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Letter from the Editor:

O C TO B E R 2015

Welcome to WashTrends October! 

This month kicks off the start of the end of the year. Three 
months left to meet the challenge of goals and good 
intensions for 2015. There’s still time to meet your wish list 
of accomplishments!

At WashTrends, we’ve been gathering news to help you 
maximize your strengths. We know you want to get 
the word out about your business success and attract 
new carwash customers, which is exactly why we’ve put 
together everything you need to know about texting. The 
benefits will keep you reading to discover how essential 
this social media skill has become. Read the story and you’ll 
understand why. We also know that it’s easy to sabotage 
success when you get run down, tired and stressed—which 
is why we’re focused on your brain! We’ve uncovered habits 
that can kill your competitive edge. Check out our nine 
brain aging sins. And for extra inspiration, we’re featuring 
profiles on two carwashes. Metro Express Car Wash opens 
a twin-tunnel facility in a former tire warehouse. And Zaks’ 
success is charted in their tribute to customers in their 
anniversary celebration.

We hope you’ll take a moment to reflect on all the positive 
achievements you’ve enjoyed so far this year. As you 
consider all you’ve done, why not open the following pages 
of WashTrends and keep the flow of success going with 
new ideas and inspiration. We think you’ll enjoy the stories 
and information you’ll discover right here—in WashTrends.

If you’d like to share you success stories or ideas, please 
consider sharing your news with WashTrends and our 
wonderful community of WashTrends readers. Just send 
your news to editor@washtrends.com.

As always, our goal is to bring you up-to-the-minute, 
unbiased, trendsetting information that can move your 
business to the future with economic success.

Happy carwashing from everyone at WashTrends.

Sandy Travis Bildahl
Editor in Chief
WashTrends

IMPORTANT NOTICE: WashTrends Magazine is now MONTHLY!

WASHTRENDS PUBLICATION INFORMATION 
WashTrends consists of the following family of publications:

WashTrends Magazine — MONTHLY  — Flipbook/PDF publication containing fresh, 
professionally written editorial content. The magazine also contains links to Blogs 
published weekly. This magazine is available by subscription and online. “Apps” for 
Apple and Android smart phones and tablets are also available. 

WashTrends Blog — PERIODIC — Blogs written by carwash operators and other 
industry insiders. 

Advertising packages are available that include logo/link ads, special promotions, 
and classified, as well as conventional display advertising.

Call 410.647.8402 or email info@washtrends.com.
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At McNeil & Co., we believe in knowing the car wash 
business so deeply that we’ve created the smartest 
customized suite of insurance products and risk 
management services in the industry, bar none. 

That’s because our team of experts doesn’t just write 
policies—we partner with our clients for the long haul. 
We can design a coverage package for almost any car 
wash, and we offer all clients the advantage of services 
to help prevent losses before they happen. That 
includes access to our E-Learning online training and 
risk management tools at no additional cost—with safety 
courses designed specifically for car wash employees.

Mike Benmosche  
Car Wash Program Specialist

Treasurer, NYS Car Wash Association

Find out how we can help protect your business.

www.mcneilandcompany.com/wash
(800) 822-3747 ext. 364

CAR WASH 
INSURANCE  
BY CAR WASH 
EXPERTS
THE FASTEST-GROWING 
PROGRAM IN THE INDUSTRY

We are who we insure
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Largest Carwash  
Coming to Denver

BY TOM SMITH

Late this fall Denver will get the largest carwash in the nation as Metro Express Car Wash 
opens a twin-tunnel facility in a former tire warehouse.

The 34,000-square-foot facility will have the capacity to wash 5,000 cars a day. Each tunnel 
will be 200 feet long, and the site will have 37 stalls in its vacuum plaza plus additional indoor 
vacuuming to be installed later.

Owner Bill Martin says he is investing “north of $5 to $10 million” in the Littleton-Eaglewood 
area site on Denver’s southwest side. Construction began in June and the opening is expected 
to be in November or December.

Martin is no stranger to building big carwashes and, indeed, no stranger to creating carwash 
chains.

In April, Martin opened a Metro Express Car Wash in Coeur d’Alene, Idaho. That $5-million 
facility has a capacity to handle 2,000 cars a day.

A 2012 inductee into the International Car Wash Association’s Hall of Fame and the 2009 
WashTrends Trendsetter Carwash of the Year, Martin previously developed Nu-Look 
carwashes in Idaho and Washington state and then an earlier version of Metro Express in 
Idaho. He eventually sold both chains to Mister Car Wash when he got “offers too good to 
refuse.” Martin was one of the founding partners in Mister Car Wash in 1996, and his carwashes 
were the first in the Mister chain.

“I have had the opportunity to start with a clean sheet of paper more than once,” Martin, 
71, tells WashTrends. “We tried different things and they have worked. It is fun for me to try 
different things and step outside the paradigm. It may sound trite to say ‘You build it and they 
will come,’ but we have built some large facilities and they have come.”

The long tunnel is a trademark of a Martin-designed facility. “All the carwashes I have built 
since the 1990s are 200-feet-plus.” The new Coeur d’Alene facility has a 210-foot-long tunnel.
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Martin lists three reasons for his long tunnels:

• “I believe that by building something larger than the average 100-foot carwash, it 
has more impact from the street. It draws in the curious because it doesn’t look like a 
‘typical’ carwash.” Extensive landscaping and a high profile location is also part of the 
packaging.

• “We need the space.” A Martin facility does not have any hand prepping. The carwash 
relies totally on technology to clean the car. The car is initially treated using a touchless 
wash process and then soft cloth to finish and polish the vehicle. “Between the two, we 
get a car clean, bright and shiny.”

• The third reason is speed. “We run our conveyor speeds at either 170 cars or 200 cars 
per hour.” To get a car clean at these speeds, “We need several looks at a car. You need 
length and repetition in the tunnel.” By comparison, Mister Car Wash in earlier reports 
told WashTrends that it hopes to wash 100 cars an hour.

The company goal is to get a car cleaned in less than five minutes. A wash at Metro 
Express ranges from $8 to $16.

Martin’s innovations to keep the cars moving are a self-service auto cashier and the 
vacuum plaza with free vacuums and free mat-washing equipment. The Idaho outlet has 
20 vacuum stalls.

Over 50 percent of the customers are participants in the Metro Express loyalty program 
with unlimited washings. The club members have their own exclusive lanes at the entrance 
and a wash tunnel dedicated to them.

“When we look at a market we look at a number of factors, including traffic and the 
competition. I spend some time in the market to get a feel for the market. You look at a 
site and you know what has worked in the past and how it should work,” Martin explains. 

Metro Express Car Wash
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“Is there anyone doing anything 
like we are doing? There are 
carwashes, and then there are 
carwashes.”

The Coeur d’Alene facility has 
100,000 residents in its trade 
area. “We are not the only game 
in town. We provide a little 
different service. We focus on 
speed. The others are slower; 
one is touchless.”

In the Denver market, Martin 
notes there is no one else in the 
metro area that has a similar 
operation. Furthermore, there are 
no other carwashes close to his 
site.

“We focus on one thing—exterior 
express carwashing. For us, that 
has worked out well. We are 
not trying to be all things to all 
people. This is the model we are 
sticking with.”

Martin’s operations don’t have 
“other profit centers” such as 
gas stations, quick lubes or 
convenience stores. “I don’t 
know how to run those other 
businesses,” he adds.

Although a pioneering developer, 
Martin stresses operations over 
site selection.

“A lot of people think you just 
need to pick the right locations. 
That is only a small percentage of the process. The success equation is really operations. 
This is where I see a lot of operators get in trouble. The site selection is critical, but our 
people and our execution are at the heart of our success.”

A good operator will focus on recruiting, hiring, training and managing staff. Martin 
declines to elaborate on his applicant screening and hiring process. He notes that all new 
hires are tested for drug use and all employees are randomly screened.

OVER 55 YEARS OF SKYLIGHT 
DESIGN AND MANUFACTURING.

713.673.7710 | skylights@plasteco.com | plasteco.com

Stand Out with Skylights that Stand 
the Test of Time.  

As one of the most experienced skylight providers in the industry, 
Plasteco delivers quality skylights on time and designed to meet 
your needs. Whether you need a custom design for a new building 
or to retrofit an existing structure, we offer a range of skylights and 
a hassle-free process. 

Trust Plasteco to make your car wash stand out against the 
competition with more than 30 years of experience designing and 
manufacturing skylights for the car wash industry. 

Let Us Design the Perfect Skylight for Your Car Wash.

REQUEST A QUOTE 
713.673.7710 | skylights@plasteco.com
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The Metro Express benefit package includes a $10- to $12-per-hour starting wage as well 
as health insurance and retirement accounts for full-time employees. 

The Idaho location has seven or eight employees, and each shift is staffed by just two to 
four. With the fast speed of the conveyor, Martin wants a minimum of 20 cars per man-
hour.

As a tunnel operation, Metro Express is open rain or shine. As a result, his employees can 
expect to work a complete shift without the fear of losing wages because of foul weather 
closings.

And Denver may not be the last Metro Express location.

“I don’t think we have begun to see the potential of other markets,” observes Martin. 
“There is talk we are overbuilt as an industry. We are not overbuilt. There are a lot of 
overbuilt, under-performing carwashes. Operations are the key. I see people building 
carwashes and then sitting back expecting something to happen. There is a lot of potential 
for failure in that model. Operators that execute are rewarded, while competitors who fail 
to deliver the goods struggle to survive”

www.metroexpresscarwash.com

Metro Express Car Wash
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Income 
Generator:
Text for 
Success

Are You 
Missing 
Out?
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WashTrends recently consulted with texting expert Matt Kay, 
founder of www.txt180.com. He’s seen firsthand how texting 
works in the carwash industry. He shared the following with 
WashTrends. 

WHY TEXT? 

According to recent statistics 9 in 10 American adults own cell phones and 8 in 
10 adult cell phone users engage in texting. When you combine that information 
with the fact that texts have a 95-percent open rate and are accessible to 
98 percent of mobile consumers, you can see why text marketing is such an 
excellent marketing option for any business or organization. 

Texting is a great way for a carwash to bring in business on a slow day, tell 
clients about new equipment or products, or offer specials and promotions to 
keep clients coming back to use their service. 

ARE THERE STATISTICS ON HOW TEXTING INCREASES A CARWASH 
BUSINESS?

A 2010 Mobile Commerce Daily case study reported a 40-percent redemption 
rate on carwash coupons sent through a mobile network. In comparison, 
printed coupons have an average redemption rate of only one to two percent. 
Another case study details how a carwash would send out wiper blade specials 
on rainy days and offer discounts on inside detailing. These mobile coupons 
would bring business to the carwash even when it was raining outside. Every 
time consumers receive a message it is building brand awareness and keeping 
your business fresh in the mind of your customers. Even if they don’t come in 
for a carwash immediately, when they are ready for a wash, your business is the 
one that will come to mind first. 

HOW ABOUT CUSTOMER RETENTION? DOES TEXTING HELP?

Text marketing is excellent for customer retention. Consumers like to think they 
are getting a special deal. Sending them a mobile coupon that they can redeem 
immediately will draw them to your business. Sending periodic specials or 
reminders keeps your business fresh on their minds and increases the chances 
that they will use your carwash instead of the one down the street. Because 
text messages are sent immediately and stay on the person’s phone, texting is 
very effective in helping bring customers back to your business.
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Proven Tools for Reaching 
and Retaining Customers

With SiteWatch® from DRB Systems, Inc.®

SiteWatch is used by quality operators 
around the country, including:
• Seven Flags Car Washes, Vallejo, California
• The Car Wash Barn, Killeen, Texas
• Triple Play Car Wash, Attleboro, Massachusetts
• Rainstorm Carwashes, Forsyth, Illinois
• Cactus Car Washes, Charleston, South Carolina

Contact DRB Systems at 1-800-336-6338, or visit 
www.drbsystems.com for more information.

Proven Performance
 in the Real World

U S I N G  T E C H N O L O G Y  T O  E N H A N C E  Y O U R  C U S T O M E R ’ S  E X P E R I E N C E

800-336-6338  Green, Ohio  / www.drbsystems.com
 © Copyright 2013. All rights reserved DRB Systems, Inc. 

• Through Mobile and Email Marketing with
 SmartCodes® – Create your own barcodes and
 QR codes for digital coupons and prepaid washes 
 sent to customers’ smartphones and email inboxes.

• Offsite with WashCAP – Sell washes from 
 retail fuel pumps, even when you don’t own  
 the service station!

• Online with Website ConnectTM – Generate 
 viral buzz online by offering Internet-only specials  
 on your website. 

• Onsite with Loyalty Promotion Module – 
 Offer frequency discounts and VIP club incentives.

• At the Point of Service with Intelligent 
 Receipt Messaging – Print targeted sales 
 messages on receipts.

• With Monthly Passes Using ARM® (Automatic 
 Recharage Module®) – Recharge passes every
 month to lock in customer loyalty.
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IS IT DIFFICULT TO GET CUSTOMERS TO OPEN AND RESPOND TO TEXTS? 

It is estimated that 90 percent of text messages are read within three minutes and that 
99 percent of all short message service messages are opened. I don’t know of any other 
medium in which you can get that kind of penetration to your target market. Combine that 
with the possibility of a 40-percent redemption rate and the fact that it costs as little as a 
penny or two to send each message and you can’t get a better return on investment than 
that. 

HOW DO YOU GET PEOPLE TO SIGN UP FOR A TEXTING PROGRAM?

Getting people to sign up for a texting program is very simple. If a carwash chooses a 
keyword of suds, they would invite people to opt in by advertising the keyword and short 
code along with information about what they will be getting. In this example the carwash 
would advertise by saying, “Text suds to 77948” (whatever short code the provider uses 
for the service) to receive discounts, coupons, specials, etc. Or they can offer a specific 
promotion, like “Text to get $3 off your next wash.” Adding this advertisement anywhere 
potential customers might see it will increase the opt-in rate. We recommend you post the 
ad on Facebook, Twitter or any other social media used by the company. The information 
can also be added to billboards, marquee poles, business cards, commercials, anywhere 
that people will see the ad. In general, the greater the reach of the advertisement, the 
great the number of opt-ins. 

ARE CUSTOMERS CONCERNED ABOUT GIVING OUT THEIR INFORMATION? HOW CAN I 
REASSURE THEM IT’S OKAY?

Consumers really aren’t providing any personal information; their phone number is the 
only thing that is collected automatically, and they have the option to opt-out and have 
their number removed from any campaign at any time by simply replying with the word 
“stop” or creating a new message and sending the word “stop” to the short code. It is also 
required that your advertisements contain a link to a privacy policy letting them know 
that their information will not be used for any other person than the one stated in the ad 
(to receive discounts, coupons, specials, etc). The advertisement should also display your 
company name, number of messages per month you plan on sending and the instructions 
of text “help” for help, “stop” to cancel, and “Msg & data rates may apply.” This information 
is required by the Mobile Marketing Association and other governing bodies that regulate 
text marketing. 

HOW OFTEN SHOULD I TEXT MY CUSTOMERS? 

The number of texts you should send varies a lot from industry to industry. Specifically 
looking at the carwash industry, a poll of more than 5,500 people done by GasBuddy.com 
shows that on average 30 percent of people wash their car 13 or more times per year, with 
the second highest percentage being 19 percent of respondents washing their car four 
to six times per year. If you know that approximately 50 percent of your customer base 
will wash their car a minimum of every month or every other month, texting them once 
a month with a special is probably sufficient. However, if you offer other services as well, 
you may want to send a second message during the month with specials or details about 
other services you provide. One carwash sends a monthly special for a carwash and also 
includes a $5 off promo for oil changes. 
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800.999.7235
www.NACHEMICAL.com

20% off
first

order!
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Another carwash will send timely reminders to wash the salt off after a snowstorm where 
road salt was used to keep ice off the roads, or a rainy day special to clean your car up 
after a period of rainy weather. As long as the message is timely and relevant and not 
annoying or incessant, customers are typically very receptive. 

HOW CAN I PREVENT COUPON ABUSE OR DUPLICATE REDEMPTION? 

Most text marketing systems have settings on the account that will prevent users from 
texting repeatedly to get the same coupon message over and over. Some businesses 
choose to have a promo code that has to be entered to get a discount; others request 
the subscriber to show the text to an attendant to get the discount. There are numerous 
ways to prevent coupon abuse, but typically, if you aren’t offering something for free or 
at such a highly discounted rate that you are losing money, it isn’t a bad thing to have the 
customer come back and use the coupon again. If they wash the car twice that month 
instead of once because you offered $2 off, then you are making more money. 

WHAT CAN I EXPECT AS A REDEMPTION RATE? 

Redemption rates will vary depending on the value and timeliness of the offers you 
send out. As mentioned previously, some carwashes have seen as high as a 40-percent 
redemption rate. 

WHY IS TEXT MARKETING BETTER THAN EMAIL MARKETING? 

Statistics comparing email vs. text are staggering. Mouse Trap Mobile reports that as few 
as 20 percent of emails are even opened, while 99 percent of text messages are opened. 
The average time before an email will be opened is about 6 1/2 hours; compare that to the 
three minutes for a text message. Coupon redemption from email messages is less than 
one percent while mobile coupon redemption averages between 15 and 40 percent.

WON’T I LOSE MONEY IF I GIVE EVERYONE WHO OPTS IN A DISCOUNT? 

It depends on the discount. If you offer every person a free carwash and have no way to 
monitor how many times they use it, you will lose money. If you offer $2 off a $15 wash 
and your profit on the wash was $12, you now profit only $10 per wash, but if you get 50 
additional customers in a month you are making an extra $500 by offering the discount. 
Drawing in more customers means you make more money, which is the purpose of using 
any type of coupon or discount offer. As long as you are reasonable about your offers, you 
will be making money. 

CAN I DO IT MYSELF?

Text marketing is very easy to do on your own. Most text marketing providers offer some 
kind of online dashboard and scheduler. If you choose, you can just log in once a month 
and schedule your messages for the month. Or you can log in at any time and quickly type 
up a message, select the contacts you want it to go to and send it out immediately. Text 
marketing is very simple and user-friendly. 

HOW DO I START?

Find a text marketing provider that offers a service that will match your needs. Sign up 
and choose a keyword and then start advertising your opt-in message. It’s as simple  
as that.
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www.sunheatsolar.com • 1-844-3-SOLAR-3 (844-376-5273)

Go Solar and Save!
Free Energy Pays for Itself

CALL TODAY 
for free custom 

info packet!

TAKE ADVANTAGE OF:
• 2015 Solar Tax Credit
• Cash Back Solar  

Incentives

SAVE ON NATURAL GAS  
WITH SOLAR HOT WATER

• Solar-Assisted Water Heaters

• Super-Efficient Heaters  
& Water Tanks

-NEW EQUIPMENT AND EXISTING RETROFIT-

SAVE ON ELECTRICITY  
WITH SOLAR ELECTRIC PANELS

• Solar Canopy & Awning

• Solar Rooftop
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WHAT IS THE DOWNSIDE OF DOING IT ON MY OWN?

If you choose to do your own texting without using a text marketing provider it will likely 
be a lot more time consuming and a lot less effective. Sending a group message from your 
phone shares every number on the list with everyone else on most texting applications. 
Doing this also gives every person your individual phone number and replies can get really 
crazy; you may get bombarded with questions, and everyone else on the list will also get 
all the replies. This becomes very burdensome and annoying very quickly.

ARE THERE MANY COMPANIES OR RESOURCES TO HELP WITH THIS TYPE OF 
TEXTING? WHAT WOULD I LOOK FOR?

There are numerous SMS marketing providers. Look for companies that are 
straightforward with their pricing and features. Talk with the company to find out what 
their support options are like and ask any questions that you may have. Find out what 
they charge extra for. Do they have any kind of contract or commitment? How are plans 
determined? Number of subscribers or number of text messages being sent, do they 
charge overages if you use more than your monthly allotment of messages? Another 
thing to be aware of is whether the service is true SMS; some providers offer standard vs. 
express text. Make sure that your messages are being sent directly through the carriers, 
not being routed through an email server, because those messages are very unreliable as 
far as delivery time and successful delivery. Make sure the provider you choose is sending 
a legal default message that is fully compliant. If all text marketing laws are not followed, 
your business can be held liable for sending spam messages. 

WHAT’S THE BENEFIT OF USING AN OUTSIDE COMPANY? DO THEY KEEP TRACK OF 
SUCCESS? STATISTICS?

There are many benefits to using a text marketing service. First, if you choose a reputable 
provider, the process is very streamlined and makes sure everything is completely legal so  
that you are not in jeopardy of a lawsuit. Using a text marketing system allows you to 
schedule and send a message to hundreds or thousands of clients in a matter of seconds 
vs. sending a message in groups of 20 or 100 from your phone or another texting 
application. Because text marketing requires the client to opt in from their mobile device, 
you know that your messages are being sent to 100-percent valid phone numbers. The 
system is also designed to automatically remove any numbers that request to opt out 
so you never have to worry about adding or removing people from your texting list. It’s 
all done automatically by the service provider’s system. Most providers offer message 
statistics that will let you see the number of opt-ins and opt-outs, as well as other 
messaging statistics. As with any type of coupon, it will be up to your business to track 
how successful individual campaigns and specials are. 

ABOUT THE AUTHOR:

TXT180.com was founded in 2010 by Matt Kay. with the purpose of being the lowest cost 
provider in the SMS marketing industry. TXT180 offers a self-service platform available 
through a web-based control panel with support staff that will help every step of the 
way. TXT180.com service is available to all sizes of businesses ranging from 100 messages 
per month to over 100,000 messages per month. TXT180.com has helped thousands of 
businesses with their text messaging campaigns. Visit TXT180 at http://www.txt180.com.
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The car wash starts here. Welcome your customers with a “wow”  
by partnering with Unitec, giving  them much more than simply  
a spot to pay. Your car wash payment entry system can create an  

experience – one that is simple, convenient and designed  
with the needs of your customers in mind.

Learn more about our products and the benefits of  
partnering with us by visiting  

www.StartwithUnitec.com.

You have one chance to  
make a first impression. 

Make it a good one, with Unitec.

7125 Troy Hill Drive, Elkridge, MD 21075  |  443.561.1200

 
Unitec’s diverse line of product 

offerings can streamline your 
operations, improve your 

efficiency and boost your bottom 
line revenue. Our payment 

entry systems are designed to 
automate the transaction process, 

while maximizing customer 
loyalty through use of innovative 

marketing tools and programs.

Products pictured left to right: C-Start, Sentinel, Portal.
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TIME TO CELEBRATE!
SUCCESS SECRETS REVEALED

ZAX AUTO WASH 
20th Anniversary Party

BY LUCIA REGAN

“Thank you.” Children learn these two simple words early in their lives when their parents, 
grandparents and teachers coach little ones on the necessity of those words. We grow 
up learning the value of “thank you” and we learn how important it is to say and to 
demonstrate in our personal and business relationships.

ZAX Auto Wash in Wixom, Michigan, held a 20th anniversary celebration on August 16 
to thank their customers. As with any successful party, it is important to start early. “We 
started promoting our anniversary event about a month and a half (in mid-June) before 
the celebration,” says Katie Blaskay, spokesperson for ZAX. 
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ZAX Auto Wash used a variety of traditional and new media to get the word out. Blaskay 
continues, “We had a TSS custom wind sign at the wash [a month and a half] before 
the event with the celebration details so customers were able to know ahead of time or 
ask questions.” She adds, “We advertised our anniversary on our website with a flashing 
banner across the webpage and also posted a link to our press release that was sent to 
local media.” ZAX uses Fucini Productions for its website work. Fucini also produced the 
press release and sent it in mid-July. The local paper, Home Town Life, ran the story, and 
ZAX had a print ad in the paper to increase the visibility of the story. The press release is  
a very good example of clearly explaining the event and the focus on customer service:

Zax Auto Wash in Wixom, 
MI, is celebrating 20 years 
in business with a full day 
of fun and freebees! The 
company wants to thank 
their loyal customers with 
FREE express carwashes 
from 7am until 8 pm and 
FREE Food and T-shirt 
giveaways from 11am until  
5 pm on Saturday, August 
16. 

“It’s not just an anniversary 
for us,” said Katie Blaskay 
of ZAX, “It’s a celebration 
of our customers, who are 
the real reason we’ve been 
in business for 20 years. 
We work hard to give them the best service possible to keep them coming back.”

The company’s core principles are built around keeping customers coming “Back to 
ZAX” by offering their best service to everyone that visits their wash. These principles 
are:

• To create a pleasant welcoming environment for customers.
• To treat all customers courteously and respectfully at all times.
• To stand behind their work and do whatever they can to please customers.

So, did the promotion with the wind sign, in the newspaper, and on the website work? 
You bet! Blaskay was pleased to report, “Our event was very successful, with a full 
day of free washes reaching 600 cars.” That is about 47 cars per hour at the one ZAX 
location in Wixom.

The customers know that they are the focus of ZAX Auto Wash. Blaskay talked about 
the long-term benefits of this event: “We create customer loyalty by giving back to our 
customers. Having loyal customers is the heart of any successful business, especially the 
carwash industry. It is also an opportunity to demonstrate to new customers how ZAX 
Auto Wash uses new technologies to clean each car ‘quickly, thoroughly and safely.’ ” 
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Arimitsu 313
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61000	Left	(as	pictured)
•	 PN-61001	Right

Self Serve

313

516

Dual Gun Prep

508

Why to ask for Arimitsu Pumps:

Since	1923,	Arimitsu	Pumps	has	been	providing	these	customer	recognized	benefits.	
Proven	high	efficiency	and	reliability,	deliver	lower	costs	of	ownership.	
Learn	why	more	now	specify	Arimitsu	Pumps	on	their	new	or	existing	equipment,	and	are	
migrating	away	from	old	and	costly	habits.	

arimitsupumps.com  l  763.205.8341  l  greg@arimitsupumps.com

Upgrade Now

Enjoy the benefits	 of	 a	 quieter	 and	 more	
efficient	pump.	UPGRADE	to	Arimitsu	Pumps	
on	your	equipment.

Quiet & Simple

Etowah Valley 
Equipment

Coleman 
Hanna 
Carwash 
Systems Sonnys Carwash 

Factory

National 
Pride 
Equipment

•	 View “Resources” at arimitsupumps.com for helpful tips!
•	 Request Arimitsu Pumps when refurbishing old or building new!
•	 Special pricing when mentioning this ad!
•	 Call us today: 763-205-8341!

Arimitsu 516
Upgrade From All Brands

•	 Self	Serve	and	Single	Gun	Prep
•	 PN-61002	Left	(as	pictured)
•	 PN-61003	Right

Arimitsu 508
Upgrade From All Brands

•	 Dual	Gun	Prep
•	 PN-61004	Left	(as	pictured)
•	 PN-61005	Right

QUIET

SIMPLE

QUALITY

PROVEN
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CARWASH OWNER HEALTH ALERT: 
BAD HABITS CAN AGE YOUR BRAIN

Nine Brain-Aging “Sins” That Kill Your Competitive Edge

BY MARCEL DAANE
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Carwash owners alert! Are you stressed? Tired? Running on empty? Are you 
ignoring your health? Once upon a time you were energized and on the fast 
track to success. But now that that life seems to be moving faster and faster, 
are you struggling with stress and anxiety? Do you experience brain fog, feel 
depleted and can’t focus the way you’d like? If so, you may be damaging 
performance capacity. Which means not only is your health at stake, but so is 
the health of your business.

There are many people like you out there. As demands grow and resources 
shrink, we all struggle to do more with less—and without proper coping skills, 
we slide down a slippery slope of chronic exhaustion into debilitating burnout. 
That’s bad news, especially in a competitive work world where staying current 
can make or break a business.

Working while fatigued once in a while is okay, but when this state becomes 
chronic, resilience against stress drops. Enthusiasm and motivation plunge, and 
before you know it, you can no longer perform at your best.

What’s more, this endless fatigue ages us rapidly. You don’t just feel older than 
your age; you are older. Your capacity to regenerate the cells in your body and 
brain falls off sharply.

That’s right: Stress is a potent cause of neurodegeneration. The brains of people 
who are chronically fatigued show signs of shrinking, which means stressed 
executives have about the same brain capacity as people decades older. 

This deterioration of critical brain regions hinders memory processing, strategic 
planning, and the ability to manage anxiety, which are all crucial skills for the 
executive. The deficiencies can knock you out of the game. Mental sharpness 
and the ability to innovate, collaborate and connect are the price of admission 
in today’s world.

The good news is we can affect how fast our brain ages, depending on how we 
treat it throughout life.

But statistic show: Overworked executives can go a long way toward keeping 
their brains young and high-performing. We may not be able to control our 
workload but we can control our lifestyle choices.

We may be committing predictable brain-aging “sins” on a regular basis. Here are nine 
of the most damaging: 
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BRAIN-AGING SIN #1: You regularly forgo a daily walk in favor of a flop 
on the couch. 

After a long day, it’s tempting to talk yourself out of exercise with a weary, “I’m just too tired.” But 
sedentary behavior doesn’t reward your fatigued brain and body—it makes you more fatigued. It 
may sound counter-intuitive, but it’s true: Your brain recovers better and faster when your body 
moves. 

Movement produces proteins and hormones in the brain that stimulate memory and make you 
more alert. One such protein is called brain-derived neurotrophic factor (BDNF), which is produced 
only during exercise and works like fertilizer to help new brain cells grow. Thus, a daily walk in the 
office, around the parking lot, or through the airport helps keep your energy level up and your brain 
awake.

Even short bouts of exercise make a difference. Just 12 minutes of moderate-intensity 
cardiovascular exercise, such as brisk walking, improves cognitive function and oxygenation and 
provides energy. You’ll feel the results right away. 

BRAIN-AGING SIN #2: You hit the snooze button (again) and run out of 
time for breakfast. 

While you’re still lying in bed, it may seem like a good idea to stay there for an extra 30 minutes 
at the expense of breakfast. But robbing your brain of essential nutrients in the morning is a big 
mistake. In the same way that an athlete needs fuel for the body to perform and recover from 
training, an executive needs fuel for the brain to perform and recover from stress. 

In fact, just as an athlete’s muscles shrink without proper refueling, so do the executive’s “mental 
muscles.” Neurons in the brain die with repeated exposure to stress, resulting in a loss of brain mass 
and ability.

To fuel and protect your brain, start your day with breakfast. But don’t zip through the drive-
through window for a biscuit. Instead, choose oatmeal topped with berries, cinnamon and walnuts. 
This takes only a few minutes to prepare. You may even be able to hit snooze once or twice and still 
have time to make and eat a healthy breakfast.
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BRAIN-AGING SIN #3: You skip lunch to take an emergency conference 
call. 

If your workday includes last-minute meetings, emergency conference calls, staffing issues or other 
urgent craziness, taking time to refuel your brain can seem impossible. Interruptions can derail the 
most well-intentioned healthy meal plan. It may be tempting to skip a healthy lunch or snack and 
just keep working. But how can a brain perform without fuel? It can’t.

The brain has a minimal capacity to store its own glucose, which is the primary brain fuel, so it 
relies on you to feed it regularly. When you skip meals, the regions of your brain responsible for 
self-regulation, empathy and solution-based thinking begin to shut down. You become hyper-
responsive to stress, brain cells in your memory processing centers die and your brain ages more 
rapidly. 

Bring your own healthy lunch or snacks to work so you have food available no matter how 
crammed your day becomes.

BRAIN-AGING SIN #4: You don’t stock up on good snacks (so you 
naturally grab bad ones when temptation strikes). 

Stress and fatigue are notorious triggers for bad-food binges. That’s why many people grab chips 
or cookies and mindlessly devour them while multitasking. The problem is that stress causes 
chronic brain inflammation, and processed foods like cookies, sodas and cakes only add fuel to the 
inflammation fire. They speed up brain cell destruction from stress, resulting in memory decline 
similar to what we see in Alzheimer’s patients.

If your workplace (or your home) is stocked with cookies, sodas, candies and chips, of course you’ll 
reach for them when stress hits. The remedy is to plan ahead. Bring your own healthy snacks—
those that build memory capacity, improve physiological brain balance, help you perform complex 
mental tasks, reduce symptoms of stress and anxiety and keep you focused—and eat them instead.

BRAIN-AGING SIN #5: You swill coffee and soda instead of water. 

You may think your morning jolt of caffeine is revving you up, but it really isn’t. Yes, it creates a 
momentary lift as it blocks neurons in the brain that make you feel tired, but the lift quickly declines 
and fatigue sets in. The more you consume, the greater the impact of stress on your brain and the 
more dehydrated you become. The best hydration is water, which transports nutrients and oxygen 
into your tissues and brain cells. 

Without enough water, our bodies and brains can’t function properly. Imagine your blood slowly 
turning to mud, making it difficult for nutrients to travel throughout your body. Imagine your brain 
cells turning from juicy grapes to dried-out raisins. Dehydration leads to serotonin deficiency, which 
means less stress resilience, more depression, poor sleep and memory loss.
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It’s recommended to drink a half-ounce to one ounce of water per pound of body weight per day. 
So someone who weighs 150 pounds needs between 75 and 150 ounces of water per day. An easy 
solution is to keep a 20-ounce water bottle with you at all times and refill it at least three times a 
day. Your brain and body will thank you.

BRAIN-AGING SIN #6: You sacrifice sleep on the altar of work. 

On occasion we all have to burn the midnight oil to finish a project. Yet many executives think it’s a 
badge of commitment to regularly sacrifice sleep in favor of working late or starting up in the wee 
hours of the morning. The irony is that a bit more sleep would make them far more effective by 
allowing the body to recuperate and super-compensate (a fancy word that means to store excess 
energy for the next day).

A chronic lack of sleep has serious effects on brain health and function. One study showed a single 
90-minute reduction in sleep decreased performance and alertness by a whopping 32 percent, and 
another study showed that a chronic lack of sleep caused significant decreases in brain volume and 
memory. To top it off, poor sleep has also been associated with body fat gain, high blood pressure, 
heart disease and diabetes.

LustraFoam® with

Carnauba Wax

800-225-2231  •  www.LustraBear.com

LustraFoam® with Carnauba Wax is a supreme foaming polish  
and sealant that is fortified with NATURAL CARNAUBA WAX 

providing a deep, glossy shine with UV protection and an 
appealing orange-vanilla scent. 

Provide greater value to your customers by offering LustraFoam® 
with Carnauba Wax and keep them coming back again and again!

See for yourself, contact your Lustra® 
representative today 1-800-225-2231.

100% Satisfaction GuaranteedMarketing 
Available!

2-Sided
Driveway 
Antenna Sign

Scan the QR code to 
see LustraFoam® with 
Carnauba Wax being 
applied.

Facebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps
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We all need different amounts of sleep at different stages of our lives, but the magic number still 
seems to be around the eight-hour mark. Aim for eight, but if you find yourself needing to pull an 
all-nighter, try taking periodic naps during the day. A 30-minute nap can greatly increase alertness, 
focus and memory.

BRAIN-AGING SIN #7: You skip water cooler chats. 

In today’s always-on technology-fueled culture, it can be tempting to lock yourself in your office or 
hide away in your cubicle, chasing deadlines all day. No wonder research suggests that more than 
50 percent of employees suffer from feelings of isolation at work. And that’s bad for organizational 
and personal performance.

Humans need interaction and connectivity, just as we need food and water. One study showed 
that social isolation results in reduced capacity for planning, communicating, impulse control, 
imagination and empathy. Conversely, social interactions help us learn and see other perspectives. 
They help us relax and feel happier. They make us more effective when we do return to focusing on 
work.

Plan regular social sessions for yourself and your team when you can bond, share and laugh. 
Structure your day to allow social time even if your brain tells you it has too much work to do. 
Some people need much more social time than others, but we all need some form of social 
connection for optimal brain function. 

BRAIN-AGING SIN #8: You sit and sit (and sit some more). 

Every day, millions of executives and office workers suffer the ill effects of sitting too much. Scores 
of research show that sitting more than six to eight hours a day increases brain stress and early 
mortality, not to mention exhaustion, stiff necks, heavy limbs and aching backs. If all that isn’t 
disturbing enough, consider that too much sitting actually thickens your connective tissue over 
time until you lose your range of motion (not unlike the Tin Man in The Wizard of Oz).

The fact is, the human brain was designed to function best in an environment that required physical 
movement such as foraging and hunting for food. Many of the brain regions involved in our 
current daily functions are directly linked to the brain neurons involved in movement. While sitting 
for hours, the neurons switch off, and your brain’s capacity drops below that of a person who is 
decades older than you.

Hardworking neurons need oxygen and nutrients to function, build memory, remain alert and 
stimulate creativity. That’s why you must stand up and move around during the day. Stand at your 
desk; conduct stand-up or walking meetings; take regular walks away from your desk; walk or 
stand while thinking. These small changes will greatly increase oxygenation and reinvigorate the 
neurons needed for your brain to excel at any cognitive task.
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It’s unfortunate and ironic that almost everything about our workplace and our culture conspires 
to harm our performance and make us less competitive. That’s why we must make a conscious and 
deliberate effort to maintain the youthfulness of both mind and body. 

If you’re guilty of any brain-aging “sin,” start now to incorporate small changes that can boost your 
mental capacity, reverse brain aging, and give you a competitive edge. Anyone can become an 
energizer in the workplace. It just requires making a commitment to stop some bad habits before 
they stop you. 

Marcel Daane is the author of Headstrong Performance: Improve Your Mental Performance 
with Nutrition, Exercise, and Neuroscience. He is considered a pioneer in integrating health and 
neuroscience to improve performance in executives. 

To learn more, visit www.marceldaane.com and www.headstrongperformance.net.

john bildahl
410.991.3580

jbildahl@aol.com
bildahlphotography.com

facebook: john bildahl
CARS • CARWASH PROFILES •  PORTRAITS • EVENTS

John Bildahl Photography
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ü Maximize your properties revenue potential with our 
site layout engineering team that creates over 13,000 
site-specific drawings each year for many of the most 
profitable car washes on the planet.

ü Eliminate  costly project delays with as many as 50 
pages of mechanical drawings, free of charge, with 
every equipment purchase backed by a company 
with Dun & Bradstreet’s highest rating since 1997.

ü Protect your investment with Sonny’s retrofit-able 
Foundation Frame architecture.  You’re able to mount 
additional components to increase wash throughput 
and retrofit new technologies as your site matures.

ü Grow your business with new training, technology, 
and equipment innovations engineered to adapt 
to your existing Sonny’s tunnel and ensure your 
competitive advantage for generations to come.

Sure, our equipment is reliable, easy to 
maintain, and affordable, but that’s only a 
small part of why Sonny’s is the bestselling 
conveyorized car wash equipment in the 
world.  When you choose Sonny’s, you’re 
getting a partner that has been washing 
cars since 1949 with the hands-on operating 
experience to guide you every step of the way.

www.SonnysDirect.com | 800-327-8723
We make car washing easy!

The Tunnel Experts TM

Thank You for Making SONNY’S the Largest Manufacturer of Conveyorized Car Wash Equipment In The World!

YOU 
CAN’T
FAKE
EXPERIENCE.

Sonny’s Car Wash Massachusetts, 1956

The thing about SONNY’S is that they’re not just car 
wash manufacturer’s; they’re car wash operators and 
owners, they’ve been in it for over 60 years. They 
manufacture equipment that they know works, 
they sell you equipment to be successful!

Jack Barrett
Owner  
Superwash Express Car Wash
Port Orange, FL

Testimonial

Call today to claim your free site evaluation. Whether you’d like to evaluate how a 
component upgrade could improve customer satisfaction, or run a complete proforma 
to retrofit your site to a different wash format, we’ll show you your potential, with 3D 
renderings you can take to the bank.

You be the judge!
FREE Site Evaluation

Designed Here. Built Here. Backed Here.™
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BY PAT TROY, PUBLISHER OF WASHTRENDS

A Periodic Blog Posting  
From WashTrends  

and the Industry Leaders From  
the WashTrends.com Website

Carwash Words is a periodic blog. Posts are written by an array of carwash 
industry folks on carwash related topics of their own choosing. It is my 
observation that innovation in the carwash industry springs from individual 
hard work and flashes of genius, coupled with a healthy competitive 
environment. 

The trends don’t trickle down from a few people at the top. On the contrary, 
they seem to percolate up from the bottom. In my opinion, that is why a 
magazine like WashTrends is important to the industry. Somebody needs 
to keep an eye on what is driving change and report it throughout the 
industry. 

BLOG
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AMERICAN GARAGE DOOR SUPPLY, INC.
1225 Industrial Park Dr SE
Bemidji MN 56601
kevin@americandoorsupply.com
http://www.carwashdoors.com

American Garage Door Supply Inc. designs and manufactures door, 
operator and radiant heater products specifically for carwashes. 
Manufactured products include the Survivor Polycarbonate Carwash 
Doors, Supralift and NuMax Air-Powered Operators, Stainless Steel Track 
& Hardware, Magnum SP Rollers, Daystar Stainless Steel Infrared Heaters, 
and products designed for maximum performance in tough conditions. 
Complete line of universal and brand name replacement products for 
renovation or repair.

ARIMITSU PUMPS
700 McKinley St., NW
Anoka, MN 55303
(763) 205-8341 (phone)
(763) 433-0404 (fax)
greg@arimitsupumps.com
www.arimitsupumps.com
Product List: Arimitsu Pumps

Since 1923, Arimitsu Pumps has been providing these customer 
recognized benefits: Quiet.Simple.Quality. Proven high efficiency and 
reliability, Arimitsu delivers lower cost of ownership. Learn why more 
owners and operators now specify Arimitsu Pumps on their new or 
existing equipment while migrating away from old and costly habits.

BLENDCO SYSTEMS, LLC
1 Pearl Buck Court
Bristol, PA 19007
(215) 781-3600 (phone)
(215) 781-3601 (fax)
kswope@blendco.com
http://www.blendco.com
Product List: SuperSat Custom Detergent Systems, Red Rhino 
Waxes and Dressings, Two Clean, Durashield Total Car Protectant, 
Tunnel Vision, Total Tunnel, Diamond Magic Tire Shine, NEW Cool 
Dry, NEW SuperSat 700 Plus

Blendco Systems, LLC manufactures and supplies a full line of 
transportation cleaning products, including formulated powders, 
liquids, SuperSat Custom Detergent Systems and Red Rhino waxes 
and dressings. Blendco has been providing the transportation 
cleaning industry with innovative detergent solutions for more than 
30 years. At Blendco, we\’re dedicated to providing you with the very 
best in car wash products to take you where you want to go- putting 
out cleaner cars faster and easier and improving your bottom line.

CARWASH SOLUTIONS
23 East First Street, SE
Leesburg, VA 20175
(571) 220-6997 (phone)
(703) 777-7994 (fax)
tighegillis@carwashsolutions.net
www.carwashsolutions.net
Product List: Belanger equipment-Belanger manufactures the following 
well known brands: Vector™, Freestyler™, Enduro Class 60™, Pro Class 
100™, insta-Kleen™, Duratrans™, DuraShiner™ and QuickFire™

Carwash Solutions is a service-driven company with customers in Virginia, 
Maryland, Washington DC, North Carolina, South Carolina parts of West 
Virginia and Pennsylvania. Our customers are car wash retailers, gas 
station operators and auto dealers. Carwash Solutions proudly sells 
Belanger equipment. In addition to our products, we also offer the following 
value-added services to include: site evaluation, site design, financial 
consultation, engineering support, project management, installation 
expertise, sales training, service training, and marketing support. We look 
forward to earning your business!

CARWASH SUPERSTORE
3350 Hwy 309 N
Byhalia, MS 38611
877-ONE-WASH (663-9274)
Sales@CarWashSuperstore.com
www.CarWashSuperstore.com

Car Wash Superstore has been known for providing superior, personalized 
service since 2003. We carry a complete line of car wash parts, supplies, 
and vending to help your business be the best it can be. Recently, we 
teamed up with National Pride Equipment which makes us bigger, stronger 
and better than ever. Our partnership allows us more buying power that 
means bigger savings for you. Your order is always shipped same day and 
now from multiple distribution points. Car Wash Superstore: Quality first, 
service second to none.

DIAMONDSHINE
1340 East 289th Street
Wickliffe, OH 44092
(440) 585-1100 (phone)
(440) 585-1195 (fax)
customerservice@diamondshine.com
www.diamondshine.com
Product List: Green&Clean, WeatherGuard, Black Diamond, Vividplus, 
Sensations, Assault, GrimeBuster, Cleantech, Foamtech, Fast Break X55, 
Bead Up, Premium, Wheel Guard, Blitz, Infusions

Diamond Shine Inc., headquartered in Wickliffe, Ohio, is a family-owned 
business manufacturing quality chemical solutions for more than six 
decades. Products are manufactured and distributed globally from its 
106,000 sq.ft. facility, allowing for sustained growth now and into the future. 
Diamond Shine has built its reputation on long-term relationships and 
customer satisfaction and prides itself on providing cutting-edge chemistry 
and cost-efficient solutions. Diamond Shine offers premier service and 
marketing support through a team of distributors and representatives 
committed to helping operators achieve product performance, cost 
effectiveness, and profitability.

Buyers GuideBuyers Guide
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DRB SYSTEMS, INC.
3245 Pickle Road
Akron, OH 44312
(800) 336-6338 (phone)
(330) 645-2299 (fax)
info@drbsystems.com
www.drbsystems.com
Product List: POS Systems, Self Pay Terminals, Tunnel Controller, RFID

Computer solutions for the car wash and quick lube industry. Our point-of-
sale cash register system tracks your sales and labor as well as connects 
to your tunnel controller. We provide strong marketing solutions like loyalty 
promotion, customer tracking, ticket book control and prepaid cards. Our 
popular products include SiteWatch®, TunnelWatch®, Portable Touch 
Terminal, Xpress Pay Terminal®, FastPass®, and the Automatic Recharge 
Module®.

EXTRUTECH PLASTICS, INC.
5902 West Custer Street
Manitowoc, WI 54220
(888) 818-0118 (phone)
(920) 684-4344 (fax)
info@epiplastics.com
www.epiplastics.com
Product List: P2400 Wall Panel, P1300 Ceiling Panel, Colored Panels, 
Corrosion-proof PVC Doors

Extrutech Wall and Ceiling Panels create a bright, clean, inviting experience 
for your customers. For use in self-serves, automatics, tunnels and perfect 
for new or refurbished construction. Panels are available in 12″ and 24″ 
widths, and cut to the inch from lengths 4 to 20 feet. Install quickly with no 
exposed fasteners, providing a smooth easy to clean surface. Come with a 
ten year warranty and Class A smoke and flame rating.

HAMILTON MFG. CORP.
1026 Hamilton Dr.
Holland, Oh 43528
(888)723-4858 (phone)
sales@hamiltonmfg.com
www.hamiltonmfg.com

Hamilton Manufacturing Corp. is a recognized industry leader in the 
development, manufacturing, and support of automated point-of-sale 
transaction systems, parking access systems, Data Access Networks 
and token/change machines. Hamilton products are engineered and built 
to meet the demanding needs of the unattended car wash and parking 
industries, as well as, amusement, coin laundry, weigh stations and various 
other customized applications. Hamilton products are designed and built 
to improve customer convenience and loyalty, while offering contemporary 
technology, legendary Hamilton durability and superior security.

ICS (INNOVATIVE CONTROL SYSTEMS)
1349 Jacobsburg Road
Wind Gap, PA 18091
(610) 881-8000 (phone)
icscarwashsystems.com
Product List: WashConnect®, Tunnel Master® wbc, Tunnel Master®, Jr., 
Auto Sentry® flex, Auto Sentry® Petro, Auto Passport™

Innovative Control Systems is the leading provider of innovative business 
solutions for the carwash industry. Our mission is to help our operators 
achieve success through advanced control products and management 
solutions. We maintain an extensive distribution network throughout North 
America and Australia.

LUSTRA PROFESSIONAL CAR CARE PRODUCTS
1997 American Blvd.
De Pere, WI 54115
(800) 225-2231 (phone)
(920) 337-9410 (fax)
cwsales@lustrabear.com
lustrabear.com
Product List: Presoaks, bases, boosts, Sealants, Conditioners, Drying 
Agents, Accessories

Lustra™ offers high-quality, innovative car care products, exceptional 
service and creative marketing. Ultraflex is Lustra’s™ advanced system of 
ultra-concentrated, environmentally-friendly car wash products, packaging 
and equipment. This allows you to create an extraordinary Car Wash 
Experience for your customers, while controlling operating costs, and 
improving safety and handling. Lustra’s™ global network of distributors 
provides local support when you need it. Let Lustra™ make your car 
cleaning and product offerings the best in your market.

HYDRO-SPRAY WASH SYSTEMS INC.
511 Spruce Street, Suite 1
Clearfield, PA 16830
Contact: Cliff Reed/ Thom Miller
(814) 765-9097 (phone)
(800) 528-5733 (toll free)
(814) 765-9107 (fax)
info@hydrospray.com
http://www.hydrospray.com

Hydro-Spray is a full-service car wash and pressure wash equipment 
provider based in Clearfield, PA. Our company offers more than the 
equipment and supplies our customers need; we provide the service and 
support to make it all work. Hydro-Spray manufactures superior Touchfree 
Automatics, durable Self Serve equipment and Ancillary Equipment. 
Our Rainmaker Touchfree Automatic integrates the latest technology for 
the best possible touchfree wash performance. Our Elite and Elite Pro 
Self Serve System equipment is designed to offer years of trouble free 
operation. For replacement parts or new wash systems, Hydro-Spray 
meets your needs.

Buyers GuideBuyers Guide
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Scan to  
watch video

SELF-SERVE UNDERBODY SYSTEM

 Looking for an easy way to increase 
your customers time in the self serve 
bay? The Self-Serve Underbody System 
provides a simple, fast and easy way to 
add a unique service option to your car 
wash.

Features include:

  Compatible with all self-serve car wash equipment
  Easily adapts to any existing high pressure pump 
  Controlled by the rotary switch on any existing meter box
 	 Pre-wired	and	pre-plumbed	for	easy	field	installation

 An Elite Pro™ is an industry leading self-serve system 
sure to attract more customers and produce cleaner 
vehicles from your car wash business. Consumers feel 
more value and enjoy better cleaning power as a result 
of the Elite system’s Advanced Product Delivery, 
which gives car wash operators the ability to 
customize the delivery pressure for all functions. 

Other	benefits	include:

800-528-5733
w w w . h y d r o s p r a y . c o m

c o n t a c t   u s 

TODAY

Equipment that adds value!

Standard Functions Include: 
Rinse, Soap, Wax, Pre-Soak, Wheel 
& Tire, Foam Brush, Spot Free, Foam 
Polish & Extra Service9

  Integrated System Design
  Industry Standard Parts
  Multi-Pressure Delivery, 0 – 1500 PSI
  Quick Purge Functionality
  Maintenance Friendly
 	 2	–	6	Bay	Configurations
  Pump Options: CAT, GP & Arimitsu
 	 5	HP	Efficient	Motors
  1 Year Warranty, 90 Day Labor 
  (Subject to Terms & Conditions)

MORE REVENUE!
Add a New Service & Generate

Plug & Play
Installation

Easy
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PLASTECO, INC.
PO Box 24158
Houston, TX 77229
(713) 673-7710 (phone)
www.plasteco.com

Plasteco has manufactured skylights since 1957 and supplied the car 
wash industry for more than 30 years. With skylights available for new 
construction and retrofitting, we provide on-time delivery and a trouble-free 
experience to meet your skylight requirements. 

Where Form Follows Function.
713.673.7710
skylights@plasteco.com
www.plasteco.com

PDQ MANUFACTURING, INC.
1698 Scheuring Road
De Pere, WI 54115
(920) 983-8333 (phone)
(920) 983-8328 (fax)
sales@pdqinc.com
www.pdqinc.com
Product List: PDQ’s products include LaserWash® and Tandem® 
RiteTouch in-bay wash systems, WashTools tunnel wash systems, MaxAir 
dryers, Access® Customer Management Systems, Wash Access Loyalty 
Systems (WALS), and Site- Management Systems (SMS).

LaserWash® Touch Free In-Bay Vehicle Wash System — PDQ 
Manufacturing, a Dover Company, is a leading designer and producer 
of vehicle wash systems. LaserWash® and Tandem® brands of in-bay 
systems and WashTools conveyor tunnel products are cleaning vehicles 
in thousands of facilities around the globe. PDQ also provides wash 
marketing, customer loyalty and wash payment products under the 
ACCESS® brand name. Since 1984, PDQ Manufacturing has represented 
Performance, Dependability and Quality with outstanding products, and 
support that contribute to our customers’ profitability.

CAR WASH INSURANCE PROGRAM
MCNEIL & CO.
P.O. Box 5670
Cortland, NY 13045
800-822-3747 
info@mcneilandcompany.com 
www.mcneilandcompany.com/our-insurance-programs/car-wash/

The Car Wash Insurance Program, by McNeil & Co., offers comprehensive 
insurance to fit to car washes 
of all classes, including tunnels, bays and mobile washes. With unparalleled 
risk management and training 
services and experts that live and breathe the business, our expertise has 
made us the industry’s fastest-
growing insurance program.

SONNY’S ENTERPRISES, INC.
5605 Hiatus Road
Tamarac, Florida 33321 U.S.A
800-327-8723 (toll-free)

WARSAW CHEMICAL CO., INC.
P.O. Box 858
Warsaw, IN 46581
(800) 548-3396 (phone)
(574) 267-3884 (fax)
www.warsaw-chem.com
Product List: Car Choice®, MicroDrum®, Green Line Solutions™

Warsaw Chemical Co., Inc. offers over two hundred Car Choice® Brand 
car wash and Maintenance products internationally and throughout the 
United States. The Car Choice® line includes products for self-service, 
automatic, and conveyor carwashes, including pre-soaks, detergents, 
foam brush shampoos, clear coat conditioners, the MicroDrum® ultra-
concentrate packaging line and Green Line Solutions™ environmentally 
friendly products. 
For more information contact Warsaw Chemical Co., Inc., P.O. Box 858, 
Warsaw, IN 46581. Phone: 800-548-3396, Fax: 574-267-3884. Website: 
www.warsaw-chem.com.

WASHTECH
P.O. Box 573
Earlysville, VA 22936
(800) 448-4735 (phone)
(434) 978-4328 (fax)
washtech@laser-washtech.com
http://laser-washtech.com
Facebook: facebook.com/Washtech
LinkedIn: Click to view
Product List: PDQ, LaserWash, MacNeil, Carolina Pride, Lustra, Ginsan , 
Unitec, Ultraflex

Washtech sells, services and supplies car wash equipment to all segments 
of the Car Wash Industry. We operate the largest service department in 
the industry with same and next day service throughout VA, MD, NJ, DE, 
PA,and WV.

UNITEC
7125 Troy Hill Drive
Elkridge, MD 21075
(443) 561-1200 (phone)
(410) 579-6827 (fax)
marketing@startwithunitec.com
www.StartWithUnitec.com
Product List: C-Start, Sentinel, Portal, Wash Select II, WashPay and EZ Trak

Unitec develops, manufactures and services automatic payment stations 
for unattended car washes. Our technology enables car washes to run 
24/7, helping owners increase revenue and improve their marketing at 
the same time. From swipe-and-go credit card kiosks to internet-enabled 
touch screens integrated with fuel pumps, Unitec machines work in any 
environment, with any type of car wash control system. We design custom 
solutions, as well.

954-720-4100 (International & Local)
Sales@SonnysDirect.com
www.sonnysdirect.com

SONNY’S The CarWash Factory is the largest manufacturer of 
conveyorized car wash equipment, systems, and parts in the world. With 
over 65 years of experience Sonny’s is committed to making car washing 
easy through their four departments of service: Car Wash Equipment, Parts 
and Accessories, CarWash College, and Auto Pilot Control. Discover more 
by visiting, www.sonnysdirect.com

Buyers GuideBuyers Guide
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International Carwash Association is proud to announce two entrants into the Car Wash 
Hall of Fame, to be presented for the first time in Europe at the inaugural Car Wash Show 
Europe in Amsterdam.

The honorees are Dr. Joseph Enning, the late founder of the Mr. Wash carwashes in 
Germany, and Ger Loogman, the owner of Loogman Groep carwashes in The Netherlands. 
“We are honored to be able to recognize the contributions made by Dr. Enning and Mr. 
Loogman to the professional carwash industry in their countries, around Europe and across 
the globe,” remarked International Carwash Association CEO Eric Wulf. 

The Hall of Fame presentations were made during the Car Wash Show Europe’s welcome 
party on October 5. Raoul Enning, also of Mr. Wash, accepted the award on behalf of his 
late father, as well as Mr. Loogman, who was present to accept this award.

“Car Wash Show Europe is the first event in Europe that puts carwash first—and 
recognizing the industry’s heritage and leadership. The accomplishments of carwash 
professionals is an important part of our mission,” continued Wulf.

THE CAR WASH HALL OF FAME  
ANNOUNCES TWO RECIPIENTS

The Western Car Wash final roadshow of 2015 is being held this October 20–21. This is an 
opportunity to network with industry peers, participate in the annual membership meeting 
and awards ceremony and get a behind-the-scenes look at some of the Inland Empire’s 
leading carwashes 

The keynote speaker is Ron Cates, director of digital marketing education at Constant 
Contact. He will be talking about how to better market your business in the digital age.

WESTERN CAR WASH ROAD SHOW  
ANNUAL MEETING AND AWARDS CEREMONY
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AUTOBELL® CAR WASH INC. AWARDS  
2015 ACADEMIC SCHOLARSHIPS

Autobell Car Wash Inc. recently awarded 143 employees in four states its 2015 academic 
scholarships toward the college or university of their choice, with this year’s gifts totaling 
$166,000. Since its inception, the Autobell Scholarship Program has awarded over 
$925,000 in academic funds to employees.

The Autobell Scholarship is an annual program open to current Autobell employees who 
are graduating high school seniors or have received a high school diploma. Along with a 
completed application, candidates must submit references, an acceptance letter from an 
accredited college or university, and an essay that discusses an educational or creative 
aspect of their employment experience. The Autobell Selection Committee reviews all 
applications and chooses the scholarship recipients.

Autobell Car Wash is America’s second largest conveyor carwash company, with 70 
locations in North and South Carolina, Virginia and Georgia. The company was founded 
in 1969 in Charlotte, North Carolina, by the late Charles Howard Sr. and remains privately 
held and operated by the Howard family. Autobell now employs approximately 3,000 
people and projects to wash over 3.5 million cars in 2015. The company is well known for 
its water conservation procedures and has received numerous recognitions from utilities, 
governments and media for its environmental commitment, as well as its community 
involvement, employee scholarship program and charity carwash program. All Autobell 
locations treat 100 percent of wash water used and recycle up to 100 percent.
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ISHINE EXPRESS CAR WASH POWERED BY TEXAS SUN.  
THIS ECO-FRIENDLY CAR WASH JUST BECAME EVEN GREENER 

Circular Energy is proud to announce the commissioning of two 14.88 kW solar installations 
for iShine Express, a chain of eco-minded carwashes and detailers. By powering their 
operations with solar, Circular Energy is helping iShine advance its sustainability goals and 
reduce power costs.

The roof-mounted solar power installations will offset 20 percent of electricity costs for 
the carwash, saving over $3,600 dollars each year. The solar power installations reflect the 
company’s ongoing commitment to affordable express detail services.

iShine carwashes use mini water treatment plants on site, which allows them to reclaim 
most of the water used during the washing process. Their facilities also use biodegradable 
shampoos to provide a gentler clean to both cars and the surrounding environment.

“We’ve always been interested in further greening our operations by powering our facilities 
with solar,” says Jaron Stone, owner and head of operations for iShine Express. “Circular 
Energy presented us with a scenario that made solid business sense, including a number of 
financing options tailored to our specific needs. Circular Energy came highly recommended 
by their existing customers and delivered a high level of professionalism and expertise 
throughout this process.”

Nearly $100,000 of energy savings is expected to be delivered during the 25-year system 
lifetime and solar panel warranty period. “We are very excited to announce the completion 
of the combined 29.76 kW solar power installations for iShine and even more happy about 
helping them power their eco-friendly operations with a lifetime of clean energy,” adds 
Richard Estrada, vice president of Circular Energy’s commercial solar division.

The projects will provide approximately 38,038 kWh of clean, renewable solar power each 
year, equivalent to offsetting more than 26 metric tons of CO2.

STEVE COLLINS JOINS MARK VII SALES TEAM

Mark VII Equipment Inc., the North America subsidiary of WashTec AG of Germany, the 
world’s largest manufacturer of vehicle cleaning systems, today announced that Steve 
Collins has assumed responsibility for direct sales in Florida. He replaces Al Cope, who has 
decided to retire. 

Collins’ background includes sales experience and 28 years in operations management at a 
multi-site carwash operator. He will be based in Tampa, Florida.

“I want to thank Al for his years of service to Mark VII and wish him well in his retirement,” 
says Larry McCarty, Mark VII’s U.S. direct sales manager. “And I want to welcome Steve to 
the team. His carwash management experience and proven track record in sales will make 
him a valuable contributor to our growth plans.”
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Cleaning Systems Inc. (CSI) of De Pere, Wisconsin, has announced the hiring of Pat Hoggan 
as a new Lustra® regional sales manager, covering central and northern California as well 
as the state of Nevada. Mr. Hoggan is originally from McGill, Nevada. After proudly serving 
in the United States Air Force, he began his career in the carwash industry in 1983 and 
currently resides in Orangevale, California. 

Mr. Hoggan notes, “I am genuinely excited to be joining the Lustra® team. I am not only 
impressed by the supreme quality of our products but by the high quality of every 
individual within the CSI organization. At every tier of CSI, there is a clear commitment 
to delivering the highest quality product, backed with top-notch service, chemistry and 
technology.” Dave Krause, president and CEO of CSI, adds, “We are proud to welcome Pat 
to CSI. We are confident in his ability to deliver outstanding service to our customers across 
California and Nevada, and we feel his knowledge and experience will be a tremendous 
asset to our organization.”

Cleaning Systems Inc. is a leading manufacturer of cleaning and protection chemical 
products, as well as chemical application technology for the global transportation industry. 
Founded in 1976, Cleaning Systems Inc. is based in De Pere, Wisconsin, and is an ISO 
9001-2008 and ISO 14001-2004 registered company, whose products are known for high 
quality, value, effectiveness, and environmental sustainability, as well as cutting-edge, 
industry-leading technology. CSI’s product lines include Lustra, servicing the professional 
carwash industry, including Ultraflex® ultra concentrated technology, as well as a full line 
of commercial transportation cleaning products and an array of chemical application 
technology solutions. 

CLEANING SYSTEMS INC. HIRES PAT HOGGAN
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Yellow school buses on America’s street corners remind everyone that school is back in 
session. From backpacks to school supplies and sports equipment to uniforms, medical 
care and more, growing kids’ needs can easily outlast their parents’ pocketbooks. 
Fortunately, community service organizations in 18 states across the nation have a willing 
partner in Mister Car Wash, a company that prides itself on giving back to the communities 
it serves. 

“We are honored to partner with organizations that share our passion for being good 
community partners and inspiring people to shine,” says Mister Car Wash Fundraising 
Specialist Lauren Hobbs. According to Hobbs, more than 350 nonprofits have partnered 
with Mister Car Wash so far in 2015 alone.

Lions Club Helps Kids See

In Iowa, Clive Lions International recently augmented its traditional pancake breakfasts, 
popcorn and cookbook sales with Mister Car Wash fundraisers in the Des Moines area. 
Funds raised have helped Lions provide eye exams and glasses for children whose families 
cannot afford this expense, among a multitude of other service projects.

“We should all be good parents but sometimes parents need help helping their kids. The 
Lions can do that,” says Brad Brown, president of Clive Lions. “We just try and do what is 
right to help others. Service to others is a way to pay it forward,” Brown noted.

Kiwanis Helps Kids in Need

Spokane Valley Kiwanis Club has been partnering with Mister Car Wash for 15 years. 
According to club spokesperson Joseph Rudmann, a Kiwanis member for 24 years, early 
on the club’s fundraising efforts were focused on international efforts. Today, the club’s 
volunteer hours and funds are used directly for helping kids in need in the local Spokane 
community.

“About 60 percent of our donations go to children,” Rudmann says.

Recently they have helped kids through organizations like Baskets for Babies, which 
provides a bassinette to needy mothers-to-be, and Cribs for Kids and Fantasy Flights. 

“One service project I’m very proud of supporting,” Rudmann said, “is Fantasy Flights, 
which takes needy kids to the Spokane airport where they are put on the plane and zoom 
around the airport to then land right next to a hangar that has the North Pole set up so kids 
can go in and get to see Santa. About 100 volunteers dress up like elves. They play games 
and offer gifts, candy, lunch and everything. It’s absolutely amazing. Every one of them is a 
needy kid, five to 10 years old.”

Schools Need Help for Arts and Sports Programs

School booster clubs routinely partner with Mister Car Wash to support sports and arts 
programs. In Boise, Idaho, for example, Charger Arts recently raised several thousand 
dollars in just two months for the arts at Cole Valley Christian School.

MISTER CAR WASH FUNDRAISING
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NEVER STOPS
WORKING
FOR YOU

Smart. Smooth. Attractive. And always at work. 
The Hamilton HTK is an automated transaction kiosk designed and built to 

improve customer convenience and grow your business through 
technology, security, and legendary Hamilton durability.

CONVENIENCE
Cash

Credit Card
Coins

Barcode Reader
Tokens
RFID

Coupon Codes
Dual Bill Dispenser

À La Carte

INNOVATION
Custom Decals
Custom Display

Video
Special Event Times & Pricing

Customer Value Cards
Hamilton Tokenotes®

Hamilton Hosted Solutions 
(cloud-based, real time reporting)

SECURITY
High Security, 11 Gauge Door

Alarm
Standard Security Camera

Password Protection
Heavy Duty Locks

Separate Locked Cash Chamber
Email & Text Notifications

For information on our full range of high performance 
products, visit us at hamiltonmfg.com or call 888-723-4858

ALWAYS LEAD. NEVER FOLLOW.
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Squeegy, the carwash that comes to you, today announced its official launch in Los 
Angeles. The new service aims to provide users a more convenient and eco-friendly 
solution to the traditional carwash. 

Squeegy launched its pilot program six weeks ago in Santa Monica, California, and has 
experienced a very positive reception.

“We’ve had great success with our pilot judging by our growing sales and customer 
feedback,” says Andrew Davis, CEO and co-founder of Squeegy. “We’re looking forward to 
scaling the business and expanding our service area.”

The on-demand mobile app allows users to request a carwash anywhere within Squeegy’s 
service area, whether at a home or office, public street or parking garage. The customer 
doesn’t even have to be present to enjoy the service.

Squeegy uses water-smart techniques that save up to 100 gallons of water per wash when 
compared to a traditional carwash. Their products are also eco-friendly, and there is no 
storm drain run-off, so the service can be used in restricted municipalities and locations, 
such as public parking garages, condominiums and apartment buildings.

Squeegy is available in the following Los Angeles neighborhoods: Beverly Hills, 
Beverlywood, Brentwood, Century City, Culver City, Mar Vista, Marina del Rey, Pacific 
Palisades, Palms, Playa Vista, Playa del Rey, Santa Monica, Venice, West LA, Westchester 
and Westwood, with plans to expand to other areas soon. Squeegy currently offers two 
levels of service. The Express Wash, which is an exterior wash, is $29 and takes about 25 
minutes. The Classic Wash adds an interior vacuum and wipe-down for $39 and can be 
completed in 45 minutes. 

Squeegy’s mission is to provide a convenient, on-demand carwash for people on the 
go. They save their customers time and the environment up to 100 gallons of water per 
wash! Squeegy was founded in Los Angeles in 2015 and is guided by three core values: 
convenience, quality and eco-friendly.

SQUEEGY LAUNCHES IN LOS ANGELES

49WashTrends / October 2015



ICA’s Exhibitor Boot Camp is happening on Monday, November 2, in Nashville! The boot 
camp will help exhibitors discover exhibiting strategies from trade show consultant Doug 
MacLean while learning “need to know” information about the new venue and exciting 
changes to The Car Wash Show taking place May 9-11, 2016, at the Music City Center in 
Nashville. Open to exhibiting companies only. Must register to attend; registration is free! 

SPEAKER: 

Doug MacLean has been a trade show consultant for over 30 years. He has worked with 
the International Carwash Association for several years, providing expertise in trade show 
strategy and development. Doug has also provided consulting services for several Car Wash 
Show exhibitors, helping them enhance their trade show experience and increase their ROI. 
In addition to the carwash industry, Doug has worked with many associations, including the 
National Mining Association and several government agencies.

ICA “E3”: CAR WASH SHOW BOOTCAMP

The generosity of Indianapolis, Indiana-based Crew Carwash customers in central Indiana 
will make a big difference to four Big Brothers Big Sisters agencies. From this one-day 
event, Crew will donate $71,275 to Big Brothers Big Sisters. The money was raised during 
the annual “Crew for Kids” fundraiser, during which half the proceeds of every Ultimate 
wash, a $19 value, and Works wash, a $15 value, was donated to Big Brothers Big Sisters.

The event took place at 24 Crew Carwash locations, supporting four different Big Brothers 
Big Sisters agencies, including those in Indianapolis, Columbus, Lafayette, and Terre Haute. 
Proceeds from the one-day event, which raised over $30,000 more than in 2014, will help 
offset the cost of programming for one-to-one youth mentoring and bring positive change 
to children facing adversity in the communities where the fundraisers were held. 

International Carwash Association Attracts Exhibitors for the Car Wash Show Europe.

In September, the International Carwash Association announced that 83 companies had 
already been confirmed as exhibitors at the Car Wash Show Europe scheduled for October 
5-7 in Amsterdam, the Netherlands. According to the organizers, this is nearly twice the 
number of exhibiting carwash companies compared to previous German, Italian or French 
shows. Ninety-five percent of the exhibit space is under contract, covering 7,500 square 
meters of floor space. A global attendance is expected, with visitors from more than 53 
countries already confirmed.

CREW DONATES BIG TO BIG BROTHERS BIG SISTERS
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OCTOBER 11 - 14, 2015
NACS (National Association of Convenience Stores)
Las Vegas Convention Center, Las Vegas, NV 
www.nacsonline.com

OCTOBER 20 - 21, 2015
WCA Inland Empire Roadshow (Western Carwash Association)
Mission Valley Inn, Riverside, CA
www.wcwa.org

NOVEMBER 9 - 10, 2015
ACRA Auto Rental Summit (American Car Rental Association)
Seminole Hard Rock Hotel & Casino, Hollywood, FL 
www.autorentalsummit.com

NOVEMBER 10, 2015
SCWA Car Wash Tour & Regional Round Table (Southwest Car Wash Association)
Marriott Houston North, Houston, TX 
swcarwash.org

NOVEMBER 17 - 18, 2015
CWACS Calgary (Canadian Car Wash and C-Store)
BMO Centre at Stampede Park, Calgary, Canada 
calgary.convenienceu.ca

FEBRUARY 16 - 18, 2016
WPMA (Western Petroleum Carwash Association)
The Mirage Hotel, Las Vegas, NV 
www.wpma.com

MARCH 2 - 3, 2016
SE PETRO EXPO (Southeast Petro-Food Marketing Exposition)
Myrtle Beach Convention Center, Myrtle Beach, SC 
www.sepetro.org

MARCH 31 - APRIL 3, 2016
NADA (National Automobile Dealers Association)
Las Vegas Convention Center, Las Vegas, NV 
www.nadaconvention.org

MAY 9 - 11, 2016
The Car Wash Show (International CarWash Association)
Music City Center, Nashville, TN 
www.TheCarWashShow.com

CARWASH CALENDAR
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WashTrends Magazine is a publication geared toward carwash 
professionals. It focuses on trends, innovations and impacts in the 
carwash industry. It is an educational benefit to carwash operators, 
employees and suppliers.

WashTrends markets visibility with social media, and creative thinking.

WashTrends is all digital with more OPTIONS than ever before!!!

If you would like an EXCLUSIVE TOUR of WashTrends magazine in the 
digital format contact us today at Info@WashTrends.com
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Yes, there is an App for us! 

Download Now at the Your App Store

Our new 
WashTrends 

apps puts the 
trends at your 

fingertips. 

See our trends, 
tips, and 

resources all 
available on 

Android, iPhone 
and iPad.
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