a larger wash 
envelope and next-generation brush control precision.

CLEANING SYSTEMS INC. PLANS  
AN INCREASED MARKET PENETRATION  
ACROSS THE STATE OF TEXAS WITH THE  
ADDITION OF NEW SALES CONSULTANT MIKE WIGGINS

Mike Wiggins has over 10 years of experience in the carwash industry, having previously 
owned a tunnel and self-serve carwash. In addition, he was previously employed by a 
current CSI distributor offering Lustra products working with carwashes across Texas. 

Wiggins remarked, “I am excited to join the CSI team. I am passionate about providing the 
highest quality products and the ultimate in service to my customers, and I look forward to 
building lasting relationships with washes across the state.”

Dave Krause, president and CEO of CSI, notes, “We are proud to welcome Mike to CSI. His 
deep commitment to service and energy for the industry and CSI products make him an 
exciting addition to our team.”

Cleaning Systems Inc. is a manufacturer of cleaning and protection chemical products, as 
well as chemical application technology, for the global transportation industry. Founded in 
1976, Cleaning Systems Inc. is based in De Pere, Wisconsin. 
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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