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Letter from the Editor:

D E C E M B E R 2015

IMPORTANT NOTICE: WashTrends Magazine is now MONTHLY!

WASHTRENDS PUBLICATION INFORMATION 
WashTrends consists of the following family of publications:

WashTrends Magazine — MONTHLY  — Flipbook/PDF publication containing fresh, 
professionally written editorial content. The magazine also contains links to Blogs 
published weekly. This magazine is available by subscription and online. “Apps” for 
Apple and Android smart phones and tablets are also available. 

WashTrends Blog — PERIODIC — Blogs written by carwash operators and other 
industry insiders. 

Advertising packages are available that include logo/link ads, special promotions, 
and classified, as well as conventional display advertising.

Call 410.647.8402 or email info@washtrends.com.

Welcome to WashTrends December! 

I always like to think of December as the “smart” month. 
On the cusp of old and new, there’s no better time to 
experience past and future all at once and consider where 
you’ve been and where you want to go. Getting ready to 
have a smart start in 2016 is a productive goal for the end 
of 2015. 

For us here at WashTrends, the last month of 2015 leaves 
us saying one thing: “What a year it’s been!!!” It’s been 
an interesting, inspiring, educational, successful year, 
and it’s been fast! We’ve also learned a lot by listening to 
what works and what doesn’t work, what interests our 
readers and what doesn’t. And the result? We’ve gotten 
great feedback on how WashTrends makes a significant 
difference in success and in understanding what makes this 
industry tick. December, the “smart” month, is now a part 
of our holiday season traditions. 

This December, we’d like to invite you to join in our “smart” 
month end-of-the-year holiday tradition. We suggest you 
sit back, relax and consider your great accomplishments 
and not so great ones, as well as what it means to be in 
the carwash business. Empower your 2016 with insight and 
direction with new ideas and new solutions. And where 
better to get those ideas and solutions than WashTrends. 
We hope you’ll make WashTrends a new or continuing part 
of 2016. 

If you’d like to share your success stories or ideas, please 
consider sharing your news with WashTrends and our 
wonderful community of WashTrends readers. You can 
contact us anytime at editor@washtrends.com.

As always, our goal is to bring you up-to-the-minute, 
unbiased, trendsetting information that can move your 
business to the future with economic success.

Happy Holidays, Happy New Year, and Happy 
Carwashing from everyone at WashTrends.

Sandy Travis Bildahl
Editor in Chief
WashTrends
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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800.999.7235
www.NACHEMICAL.com

20% off
first

order!
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ü Maximize your properties revenue potential with our 
site layout engineering team that creates over 13,000 
site-specific drawings each year for many of the most 
profitable car washes on the planet.

ü Eliminate  costly project delays with as many as 50 
pages of mechanical drawings, free of charge, with 
every equipment purchase backed by a company 
with Dun & Bradstreet’s highest rating since 1997.

ü Protect your investment with Sonny’s retrofit-able 
Foundation Frame architecture.  You’re able to mount 
additional components to increase wash throughput 
and retrofit new technologies as your site matures.

ü Grow your business with new training, technology, 
and equipment innovations engineered to adapt 
to your existing Sonny’s tunnel and ensure your 
competitive advantage for generations to come.

Sure, our equipment is reliable, easy to 
maintain, and affordable, but that’s only a 
small part of why Sonny’s is the bestselling 
conveyorized car wash equipment in the 
world.  When you choose Sonny’s, you’re 
getting a partner that has been washing 
cars since 1949 with the hands-on operating 
experience to guide you every step of the way.

www.SonnysDirect.com | 800-327-8723
We make car washing easy!

The Tunnel Experts TM

Thank You for Making SONNY’S the Largest Manufacturer of Conveyorized Car Wash Equipment In The World!

YOU 
CAN’T
FAKE
EXPERIENCE.

Sonny’s Car Wash Massachusetts, 1956

The thing about SONNY’S is that they’re not just car 
wash manufacturer’s; they’re car wash operators and 
owners, they’ve been in it for over 60 years. They 
manufacture equipment that they know works, 
they sell you equipment to be successful!

Jack Barrett
Owner  
Superwash Express Car Wash
Port Orange, FL

Testimonial

Call today to claim your free site evaluation. Whether you’d like to evaluate how a 
component upgrade could improve customer satisfaction, or run a complete proforma 
to retrofit your site to a different wash format, we’ll show you your potential, with 3D 
renderings you can take to the bank.

You be the judge!
FREE Site Evaluation

Designed Here. Built Here. Backed Here.™
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Taylor Ultraplex Achieves  
a Business Trifecta with Carwash/ 

Laundromat/Storage Facility Combo

BY ELLEN KINSELLA

A funny thing happened to Roy and Sandi Minelli on their way to becoming storage facility 
proprietors. They also became the proud owners of a laundromat and a carwash!

The Minellis had long dreamed of owning a storage facility in or near Scranton, Pennsylvania. 
After they found the perfect property on which to build their storage facility in 1999, there 
was only one problem. The land was already home to a carwash and laundromat, and the 
owner—whose businesses had existed there since the 1950s—would not divide the parcel. 
After weighing their options, the Minellis decided to buy the entire piece of land and add on a 
brand-new 4.5-acre storage business from scratch to the right side of the property.

The couple was ambitious and believed they could make the triple-business succeed. Roy 
was no stranger to carwashes, since his father had built one in 1984. Sadly, his father died only 
a year after opening his carwash, but Roy, his brother and his mother all took their turns at 
running it before it was eventually sold, and Roy gained valuable experience.
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Ironically, the property that Roy and Sandi ended up buying was very near the location of 
Roy’s father’s former carwash. Today, Taylor Ultra Wash, Taylor Ultra Storage and Taylor Ultra 
Laundromat are thriving due to family dedication, hard work, loyal employees and location, 
location, location! “We have an upgraded laundromat with state-of the art front-load Dexter 
washers and dryers, an upgraded six-bay self-serve carwash and state-of-the-art storage,” 
explains Sandi proudly. After the Car Wash Show 2016, the Minellis have big renovation plans. 
“We’re going to upgrade the carwash with a credit-card system and get new interior walls,” 
Sandi notes.

If you think running three businesses sounds like daunting work, you would be correct! 
However, with loyal family members and employees sharing the workload, and many long 
hours, the three businesses are thriving. “I love that we have a family business,” proclaims 
Sandi. “Our daughter, who went to college for business and marketing, manages the 
bookkeeping for the storage. Roy does the maintenance. I am there every day checking on the 
employees and the overall operation.”

Sandi spends time at Taylor Ultraplex seven days a week, with office hours Monday through 
Saturday and appointments available on Sundays. “There’s always someone there at any 
given time,” she says. “Roy’s involved in other family businesses [bowling centers and Poor 
Richard’s Pub in Scranton], and he goes back and forth four or five times a day. There’s always 
an employee there.” The facility has 36 surveillance cameras operating 24/7. Visitors to the 
storage area need a passcode and a unit number to enter, making it very safe and secure.

Even though having three separate facilities complicates the management side of the 
business, they actually complement one another. “People come in to do their laundry, and 
while they’re there they end up getting their car washed,” says Sandi. “We also do UPS 
shipping, so folks can multitask at our place.”

The Taylor Ultraplex attracts all kinds of customers—doctors, schoolteachers, plumbers and 
everyone else from all walks of life. Being highly visible right on Main Street in Taylor draws 
people in, and then the reliable customer service keeps them coming back. “What makes 
us stand out is that we’re a family-owned business, and we’re genuinely concerned that our 
customers get the best quality service possible,” says Sandi.

Business is so good for Taylor Ultraplex, in fact, that the Minellis don’t even have to advertise. 
They have a website and a Facebook page, but most of their business comes through word 
of mouth and their high visibility. “We’ve been there since 1999, and people see us,” says 
Sandi. “Out front we have a huge flagpole with the American flag waving proudly.” Good 
old-fashioned hard work is what Sandi attributes repeat business to, joking, “It’s been a good 
living. It’s very busy, but it’s nice—I’ll retire when I die!”

Sandi’s advice for new business owners in the field: “You have to have a passion for what 
you’re doing. It takes a lot of dedication to be a business owner, and you must go over and 
above to accommodate your clientele. You must provide the best cleaning solution for their 
cars, have perfectly functioning equipment and have a lot that is clean and well lit. It takes 
time and effort.” Taylor Ultra’s customers like the personal touch they get from the Minellis. 
“They know us and they’re happy to see us. We get to know who’s coming on a particular day, 
whose mother is ill, and who’s passed away. We have wonderful customers and employees in 
all of our businesses. We treat them all like family.”
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At McNeil & Co., we believe in knowing the car wash 
business so deeply that we’ve created the smartest 
customized suite of insurance products and risk 
management services in the industry, bar none. 

That’s because our team of experts doesn’t just write 
policies—we partner with our clients for the long haul. 
We can design a coverage package for almost any car 
wash, and we offer all clients the advantage of services 
to help prevent losses before they happen. That 
includes access to our E-Learning online training and 
risk management tools at no additional cost—with safety 
courses designed specifically for car wash employees.

Mike Benmosche  
Car Wash Program Specialist

Treasurer, NYS Car Wash Association

Find out how we can help protect your business.

www.mcneilandcompany.com/wash
(800) 822-3747 ext. 364

CAR WASH 
INSURANCE  
BY CAR WASH 
EXPERTS
THE FASTEST-GROWING 
PROGRAM IN THE INDUSTRY

We are who we insure
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TO DETAIL OR NOT 
TO DETAIL?

Many Carwash Operators  
Struggle With The Question,  

“Should I Offer Detail  
Services At My Wash?”

BY BUD ABRAHAM
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Since the early ’80s the auto detail industry has undergone never-before-experienced 
growth. For a variety of reasons, today’s motorist is demanding cosmetic car care services 
beyond the normal professional carwash. Some of the reasons are protection of leisure 
time, rising cost of automobiles, and increasing length of ownership.

Today’s motorist has also become increasingly aware of his inability to service the 
cosmetic needs of the car considering high-tech paint finishes and leather upholsteries. 
This has translated itself into a business opportunity without comparison in the auto 
service industry. 

The Carwash Operator

There is probably no businessperson better positioned to capture this opportunity than 
professional carwash operators. They are even better prepared than an existing detail 
operation. Why? 

The existing detail business has typically catered primarily to the auto dealer. Their 
business is wholesale oriented, not retail oriented. As a result, the existing detail business 
owner usually does not have a good retail location, nor does he or she have an attractive 
facility, well-groomed employees, well-trained employees, or familiarity with how to 
market to the motorist. They have little experience and money for advertising and do not 
know how to deal with the needs of the retail customer. 

On the other hand, a carwash operator has it all: 

1. huge daily customer base
2. excellent retail location
3. attractive facility
4. well-trained and -groomed employees
5. experience with merchandising
6. advertising expertise
7. capability to deal with the retail customer

What’s the Problem, Then?

While all of these factors are important to success in the professional detailing business, 
they are only a part of the picture. 

Unlike carwashing, close to 80 percent of the motoring public does not know what auto 
detailing is. Even though they may want all of the services, they are unable to verbalize 
this need due to a lack of understanding. 

Therefore, it is critical for success in detailing that you recognize this key marketing factor 
and be ready to deal with it. 

It is not enough to offer the service by hanging a few signs and expecting the customers 
to purchase the service. Even though they want the service, it is your obligation to 
help them see the cosmetic needs of the car, similar to how the mechanic sells to the 
mechanical needs of the car.
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800-225-2231  
www.LustraBear.com

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

Lustra®
Lava Lustra®

Shine
Lustra®

Glow

Lustra®
Shield/ 

Seal

Set
-N- Shine

Rinse

5 STEPS TO DELIVER:Drive your 
profits & keep 
customers 
coming back for more!
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The Decision

If you want to win the race for which you have a tremendous head start, you must make a 
decision to commit to becoming knowledgeable with the detail business. 

The Program

As the title of this article says—“To Detail or Not to Detail?”—how does this relate to the 
decision to offer the detail services? 

From the author’s point of view, we are speaking to you in terms of being a planner in a new 
industry, making the same commitment to detailing that you have made to carwashing. 

Here is a better example! Consider the commitment you would make to enter the quick 
lubrication business: competent manager, separate building, specialized equipment, 
well-trained employees and a merchandising program, among other things. All of this 
is in a business that is saturated, competitive and loaded with big companies operating 
nationwide chains of stores. The retail-oriented detail industry, on the other hand, has no 
real competition and no big players and offers unlimited potential. 

What is the Potential?

Considering that there are 130 million automobiles in the United States, it has been 
estimated the U.S. market could support at least 10,000 detail centers doing 3,000 cars 
each per year. This only represents 25 percent of the market. 

It is our opinion that you should commit to auto detailing as you would if you were setting 
up a new carwash or quick lubrication business. Do not short cut. If you want to be a 
professional in the auto detail business for the long run, do what it takes. A partial short-
cut approach to auto detailing will only result in short-term successes, if any at all. Ask the 
many carwash operators who have already learned this. 

Competition

In a race, it is good to know your competition and where they are after the race starts. In 
the detail business, you have the existing detail business, either fixed or mobile, and they 
are really no competition if your plan is to go after the retail customer. But competition is 
growing as your opportunity to capture a position in this market is slowly eroding away as 
more and more professional business people enter the industry.

Keep in mind that these professional business people are setting the standard for the detail 
industry. They are the pioneers. As they educate the motorist about auto detailing, they will 
come to expect that level of professionalism. Any business offering less will find itself in a 
very uncompetitive position. 

Therefore, if you are considering a decision to enter the auto detail business, you need to 
make the decision for the long run. 
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Start Slow,  
See If It Works

Many people we talk to state 
that they “want to start slow 
and see if they can make a go 
of it.” Short sighted! If they 
doubt the potential of this 
industry and their own ability 
to function successfully in the 
business, they should not be 
in it in the first place. On the 
other hand, if you do not have 
the money to set up detailing 
in a professional manner, 
that is another thing. There 
are alternative ways to begin 
slow and reach the level of 
professionalism you desire. 

Think about it. How many 
would consider entering the 
quick-lube business with a 
floor jack, oil pan, grease gun 
and a few cans of oil? The 
analogy is the same. 

Express Detailing 
—An alternative 

In a future issue we will 
discuss the option to a full-
service detailing operation, 
“Express Maintenance 
Detailing.”

OVER 55 YEARS OF SKYLIGHT 
DESIGN AND MANUFACTURING.

713.673.7710 | skylights@plasteco.com | plasteco.com

Stand Out with Skylights that Stand 
the Test of Time.  

As one of the most experienced skylight providers in the industry, 
Plasteco delivers quality skylights on time and designed to meet 
your needs. Whether you need a custom design for a new building 
or to retrofit an existing structure, we offer a range of skylights and 
a hassle-free process. 

Trust Plasteco to make your car wash stand out against the 
competition with more than 30 years of experience designing and 
manufacturing skylights for the car wash industry. 

Let Us Design the Perfect Skylight for Your Car Wash.

REQUEST A QUOTE 
713.673.7710 | skylights@plasteco.com
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Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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CARWASH ALERT:  
Social Media Risk and Reward

Secrecy in the Age of Social Media: 
Six Ways to Keep Your Carwash Trade Secrets  

and Sensitive Company Info Offline

In today’s “sharing” culture, your employees are used  
to posting the details of their lives on social media 
—and that can mean bad news for your carwash. 

Here are six tips to help you ensure that your carwash’s 
sensitive data, proprietary information and trade secrets  

 aren’t inadvertently leaked on a social media feed.
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BY JAMES POOLEY

You can be sure that most of your employees are active on social media. For 
younger ones, in fact, regular activity on Facebook, Instagram and Twitter are 
as natural as breathing. But suppose an employee shared pictures or posts that 
provided confidential information. What if they messaged a Dropbox link over 
an insecure connection with information (even if only to a fellow employee) you 
weren’t ready to announce? Or what if they crowdsourced a question about a 
sensitive issue handling for a customer?

Do scenarios like these keep you up at night? They should. Social media and the 
“sharing” culture it has sparked can be very real threats to your organization. 

Çlearly, the Internet—which spawned social media—has changed the way we 
work and communicate. That change has profound implications for your own 
business systems that rely largely on human trust.

Of course, being open is not inherently bad. Obviously, a certain amount is 
needed if you’re interested in collaboration for innovation or you want to 
market your success. Yet there can be a problematic side to the comfort level 
that’s evolved around sharing. Companies need to acknowledge the risks 
of social media and work to prevent leaks by improving their employees’ 
knowledge and good judgment.
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Here are six tips to help you keep your company’s 
sensitive information off social media feeds.

Understand that you’re asking employees to go against 
their “digital instincts.” 

By their very nature, social media platforms encourage users to publicly disclose the details of 
their lives (usually the more, the better). Facebook users are used to casual communication, 
swapping files and using the Cloud to store and access photos, music and more. They are 
experts at revealing a lot using only 140 characters. 

Making sure social media doesn’t become a hole through which your company’s private 
information is leaked is an especially challenging task because you’re essentially asking 
employees to check their habits at the door. They’ll need to learn to operate based on a 
different set of standards that often contradict how they deal with information in their private 
lives.

Put social media policies in writing. 

Don’t assume that a few informal warnings and cautionary tales will keep all your employees 
from tweeting and posting what they shouldn’t. If your company already has general policies 
about the disclosure of information assets, make sure they become part of the official set of 
rules that govern employees’ use of social media. These policies will reinforce the need to 
keep personal and work issues separated and not to post about what is going on inside the 
company. 

Larger companies need to have these policies reviewed by legal counsel, since typically 
broad confidentiality restrictions can violate labor laws that guarantee employees the right to 
discuss their working conditions. 

Additionally, companies need to decide if social media business contacts belong to them or to 
their staff. According to recent court decisions, if this isn’t clearly specified in the company’s 
policies, those contacts and the social media account itself can be claimed by the employee 
when he leaves.
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www.sunheatsolar.com • 1-844-3-SOLAR-3 (844-376-5273)

Go Solar and Save!
Free Energy Pays for Itself

CALL TODAY 
for free custom 

info packet!

TAKE ADVANTAGE OF:
• 2015 Solar Tax Credit
• Cash Back Solar  

Incentives

SAVE ON NATURAL GAS  
WITH SOLAR HOT WATER

• Solar-Assisted Water Heaters

• Super-Efficient Heaters  
& Water Tanks

-NEW EQUIPMENT AND EXISTING RETROFIT-

SAVE ON ELECTRICITY  
WITH SOLAR ELECTRIC PANELS

• Solar Canopy & Awning

• Solar Rooftop
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Train, train, and then train some more.

In many organizations, after initial orientation, data protection policies are left on the shelf and 
more or less ignored. But it’s also easy for your staff to forget about the rules or lose respect 
for the dangers of noncompliance. And yet what they share with each other, as well as other 
customers and the local community, can lead to problems. What someone thinks is amusing 
may not be a good reflection on your business. Sharing information about a difficult customer 
works directly against your public relations strategies. And talking about the negative aspects 
of your carwash can easily backfire. Educating your employees is important. Realizing that you 
are relying on their knowledge and good judgment needs to be reinforced.

You can mitigate much of this risk by creating a quality training program. You might even call 
them your security defense team. In the end, they’ll make fewer mistakes themselves on social 
media (and elsewhere), and they’ll also be on the lookout for the mistakes of others. Keep in 
mind that the best training is continuous, careful, upbeat and professional—not threatening. 
And be sure to include everyone—not just key knowledge workers—in social media security 
training. That includes contractors, temporary employees and interns. 

Know which devices might represent a risk. 

The growing popularity of using your own personal computer policies means that many of 
your employees may well be storing sensitive information on the same laptops, smartphones 
and tablets they use to scroll through status updates in the evenings. That’s cause for concern, 
because cyber-thieves can gain access to these devices’ contents and your company’s 
systems through relatively easy-to-hack social media accounts and apps. 

In addition to establishing clear policies on social media use and providing continuing training, 
consider technical mitigation measures. Mobile device management (MDM) tools can remotely 
configure devices, monitor what’s on them and even erase their data if lost. MDM techniques 
can also include encryption for data stored on or communicated from the device.
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Teach employees to spot social media scams.

In addition to using MDM tools, training employees on methods that information thieves 
often use can help them avoid falling prey to traps on social media. For instance, social media 
profiles give hackers a lot of information that they can use to compose realistic-looking, 
customized email phishing messages. 

But beyond that, websites themselves can be used directly to fool people into joining a 
fake group, survey or event, sometimes using a money coupon as a lure. Other traps involve 
fake “like” buttons, browser extensions offered for download, or compelling offers designed 
to make the viewer want to share them with friends. All of these social network scams are 
grounded on the idea that we are all so used to rapidly connecting, sharing and exposing that 
we’ll do it more or less automatically with anything that looks attractive. Teaching employees 
to think twice before clicking can help secrets stay secret.

Be aware of your official social media presence.

While you may not be able to fully control what your employees post on their personal social 
media accounts, you can certainly keep a close eye on official company Twitter, Facebook and 
other social media pages. 

Have a safety net of trusted employees monitoring and maintaining your company’s presence 
on social media to stop potentially revealing posts from ever reaching the public eye. Also, 
regularly change passwords to lock out account thieves who may have successfully procured 
your company’s login information. 

Social networking has become a fixture of modern personal and professional life, so 
embrace its many benefits. Just be aware of the security concerns social media represent 
and proactively work to prevent breaches, whether they come from employee use or official 
company activity.
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U S I N G  T E C H N O L O G Y  T O  E N H A N C E  Y O U R  C U S T O M E R ’ S  E X P E R I E N C E

800-336-6338  Green, Ohio  / www.drbsystems.com
 © Copyright 2014. All rights reserved DRB Systems 

FastPass gives busy customers the quick, convenient  
and simple buying experience they want at a car wash. 
That’s why 2.4 million customers already have FastPass 
windshield stickers on their vehicles. It’s also why car 
washes that have installed the FastPass RFID system have 
grown nearly three times faster than those that haven’t.*

FastPass RFID
• A wireless acceptance system that clears transactions  
 in less than two seconds by reading windshield tags  
 without even requiring customers to lower their  
 windows.

• The easiest and fastest way to identify monthly   
 pass customers. 

• Provides the most seamless buying experience when  
 used with the SiteWatch Automatic Recharge Module®  
 (ARM®) for monthly passes and the Xpress Pay  
 Terminal® (XPT®) self-pay station.

Learn more about how you can offer your customers a 
better buying experience with SiteWatch FastPass from 
DRB Systems. 

Contact DRB Systems at 1-800-336-6338, or visit  
www.drbsystems.com for more information.

* Comparison figure based on blind StatWatch reports from  
   over 600 anonymous car washes.

Car Wash Volume Increase 
National Average 2011-2014

25.5%
  
With FastPass

9.1%
Without FastPassss

   20%

 10%

  0

    A Message from 4 Million Car Wash Customers:

“We Like to Save Time 
with FastPass® from DRB Systems”
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About the Author: 
James Pooley is the author of Secrets: Managing Information Assets in the 
Age of Cyberespionage. He provides international strategic and management 
advice in patent and trade secret matters, performs pre-litigation 
investigation and analysis, and consults on information security programs.

About the Book: 
Secrets: Managing Information Assets in the Age of Cyberespionage (Verus 
Press, 2015, ISBN: 978-0-9963910-0-9).
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NEWS YOU CAN USE
WASHTRENDS SURVEY:

What do millennials want  
in their carwashing experience?

BY WENDI WINTERS
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First, what is a millennial? 

Generally speaking, they are young adults born 
between the years 1980 and 2000. “Millennial” 
may have some overlap with members of 
Generation X or Gen X, born after the post-World 
War II baby boom whose birth dates range from 
the early 1960s into the early 1980s.

In an effort to determine if this demographic shares a unified view  
about the carwash experience, we posted an informal survey on Facebook:

—Are you a millennial – born between 1980 and 2000?

—If YES, do you use a carwash to clean your car?

—What do you look for in a carwash?

—What do you like about your carwash (value, service, eco-friendly features, 
cutting-edge technology, club membership)?

—What do you wish there was more of at your carwash (coffee shop, 
convenience shop, gift shop, dog wash)?

—What service or experience would you like to see at a carwash that is not at 
your favorite wash?

—In what town/state do you live? 

—Feel free to add your own comments.

The responses ranged from brief to a verbose, globe-trotting  
Olympian’s essay. Some themes were repeated:

—They prefer carwashes that are eco-friendly.

—They want a place that is fast and inexpensive.

—If they have to sit while their vehicle is being cleaned, they want free Internet 
access (WiFi) and maybe a place to buy a good cup of coffee.
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YOU HAVE COME TO EXPECT 
                               FROM LASERWASH ® 

Everything 

 A WHOLE LOT MORE!
• Aircraft grade anodized aluminum bridge and main rails - Now Standard

• New redesigned LaserWash 360Plus Navigation System for improved bridge 
movement, accuracy, and speed

• Non-corrosive materials used – stainless and aluminum

• Fluid valves eliminated from the bridge

• Air valves now enclosed for increased reliability

• New stainless steel pump station design focused on improved functionality and 
  low maintenance costs

• 25 gallon water tank – Now Standard

• Welded manifolds replacing assemblies of fittings – reduces leak points

• Larger low pressure pump that feeds spot free to the bridge, eliminating the need to 
  pressure feed spot free through the main pump, reducing energy /saving costs

• Ultimate cover package – Now Standard
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DAVID AMES, upstate New York, early 40s: eco-friendly with a juice/smoothy bar.

TIMOTHY BOSTON, Baltimore, 29: I HATE waiting in long lines, and I absolutely detest 
feeling like if it’s busy the car does not get cleaned as good. I like comfy seating areas while 
the car is being cleaned, and I like carwashes that have things available, like places to charge 
the cell phone, WiFi, a snack station, etc.

VICTORIA A. REYES, junior at the U.S. Naval Academy, Annapolis, Maryland, 21: 
The last time I remember going through a carwash was when I was a kid. I think millennials 
would be drawn to carwashes more if the prices were cheap and if they had a quick process. 
Everyone finds themselves too busy to actually go through a carwash, and I think most would 
rather just do it at home because it’s at their convenience. I think it would honestly be more of 
a treat for my car rather than something I would enjoy personally.

FARAH HALL, Cape St. Claire, Maryland, 24 (Farah is a globe-trotting Olympian. 
She participated with the U.S. team at the 2012 Summer Olympics in London. 
Her sport is windsurfing. She travels and trains all over the world. Here is a video 
of Farah washing her van: https://www.facebook.com/72374551700/videos/
vb.72374551700/10152841970951701/?type=2&theater.)

Things aren’t always completely under your control when you’re on the road all the time. 
Therefore I’m a bit of a cleanliness freak when I’m driving around in my Sprinter. That thing is 
a bug slayer. I’m at the carwash almost every week.

The Sprinter is a necessity for hauling gear and boats around Europe, and it’s my partner 
in everything. Since it is my pride and joy but is also huge, tall, and murders thousands of 
insects daily, I normally look for cheap coin-operated carwashes where I don’t have to test 
my inadequate language skills. The best is if I happen upon a caravan carwash, where one 
can perch on a platform to spray the roof of a high van with a pressure washer. Sometimes, 
such facilities are lacking in certain features essential to the traveler with no cell service. By 
“features” I mean FREE INTERNET. A change machine would be nice too. In addition, if some 
rude guy didn’t deliberately turn off the water main mid-sudsing, it would make me really 
happy. (This actually happened in Spain, and I had to quit washing and rinse the car with one 
bucket of water.)

My favorite carwash experience was in the hands of two Sicilian boys. After an 18-hour 
drive from Brest, France, to Genoa under tow, the van, boat and I took a 20-hour ferry ride 
to Palermo. Navigating Sicilian traffic for a week, I had gotten nowhere in the search for a 
carwash, although I had checked every gas station I passed. It seemed like carwashes didn’t 
exist in Sicily, and the dusty and beat-up tiny cars blasting around the narrow streets just 
hammered the point home. After one afternoon of dodging and shouldering 50-hp loud little 
cars, I drove by a parking lot where I saw two young guys and a girl laughing while sudsing 
up an Audi. In fact, it was their own parking lot and carwash business. For 15 euro, the boys 
detailed my huge van. This involved hosing and sudsing the dust off, scraping the bugs off the 
bow end and lending me a chamois so I could wipe down the dash. 
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They then had to climb up a ladder to wash the roof. For the finale, they shined up the wheels. 
It was emotionally rewarding after the long week of logistics to see my van in such a clean, 
shiny state of perfection. 

I guess the moral of the story is that I’m not an upper-middle-class man-bunned hipster 
looking for a coffee and political discourse while getting a $50 detail job on his diesel Jetta. 
I’m a Gen X suburban-grown cynical road warrior with a glint of desperation in my eye, and I 
need a cheap place to keep my business investment clean. A big washing bay with a platform 
will do the trick, and maybe I can pull my boat through to rinse the salt off. Good-looking 
Italian men with excellent customer service skills would be a bonus. 

WINTERS GEIMER, Annapolis, Maryland, 27: I’m looking for a carwash that is fast and 
cheap. A place that offers coffee or fast food would be great, but I don’t need a place with a 
gift shop or a lot of fancy extras. A place with WiFi is good, too.

KATIE PETERSON GEIMER, Whidbey Island, Washington, 23: I use a carwash. I like 
the ones that reuse the water and are eco-friendly. Usually, I just use the drive-through ones at 
gas stations since buying one saves money on gas—and I’m already there.

My neighborhood is all on a well, and I don’t like using all that water to wash my car when I 
can’t easily collect it when we’re already in water conservation mode. Plus, I hate the idea of 
all the chemicals going directly into the soil or a storm drain. But the few times I’ve used a 
stand-alone place to get my car detailed, I would like a coffee shop. Nothing too intense, even 
just a machine. And I could buy pods.

VANESSA FRANKO, Riverside, California, 30-something: Washes her car a few times a 
year. “I look for something convenient and fast at a gas station. It is cheap and I don’t have to 
talk to anyone,” she said.

JESSICA GREY, Severn, Maryland, 30-something: I let God wash my car. He/She does a 
good job.

LAURA CHASE MCGEHEE, early 30s, commented, “I think of a car wash as a luxury. 
I get, maybe, two a year. Not great for my car, but, again, I think of it as a luxury. Typically, if I 
get one, I go somewhere that has a rewards program for frequent users, or if a gas station has 
a promotion if you spend a certain amount on car. Typically, I like to go to the ones where I 
can stay in the car. That’s a big one for me. It feels like more of a hassle when I have to get out 
of the car.”

A freelance photographer and former photojournalist, Laura currently lives in Mons, Belgium. 
Recently married, she is a Bethesda, Maryland native, and a 2009 graduate of University of 
North Carolina-Chapel Hill.
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BY PAT TROY, PUBLISHER OF WASHTRENDS

A Periodic Blog Posting  
From WashTrends  

and the Industry Leaders From  
the WashTrends.com Website

Carwash Words is a periodic blog. Posts are written by an array of carwash 
industry folks on carwash related topics of their own choosing. It is my 
observation that innovation in the carwash industry springs from individual 
hard work and flashes of genius, coupled with a healthy competitive 
environment. 

The trends don’t trickle down from a few people at the top. On the contrary, 
they seem to percolate up from the bottom. In my opinion, that is why a 
magazine like WashTrends is important to the industry. Somebody needs 
to keep an eye on what is driving change and report it throughout the 
industry. 

BLOG
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AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and manufactures door, 
operator and radiant heater products specifically for carwashes. 
Manufactured products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, Stainless Steel Track 
& Hardware, Magnum SP Rollers, Daystar Stainless Steel Infrared Heaters, 
and products designed for maximum performance in tough conditions. 
Complete line of universal and brand name replacement products for 
renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing these customer 
recognized benefits: Quiet.Simple.Quality. Proven high efficiency and 
reliability, Arimitsu delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps on their new or 
existing equipment while migrating away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
(215) 781-3600 (phone)
(215) 781-3601 (fax)
cfrey@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, Red Rhino 
Waxes and Dressings, Two Clean, Durashield Total Car Protectant, 
Tunnel Vision, Total Tunnel, Diamond Magic Tire Shine, NEW Cool 
Dry, NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies a full line of 
transportation cleaning products, including formulated powders, 
liquids, SuperSat Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the transportation 
cleaning industry with innovative detergent solutions for more than 
30 years. At Blendco, we\’re dedicated to providing you with the very 
best in car wash products to take you where you want to go- putting 
out cleaner cars faster and easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
(571) 220-6997 (phone)
(703) 777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger manufactures the following 
well known brands: Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and QuickFire™

Carwash Solutions is a service-driven company with customers in Virginia, 
Maryland, Washington DC, North Carolina, South Carolina parts of West 
Virginia and Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions proudly sells 
Belanger equipment. In addition to our products, we also offer the following 
value-added services to include: site evaluation, site design, financial 
consultation, engineering support, project management, installation 
expertise, sales training, service training, and marketing support. We look 
forward to earning your business!

CARWASH SUPERSTORE
3350 Hwy 309 N
Byhalia, MS 38611
877-ONE-WASH (663-9274)
Sales@CarWashSuperstore.com
www.CarWashSuperstore.com

Car Wash Superstore has been known for providing superior, personalized 
service since 2003. We carry a complete line of car wash parts, supplies, 
and vending to help your business be the best it can be. Recently, we 
teamed up with National Pride Equipment which makes us bigger, stronger 
and better than ever. Our partnership allows us more buying power that 
means bigger savings for you. Your order is always shipped same day and 
now from multiple distribution points. Car Wash Superstore: Quality first, 
service second to none.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
(440) 585-1100 (phone)
(440) 585-1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black Diamond, Vividplus, 
Sensations, Assault, GrimeBuster, Cleantech, Foamtech, Fast Break X55, 
Bead Up, Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, is a family-owned 
business manufacturing quality chemical solutions for more than six 
decades. Products are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth now and into the future. 
Diamond Shine has built its reputation on long-term relationships and 
customer satisfaction and prides itself on providing cutting-edge chemistry 
and cost-efficient solutions. Diamond Shine offers premier service and 
marketing support through a team of distributors and representatives 
committed to helping operators achieve product performance, cost 
effectiveness, and profitability.

Buyers GuideBuyers Guide
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DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
(800) 336-6338 (phone)
(330) 645-2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel Controller, RFID

Computer solutions for the car wash and quick lube industry. Our point-of-
sale cash register system tracks your sales and labor as well as connects 
to your tunnel controller. We provide strong marketing solutions like loyalty 
promotion, customer tracking, ticket book control and prepaid cards. Our 
popular products include SiteWatch®, TunnelWatch®, Portable Touch 
Terminal, Xpress Pay Terminal®, FastPass®, and the Automatic Recharge 
Module®.

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
(888) 818-0118 (phone)
(920) 684-4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, Colored Panels, 
Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, clean, inviting experience 
for your customers. For use in self-serves, automatics, tunnels and perfect 
for new or refurbished construction. Panels are available in 12″ and 24″ 
widths, and cut to the inch from lengths 4 to 20 feet. Install quickly with no 
exposed fasteners, providing a smooth easy to clean surface. Come with a 
ten year warranty and Class A smoke and flame rating.

HAMILTON MFG. CORP.
1026 Hamilton Dr.
Holland, Oh 43528
(888)723-4858 (phone)
sales@hamiltonmfg.com
www.hamiltonmfg.com

Hamilton Manufacturing Corp. is a recognized industry leader in the 
development, manufacturing, and support of automated point-of-sale 
transaction systems, parking access systems, Data Access Networks 
and token/change machines. Hamilton products are engineered and built 
to meet the demanding needs of the unattended car wash and parking 
industries, as well as, amusement, coin laundry, weigh stations and various 
other customized applications. Hamilton products are designed and built 
to improve customer convenience and loyalty, while offering contemporary 
technology, legendary Hamilton durability and superior security.

ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
(610) 881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, Tunnel Master®, Jr., 
Auto Sentry® flex, Auto Sentry® Petro, Auto Passport™

Innovative Control Systems is the leading provider of innovative business 
solutions for the carwash industry. Our mission is to help our operators 
achieve success through advanced control products and management 
solutions. We maintain an extensive distribution network throughout North 
America and Australia.

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, Conditioners, Drying 
Agents, Accessories

Lustra™ offers high-quality, innovative car care products, exceptional 
service and creative marketing. Ultraflex is Lustra’s™ advanced system of 
ultra-concentrated, environmentally-friendly car wash products, packaging 
and equipment. This allows you to create an extraordinary Car Wash 
Experience for your customers, while controlling operating costs, and 
improving safety and handling. Lustra’s™ global network of distributors 
provides local support when you need it. Let Lustra™ make your car 
cleaning and product offerings the best in your market.

HYDRO-SPRAY WASH SYSTEMS INC.
511 Spruce Street, Suite 1
Clearfield, PA 16830
Contact: Cliff Reed/ Thom Miller
(814) 765-9097 (phone)
(800) 528-5733 (toll free)
(814) 765-9107 (fax)
info@hydrospray.com
http://www.hydrospray.com

Hydro-Spray is a full-service car wash and pressure wash equipment 
provider based in Clearfield, PA. Our company offers more than the 
equipment and supplies our customers need; we provide the service and 
support to make it all work. Hydro-Spray manufactures superior Touchfree 
Automatics, durable Self Serve equipment and Ancillary Equipment. 
Our Rainmaker Touchfree Automatic integrates the latest technology for 
the best possible touchfree wash performance. Our Elite and Elite Pro 
Self Serve System equipment is designed to offer years of trouble free 
operation. For replacement parts or new wash systems, Hydro-Spray 
meets your needs.

Buyers GuideBuyers Guide
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PLASTECO, INC.
PO Box 24158
Houston, TX 77229
(713) 673-7710 (phone)
www.plasteco.com

Plasteco has manufactured skylights since 1957 and supplied the car 
wash industry for more than 30 years. With skylights available for new 
construction and retrofitting, we provide on-time delivery and a trouble-free 
experience to meet your skylight requirements. 

Where Form Follows Function.
713.673.7710
skylights@plasteco.com
www.plasteco.com

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
(920) 983-8333 (phone)
(920) 983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and Tandem® 
RiteTouch in-bay wash systems, WashTools tunnel wash systems, MaxAir 
dryers, Access® Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems (SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System — PDQ 
Manufacturing, a Dover Company, is a leading designer and producer 
of vehicle wash systems. LaserWash® and Tandem® brands of in-bay 
systems and WashTools conveyor tunnel products are cleaning vehicles 
in thousands of facilities around the globe. PDQ also provides wash 
marketing, customer loyalty and wash payment products under the 
ACCESS® brand name. Since 1984, PDQ Manufacturing has represented 
Performance, Dependability and Quality with outstanding products, and 
support that contribute to our customers’ profitability.

CAR WASH INSURANCE PROGRAM
MCNEIL & CO.
P.O. Box 5670
Cortland, NY 13045
800-822-3747 
info@mcneilandcompany.com 
www.mcneilandcompany.com/our-insurance-programs/car-wash/

The Car Wash Insurance Program, by McNeil & Co., offers comprehensive 
insurance to fit to car washes 
of all classes, including tunnels, bays and mobile washes. With unparalleled 
risk management and training 
services and experts that live and breathe the business, our expertise has 
made us the industry’s fastest-
growing insurance program.

SONNY’S ENTERPRISES, INC.
5605 Hiatus Road
Tamarac, Florida 33321 U.S.A
800-327-8723 (toll-free)

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
(800) 548-3396 (phone)
(574) 267-3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line Solutions™

Warsaw Chemical Co., Inc. offers over two hundred Car Choice® Brand 
car wash and Maintenance products internationally and throughout the 
United States. The Car Choice® line includes products for self-service, 
automatic, and conveyor carwashes, including pre-soaks, detergents, 
foam brush shampoos, clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ environmentally 
friendly products. 
For more information contact Warsaw Chemical Co., Inc., P.O. Box 858, 
Warsaw, IN 46581. Phone: 800-548-3396, Fax: 574-267-3884. Website: 
www.warsaw-chem.com.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
(800) 448-4735 (phone)
(434) 978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, Lustra, Ginsan , 
Unitec, Ultraflex

Washtech sells, services and supplies car wash equipment to all segments 
of the Car Wash Industry. We operate the largest service department in 
the industry with same and next day service throughout VA, MD, NJ, DE, 
PA,and WV.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
(443) 561-1200 (phone)
(410) 579-6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, WashPay and EZ Trak

Unitec develops, manufactures and services automatic payment stations 
for unattended car washes. Our technology enables car washes to run 
24/7, helping owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks to internet-enabled 
touch screens integrated with fuel pumps, Unitec machines work in any 
environment, with any type of car wash control system. We design custom 
solutions, as well.

954-720-4100 (International & Local)
Sales@SonnysDirect.com
www.sonnysdirect.com

SONNY’S The CarWash Factory is the largest manufacturer of 
conveyorized car wash equipment, systems, and parts in the world. With 
over 65 years of experience Sonny’s is committed to making car washing 
easy through their four departments of service: Car Wash Equipment, Parts 
and Accessories, CarWash College, and Auto Pilot Control. Discover more 
by visiting, www.sonnysdirect.com

Buyers GuideBuyers Guide
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7 Flags Car Wash and the Susan G. Komen Foundation teamed up for the month of 
October to help raise awareness about checking for breast cancer as well as to raise money 
to find a cure. The Susan G. Komen Foundation donated “race for the cure” banners, 
pink ribbon buttons, pink pencils and literature about how to prevent breast cancer. The 
7 Flags team promoted awareness by having all managers, service advisors and quality 
control inspectors wear pink shirts, switching the soap in the tunnel to pink and having the 
employees wear pink bracelets and breast cancer buttons.

7 Flags Car Wash donated $1 for every full-service carwash for the month of October and 
also accepted donations from its loyal customers. 7 Flags Car Wash was able to raise over 
$8,800 to donate to the Susan G. Komen Foundation to help find a cure.

Breast cancer has affected us all in one form or another, whether it’s a family member, 
coworker, friend or even oneself; it has touched all of our lives. One out of every eight 
women is diagnosed with breast cancer; early detection is the key to survival. With help 
from fundraisers, volunteers, sponsors, small businesses, scientists and physicians, we can 
end breast cancer forever.

Kwik Car Wash saluted all veterans by offering a FREE Gold Wash this past Veterans Day 
at both their Littleton and Parker locations. Plus, they served free hot coffee and donuts as 
part of their Grace for Vets celebration. 

7 FLAGS CAR WASH AND THE SUSAN G. KOMEN 
FOUNDATION PARTNERSHIP A HUGE SUCCESS

KWIK CAR WASH SALUTES VETERANS
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FLAGSTOP RAISES OVER $1,800 FOR DISABLED VETERANS

Flagstop Car Wash reached out to a nonprofit organization to show its utmost appreciation 
for our military and American veterans in need in November. Every year Flagstop 
participates in the national Grace for Vets event in which carwashes all around the country 
give out free washes to veterans on Veterans Day. For the second year, Flagstop teamed up 
with DAV (Disabled American Veterans) to collect donations.

 Flagstop collected money from opening until closing at all eight locations for the DAV on 
Veteran’s Day. In order to encourage more donations, free washes were given to anyone 
who donated money to DAV. By the end of the event, Flagstop had given away over 1200 
free washes between military and donating customers and raised a grand total $1,818 (100 
percent of which went directly to DAV). 

DAV said its plans are to use the money to sponsor the National 5K-Walk for Disabled 
Veterans. The walk will raise even more money that will go toward providing local veterans 
with department service programs, women veteran programs, homeless/welfare and relief 
programs, assistance to veteran’s family and caregivers, transportation and more. Flagstop 
plans to work with DAV again in the future and appreciates all of our veterans who gave so 
much so we can live in a free country!

john bildahl
410.991.3580

jbildahl@aol.com
bildahlphotography.com

facebook: john bildahl
CARS • CARWASH PROFILES •  PORTRAITS • EVENTS

John Bildahl Photography
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HYDRA-FLEX INTRODUCES BLAST-FORCE

Hydra-Flex is excited to introduce the BLAST-FORCE 0° SOLID-STREAM NOZZLE, 
designed specifically for pivoting, oscillating and spinning high-pressure vehicle wash 
applications.

The Blast-Force’s concentrated, high-impact 0° water jet attacks tough road grime, and its 
powerful stream easily moves and rinses soap and foam from the vehicle. 

Designed for long life and less maintenance, Blast-Force nozzles are manufactured with 
stainless-steel housings and replaceable nozzle pill inserts. With the superior wear and 
corrosion resistance of tungsten carbide nozzle orifices, the Blast-Force will outlast nozzles 
with stainless-steel tips, making it the ideal choice for use with reclaimed water.

The SPS83 Suction Strainer is designed for water reclaim and vehicle washing use. Made of 
a rugged cast-iron body and a stainless-steel basket, this product pairs with Xylem’s Prime 
Line® SP pumps to offer a complete pump and suction strainer option for your company. 
This is designed to fit all Prime Line SP models, as well as other self-priming pumps, and will 
filter out large particulates from entering the pump, ensuring your company’s water needs 
are met.

Applications: vehicle washing and water reclaim

Features and Benefits:

• Rugged cast-iron body 
• Stainless-steel basket 
• 3-inch NPT connection 
• Compatible with self-priming pumps 
• Repair parts available for order
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NEVER STOPS
WORKING
FOR YOU

Smart. Smooth. Attractive. And always at work. 
The Hamilton HTK is an automated transaction kiosk designed and built to 

improve customer convenience and grow your business through 
technology, security, and legendary Hamilton durability.

CONVENIENCE
Cash

Credit Card
Coins

Barcode Reader
Tokens
RFID

Coupon Codes
Dual Bill Dispenser

À La Carte

INNOVATION
Custom Decals
Custom Display

Video
Special Event Times & Pricing

Customer Value Cards
Hamilton Tokenotes®

Hamilton Hosted Solutions 
(cloud-based, real time reporting)

SECURITY
High Security, 11 Gauge Door

Alarm
Standard Security Camera

Password Protection
Heavy Duty Locks

Separate Locked Cash Chamber
Email & Text Notifications

For information on our full range of high performance 
products, visit us at hamiltonmfg.com or call 888-723-4858

ALWAYS LEAD. NEVER FOLLOW.
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Carwash owners know that investing in water re-use is smart for business and for the 
environment, and now they can promote their efforts in this area with a new stock token 
design available from TokensDirect. Available in 0.984-inch size (with other sizes upon 
request), this new design is available in various metals, as a “mix and match” with a 
minimum order quantity of 5,000 pieces. In addition to activating self-serve bays, tokens 
can be used for tunnel washes and vacuums and in on-site vending machines, making these 
new designs ideal for carwashes of all sizes and types.

Using a single token rather than eight quarters can simplify the process and save time 
for customers. The use of tokens may also reduce the chance of theft or vandalism when 
accompanied with proper signage alerting would-be-thieves. Since most coin acceptors 
can be programmed for the use of tokens, no additional cash outlay is required other than 
the cost of the tokens themselves. This new standard design can be used on one side, 
while the other can be customized to include company logo, web address and marketing 
messages and used for branding and promotional purposes. 

NEW STOCK TOKEN DESIGNS  
TOUT WATER SAVINGS OF CARWASHES

The Kwik Car Wash VIP Wash Club is offering a special discount. It is already the most 
affordable option there is for keeping your car in great condition year-round. To make sure 
you’re ready for winter, they are adding an extra reason to enroll in their VIP Wash Club. 
Sign up between now and December 31, and receive 50 percent off the first month. That 
means you will receive unlimited washes for less than the cost of a single wash!

KWIK CAR WASH OFFERS GET READY  
FOR WINTER—50 PERCENT OFF VIP WASH CLUB

44 WashTrends / December 2015



On November 3, LINE-X brought a 3D Body Armoured Jeep to its SEMA booth in Las 
Vegas. This is the first time this technique has been in the U.S. Originally discovered by its 
Russian franchises, the popularity of this 3D technique has caught like wildfire and is being 
introduced next week. With this Jeep, LINE-X is showcasing the best of what it has to offer 
for vehicle transformation—rugged durability and armor-like protection with stand-out 
style. In addition to its innovative exterior, the Vision Jeep includes impressive upgrades, 
making it the ultimate adventure vehicle. The 3D technique requires hyper-attention to 
detail and skill:

• Begins with the creation of renderings either by hand or digitally. 
• Renderings are then transferred to the vehicle. 
• The area is sanded and the 3D design is sculpted onto the vehicle. 
• Entire vehicle is sprayed with LINE-X product. 
• 3D design is then air brushed with automotive paint and precise detail and artistry. 

LINE-X SHOWCASED NEVER-BEFORE-SEEN  
3D BODY ARMOUR AT SEMA

Delta Kits, a company that provides windshield-repair and headlight-restoration equipment, 
has launched a new website at www.deltakits.com. The new mobile-responsive site offers 
a user-friendly experience with improved navigation and functionality, which allows 
customers to access detailed product information, videos, worksheets, expert advice, 
instructional manuals and a windshield-repair forum.

Created with the user experience firmly in mind, the website is designed to adjust to the 
user’s device and platform. The design is the result of a mobile-first approach that allows 
Delta Kits to deliver a consistent experience for users on a smartphone, computer or tablet. 
Users can register and save their shipping information, review order history, and create a 
wish list of commonly purchased items and place orders across all devices. 

DELTA KITS ANNOUNCES NEW WEBSITE
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Scan to  
watch video

SELF-SERVE UNDERBODY SYSTEM

 Looking for an easy way to increase 
your customers time in the self serve 
bay? The Self-Serve Underbody System 
provides a simple, fast and easy way to 
add a unique service option to your car 
wash.

Features include:

  Compatible with all self-serve car wash equipment
  Easily adapts to any existing high pressure pump 
  Controlled by the rotary switch on any existing meter box
 	 Pre-wired	and	pre-plumbed	for	easy	field	installation

 An Elite Pro™ is an industry leading self-serve system 
sure to attract more customers and produce cleaner 
vehicles from your car wash business. Consumers feel 
more value and enjoy better cleaning power as a result 
of the Elite system’s Advanced Product Delivery, 
which gives car wash operators the ability to 
customize the delivery pressure for all functions. 

Other	benefits	include:

800-528-5733
w w w . h y d r o s p r a y . c o m

c o n t a c t   u s 

TODAY

Equipment that adds value!

Standard Functions Include: 
Rinse, Soap, Wax, Pre-Soak, Wheel 
& Tire, Foam Brush, Spot Free, Foam 
Polish & Extra Service9

  Integrated System Design
  Industry Standard Parts
  Multi-Pressure Delivery, 0 – 1500 PSI
  Quick Purge Functionality
  Maintenance Friendly
 	 2	–	6	Bay	Configurations
  Pump Options: CAT, GP & Arimitsu
 	 5	HP	Efficient	Motors
  1 Year Warranty, 90 Day Labor 
  (Subject to Terms & Conditions)

MORE REVENUE!
Add a New Service & Generate

Plug & Play
Installation

Easy
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It is not only future owners of the Shelby GT350R who can enjoy all the benefits of Carbon 
Revolution’s wheel technology. In fact, Carbon Revolution’s one-piece carbon fiber wheel 
technology is available for a range of vehicles, including Porsche, Audi, BMW, Nissan and 
more. Fitting Carbon Revolution CR-9 one-piece carbon fiber wheels to street and track 
cars has seen improvements in suspension, braking and steering performance when 
compared to conventional aluminum wheels. With weight savings of approximately 40-
50 percent, the CR-9 drastically reduces unsprung, rotating weight, improving suspension 
performance and steering feel and allowing you to drive harder with more precision, 
reducing lap times.

AFTERMARKET OPTIONS

The New Zealand Pump Company (Europe) Ltd. Commended in the 2015 Staffordshire 
Business Awards, UK.

• International Trade Award – The New Zealand Pump Company (Europe) Ltd.

COMMENDED AWARD: Received for a recognized company that has exceled in the 
exportation of any product or service to an international market. Covers the whole 
process including identification of the opportunity, product or service development, 
international partnerships, overseas sales and marketing, and the overall benefit this 
brings to Staffordshire.

• Employer of the Year – The New Zealand Pump Company (Europe) Ltd.

COMMENDED AWARD: Received by a business that has an outstanding human 
resource and staff engagement strategy. This includes recruitment, training, 
development, communication, employee working practices (including work-
life balance), environmental impact, community outreach and corporate social 
responsibility.

• Employee of the Year – Katie-Jo Thomas of The New Zealand Pump Company 
(Europe) Ltd.

COMMENDED AWARD: Received for an outstanding employee who has delivered 
exceptional and sustained business performance over a prolonged period 
(minimum 12 months). This includes personal development and a contribution to the 
development of staff, colleagues, and the business as a whole.

NZ PUMP COMMENDED IN 2015  
STAFFORDSHIRE BUSINESS AWARDS.
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AutoZone, Shell/ Pennzoil and Goodguys Rod & Custom Association are partnering with 
the Austin Hatcher Foundation for Pediatric Cancer for an innovative autumn fundraiser.

Goodguys Rod & Custom Association joins AutoCoz – an organization that empowers and 
assists car clubs and car enthusiasts in charitable fundraising – and AutoCoz client Shell/
Pennzoil for the “Save $5, Give $5” effort that runs from Nov. 2-Dec. 24. 

Efforts will be geared toward directing consumers to save5.AutoCoz.com to download 
a coupon for $5 off Pennzoil Platinum motor oil, redeemable at participating AutoZone 
locations. In addition to the discount, $5 will be donated by Pennzoil/AutoCoz with each 
purchase of Pennzoil Platinum® motor oil to the Austin Hatcher Foundation, of Goodguys 
Rod & Custom Association.

Goodguys, which has partnered with the Foundation on a variety of events this year, is the 
world’s largest hot rod association with more than 70,000 active members worldwide.

“For the Foundation, this ‘Save $5, Give $5’ initiative is about raising awareness for our 
mission – to erase the effects of pediatric cancer – and raising funds to support our 
mission,” said Foundation President Amy Jo Osborn.

“We continue to be fortunate to be aligned with fantastic partners that are very strong not 
only in the automotive industry and well beyond. Goodguys has been that sort of partner 
throughout 2015. And to be aligned now with a major recognizable brand like Shell/
Pennzoil fueled by the fundraising assistance of AutoCoz, is just a perfect way to cap an 
outstanding year for us,” added Osborn.

AUSTIN HATCHER FOUNDATION, AUTOZONE,  
AUTOCOZ AND GOODGUYS TEAM UP FOR  
‘SAVE $5, GIVE $5’ FUNDRAISING INITIATIVE
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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